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ABSTRACT

Over the past few years political advertising has become ever-present and widespread in
Kyrgyzstan. To succeed Kyrgyz politicians hire advertising specialists, who in turn use different
manipulative tools in order to make political messages more influential. Propaganda tools are
one of the best world-known techniques that manipulate people’s minds, making them act and
think the way that is necessary for manipulators. Further research is dedicated to the analysis of
political campaign videos produced by runners to Bishkek City Council in 2012. Analysis of
content on its propaganda’s presence, interview with people of different ages, gender, and
nationality helped to determine the tendencies that prevail on the Kyrgyz political market,
effectiveness of those advertising approaches and finally, what should be avoided and done in

order to make advertising more successful.
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INTRODUCTION

Advertising has been known one of the important parts of people’s lives for quite a long
ago. Advertising follow us everywhere and every time. It forms our opinions and views, and
this way has an influence on our lives.

At the same time with commercial advertising, political advertising increasingly becomes
important and omnipresent. It affects our political views and motivates to give votes for one or
another political party or politician. Thus, we decide who is going to rule our country and what
our country will be.

Nowadays people tend to rarely believe politicians. It has been a long time since they had
absolute credibility in society. There is a tendency to decrease of belief and trust to the
politicians’ promises. According to preliminary research and observations there is a tendency to
perceive Kyrgyz politicians as negative. Many Kyrgyz observers have noted the low electorate
activity of society.

During political campaigns Kyrgyz politicians tend to hire services of advertising and
PR-specialists both from local and international advertising and PR-companies. These people
know how to attract attention and how to make more sales. Their knowledge is necessary in
order to make political campaigns successful. Media practitioners can make messages more
influential and powerful, using different psychological manipulative tricks and appealing to
human’s emotions.

Propaganda has always been famous for its successful manipulation tools. It is an ideal
technique of programming ideas and moods, to make think and act in a specific way. It
convinces people to follow a specific way of thinking that is necessary for manipulators.

This research is dedicated to the detection of propaganda techniques, main features of
and tendencies in the Kyrgyz political advertising, and also detection on its influence on

electorate during agitation period to Bishkek City Council in 2012. This work is based on
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political agitation videos of eight different parties that were placed in the Kyrgyz internet during
the pre-election period from September to November 2012.

The research is based on the analysis of propaganda presence, structure of video, slogans,
text of videos as a whole, plots, musical background, images, emotional and logical structure of
scenarios and texts, and cultural features presented in political videos.

The main purpose of analysis is to identify propaganda techniques, to determine which
trends prevail in Kyrgyz political commercials, to find out how electorate react to videos and,
finally, what should be improved in political advertising in order to make it more efficient.

Discrepancy of political advertising is very relevant in the Kyrgyz political market. There
is a gap between the theory and practice, between how politicians present information and how
people perceive that information. This research will help both politicians and audience. The first
could learn their mistakes. The latter could learn to not perceive information emotionally, but to

think rationally while voting.
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LITERATURE REVIEW

It is hard to imagine the world without advertising. It has not been a long time since
advertising became an essential part of our everyday life. It affects almost all spheres of human
life. Modern advertising is complex and diverse. It has had a rich history and underwent many
changes. During its own history advertising dynamically transformed in accordance with human
living, social, economic, cultural, scientific and political conditions. It was a simple signboard
on the doors of an old tavern. Then it turned into was a mass propaganda tool.

Today advertising is a power that uses significant amount of material and intellectual
resources. Modern advertising affects social, economic, educational, political, esthetic and
psychological spheres. There are many and various definitions of advertising. There were many
arguments about the most complete and accurate definitions. Each innovation in communication
has been used in advertising, and in some way, each has changed the advertising. (Richards,
Curron, 2002). Press, radio, television, Internet with its own inventions play significant role in
formation of advertising in the form it appears today.

According to Bovee and Arens, (1992) “advertising is the non personal communication
of information usually paid and usually persuasive in nature about products, services or ideas by
identified sponsors through the various media”. (Bovee and Arens, 1992). This is a very
capacious and strong definition, but we should take into account that advertising touches upon
not only “products, services or ideas”, but also people. Oftentimes advertising is used in order to
advertise people, and to stimulate audience to prefer concrete individuals. In other words not
only products, but also people can be the object of advertising.

Shepilova(2010) in her article “Advertising in Mass Media: Principles of Classification”
brings three type of advertising that differ from each other with concept. There are commercial,
political and social types. Political advertising has its specific features: it aims to create

popularity of some political leaders, parties and their ideas (Shepilova, 2010). Political activity is
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a reflection of goals and interests of the whole society. But without media tools neither
politicians, nor society could communicate with each other.

Media plays a significant role in society. Media is important due to its informational
functions. Our generation lives in a time of information domination. Information itself is not the
same as information transference. Media controls not only information, but also the way
information is delivered to society and how society perceives certain events. The truth is that
media rarely gives absolutely truthful messages, this especially applies to advertisers. According
to Filimonov’s article (2004) “Comparative analysis of political and commercial advertising”
advertising never gives comprehensive information about a particular product, service or
candidate, because it contradicts with the information presentment’s principle in advertising- a
law of informational selection. Any advertising consists of only definite information, which, as a
rule, is about in why certain products, services, or candidates are better than others.

In this way both politics and media form public opinion. During pre-election campaigns
their activity increases. The main function of activity is pre-election agitation and political
advertising.

Political advertising is not a new phenomenon, as many people can think. It also has a
very long and deep history that starts from ancient times. Back then people also needed to share
information with each other, to be informed about news,and, to keep up the changes. At first
information spread only verbally. People did not have any communication technologies, except
writing, which also was a prerogative of high society. Majority of society was illiterate.

Vinnichuk (1988) in his People, Morals and Traditions of Ancient Greece and Rome
tells about special institute of town criers that ancient states organized. First state was Ancient
Egypt. Then ancient Greeks, Rome, Jews adopted profession of town criers. The main function
of town criers was informing people on a daily basis. Oftentimes it was political advertising.
They cried out news about states’ rulers, foreign countries visitors etc. Town criers performed

very important functions. That is why they were very valuable and enjoyed respect in society. In
10
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ancient times profession of town criers considered to be under special protection of Gods, and
therefore sacrosanct. No one dared to attack them. Profession passed from father to son.
(Vinnichuk, 1988).

Since then many years have passed. But the institute of town criers brought great
influence in formation of advertising and communication. Aside from crying out news, they
developed a whole system of advertising tools: gestures, mimics, visual and verbal techniques,
that attracted audience and provided a basis of modern political advertising.

Political advertising is a structure with a complex mechanism. During pre-election
campaigns it becomes the most active. According to the Kyrgyz Republic Law “On election of
deputies of the local councils of 2011, pre-election campaign is an activity of Kyrgyz Republic’s
citizens, authorized representatives and agents of political candidates, political parties and
groups of voters in the preparation and distribution of information during the election campaign,
with the aim to encourage or motivate voters to vote for certain candidates (lists of candidates)
or against them.

Along with inducing people to vote for a certain candidate or party, political advertising
is aimed at controlling audience’s political behavior and forming advantageous political views
and opinions as well.

Filimonov Aleksandr (2004) in his article where he compares political and commercial
advertising reminds advertising formula AIDA (Attention, Information, Definition, Action) and
claims that this formula is absolutely applicable to political advertising.

Attention: is the first part in process. Advertisers and media workers do their best in
order to attract the attention of audience. Interest is almost a half of success.

Information: is distribution information about advertising object. It has to be structured in
accordance with political advertising limitations that will be discussed further. Information step
is very important. Information has to look believable, to be understandable and catchy. At last,

information has to lead to next component of AIDA formula.
11
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Definition: advertising has to be definite. It has to be unforgettable. It has to be logic,
touching, emotional. If advertising becomes a personal value for a person’s mind or soul it will
motivate to an action.

Action: buying a product, voting for a candidate etc

If we apply this formula cited above to any pre-election campaign, a sequence of
components should be as shown below:

1- Creating first enthusiasm to political object

2- Demonstrating one’s politician’s advantages over another

3- Making a memorable emotional image

4- Persuading to vote

Usually pre-election period makes all political performance activate and direct all efforts,
money and time to advertising. In order to succeed and to win elections, politicians use all
opportunities and technologies, which are many, that modern media provides.

Politicians rarely ignore any of these: press, television, radio, banners, brochures, posters,
Internet. All these types of media are different from each other.

The most common and early kind of media is press. It is also considered to be one of the
cheapest from the financial side of pre-election agitation. Despite new opportunities that modern
technologies provide press advertising is still popular due to its benefits. Information in press is
always available, while television and radio are not. Written media messages are not irritating.
Yet while reading, a person is not able to do other things. Placing an information in newspaper,
journal, magazine etc, let make a message most informative and volume. A content of article
may provide the complete information about politician, political party and their agitation
campaign.

Radio is another more or less cost-effective kind of media that enjoys popularity during

election period. It may seem to be easy to make radio commercial. There is no need in filming

12
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and actors, but text, sounds and music should be mixed professionally in order to achieve the
goals of advertisement. Plus, while listening to the radio, people can do other things.

Outdoor advertising: banners, brochures, posters. A distinguishing feature of outdoor
advertising is that it has the broadest coverage of audience. People cannot hide from outdoor
media, as during pre-election period cities are full of images of politicians, parties and calls to
vote. Simply, when people go outside to the street, they meet with advertising messages. But
banners, brochures or posters convey very brief information. Their goal is not to inform, but to
remind.

Television or video advertising holds a special place in political advertising. It is a unique
kind of advertising that does not have any specific function- video advertising attracts attention,
informs about product, service or political object, and is excellent to remember. Television has
wider audience than newspaper or magazine has. A frequent repetition of information can be
compared with only billboards (Filimonov, 2004).

It should be taken into account that television advertising contains not only text, but also
images, music and sounds that make TV commercials the most effective and persuasive. In other
words it has radio’s, press’s and pictorial media’s advantages. That is why it has great
opportunity to hold and control audience’s minds. Television performs different methods and
psychological techniques that help political advertising to achieve wondered results. For
example, images allure the minds of the audience.. They are easy to get and to understand.

Basic significant thing in political videos is the language of advertising. Political
language is an important component in politics. Political language is regulated by many other
social adjustments, for example juridical. It must not contain any hints connected with national,
rational, ethnic or gender differences. It should not infringe any human’s rights. Political
language has to be serious, laconic and thoughtful. Usually it has a form of official speech,

therefore language should not contain any humor or sarcasm, or it is has to appear nicely and

13
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wisely. In other case, jokes will lead to disrespect or discredit of political leader’s or political
party’s authority.

During pre-election period political videos usually acquire entertaining character, using
interesting plots, colorful shots, and splashy phrases. But language is never becomes vernacular.
Video’s heroes always speak correctly.

Kara- Murza (2000) in his Manipulation of Consciousness tells about change in political
language. “Politician can speaks for hours, but it is impossible to repeat the main ideas of his
speech” (Kara- Murza, 2000).

Tony Shwartz, creator of very popular political television advertising in 1964 known as
“The Little Girl and the Daisy” wrote, “The question of truth is largely irrelevant when dealing
with the electronic media. The best political commercials are like Rorschach patterns. They do
not tell the viewer anything. They surface his feelings and provide a context for him to express
those feelings.” (as sited in Hiebert, 1994)

Linguistic tools that are often used are intentional complexity of language, creation of
ambivalent wording, reticence of some information, strengthening and weakening of the
different meanings, abuse of foreign words, words in quotation marks, propaganda techniques,
tonal color, people that are bad orators (leads to discredit of ideas), parodies, blurred
presentation of information, general slogans. (Kutyavina, 2002).

This is to say about language. Another very important instrument that is usually used in
order to influence people is music. In political videos music is always used on the background,
but it also ensures the result. Brown and Volgsten (2006) in their book “Music and
Manipulation: On the social uses and social control of music” assert that music has crucial
efficacy in influencing on the behavior of individuals and even whole group. Music being on of
the most important forms of human communication is a great tool of manipulation due to its

unique qualities. It does not have any boundaries that language or other cultural aspects have. It

14



USAGE OF PROPAGANDA IN POLITICAL VIDEOS

is a language that everybody understands and speaks. Sounds enter people’s souls and minds and
produce emotions.

But, besides emotions and feelings, music becomes a manipulation device. It happens,
when music placed in conjunction with an intellectual message, adding new and powerful
dimension to it. The aim of music is “to fortify emotional experience” and “to generate a desire
for a given product, service or ideology”. (Brown, Volgtsen, 2006). These are the tools that are
widely used in all areas of our live business, sports, leisure time, rest, advertising, religion etc.
Music is a component of politics. During political campaigns music is also helps to attract
electorates and call a desire for a given media political product.

In this way, political advertising, in fact, is a complex of different tactics and tools that
easily enters into and manipulates people’s minds.

Nikitina(2006) in her Political Mass Media Discourse says that the politic’ s
intentionality, mass orientation, national- cultural specifics, ideology, informational content and
subjectivity create necessary conditions for manipulation of social consciousness. This way
political discourse has all opportunities to control people’s consciousness and audience’s relation
in a way that is needed.

Manipulation of consciousness is programming opinions and aspirations of the masses,
of their moods and even mental state in order to ensure their behavior that is necessary for those,
who own manipulation tools. (Kara-Murza, 2003).

There are many ways of manipulating people’s minds. Propaganda uses the most
effective and useful manipulation tools. Propaganda and manipulation of minds has the same
definitions because the main goal of propaganda is to manipulate, in other words to convince the
listener, viewer or reader that a particular way of thinking is right. Propaganda is not just
advertising, it often uses less-than honest techniques to make audience to act or think in a

specific way.

15
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Term propaganda became well-known and got spread during wartime, thanks to political
chieftains that created artful and tricky propaganda tools. Propaganda was so omnipresent that it
became necessary to create a special organization that would study this discipline. In the 1937
group of social psychologists, sociologists and educator’s formed that Institute of Propaganda
Analysis (Silverstein, B. 1987). It was formed to identify types of political advertising, to
educate public on their guard and avoid making decisions simply on emotional appeal. (Lee,
1978).

At present time much propaganda analysis is being done with the help of social
psychologists, political scientists, journalists, sociologists etc. Mass Communication Theory:
Foundations, Ferment and Future written by Baran and Davis(1995) shared the following
information about propaganda techniques. There are 7 mentioned propaganda tools:

1. Bandwagon: In this technique, the audience is drawn to a particular thought-process by
encouraging them to follow a crowd or group of people. Persuasion is done by presenting an
argument that, if many people are following a particular way, it has to be credible and must lead
to success.

2. Name-Calling: The practice of name-calling makes use of bad names in creating a
negative opinion among the public, about a particular person/idea/group. There is no attempt
made by the propagandist in presenting reasons for hating or name-calling the person in question

3. Glittering Generalities: The technique of glittering generalities makes use of
concepts/words which are valued by common people. The original agenda/motive of a person is
veiled behind these inspiring values (for example, freedom, democracy, glory, etc.) and people
are forced to accept the same.

4. Testimonial: The technique of using testimonials is widely used in TV commercials.
Testimonial is an approval given by prominent/famous personalities to a particular concept or
entity. Since, the masses tend to believe the words of renowned people, technique of testimonial

works most of the time.
16
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5. Transfer: It is a technique of linking one entity to other in an attempt to create the
impression that both share the same qualities. The transfer technique can be used to generate
positive and negative feelings as well. To overcome the false claims made with the help of
transfer technique, one should try to assess the qualities of the linked entities independently.

6. Card Stacking: The card stacking technique is the way of propagating particular idea
by presenting only its positive aspects. Factual information that is contrary or which exhibits the
negative aspects of a particular entity are not presented. Carrying extensive research and in-
depth analysis of the issue/problem in question is the answer to overcoming card stacking
propaganda.

7. Plain Folks: Propagandists use plain folks technique, to assure the masses that their
(speaker's) views are in line with or reflect the common interests of people. Speech of
propagandists using this technique is smartly interspersed with jokes and idioms, which relate or
appeal to a set of audience. To get the true idea of what a propagandist is presenting actually,
audience should assess his thoughts without taking into account the personality.

According to Shabo(2008) in Techniques of propaganda and persuasion there are two
propaganda tools in addition to Lasswel’s(1927) 7 techniques.

They are:

8. Assertion: An enthusiastic statement about a product or company, said without proof
and as it is fact, is called “assertion”. Assertions lack supporting data to prove their validity. This
style of propaganda is often used in advertising campaigns where a bold claim is made stating
that a product or service is better than everyone else’s. It is further implied that everyone
believes the same way and, therefore, the unfounded claim should not be questioned.

9. Pinpointing the enemy: Pinpointing the enemy is a technique used in political debates
as well as wartime situations. It simplifies complex problems by defining them as being clear

cut: either right or wrong. Without looking at the finer details, the recipient of this message is

17
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expected to choose sides. This approach is very successful if the hearer does not ask questions

and takes the presentation at face value.

18
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RESEARCH METHODS AND RESEARCH QUESTIONS

Kyrgyzstan is considered to be a politicized country. Majority of adult population is
interested in politics. They follow and discuss news and events that happen in the country.
However, ability to think and perceive information critically is poor. Level of media literacy is
low. There is lack of specific education in Kyrgyzstan that teaches people to think critically
from childhood. There is no such subject as Critical Skills and alike in the curriculum of the
Kyrgyz Ministry of Education.

During political campaign Kyrgyz politicians do their best in order to perform perfectly
and spend loads of money in order to attract more electorates. For the several years they invited
foreign political and advertising specialists, trying to make their election campaigns more
successful. One of tools that is used is propaganda, which is considered to be one of the most
effective manipulative basics in political arena for years.

Elections to City Jogorku Kenesh (Bishkek City Council) were held in November 2012.
The peak of elections occured in October 2012. Most parties used not only common resources,
such as newspaper, radio, television, brochures and banners, but also Internet media.

Many parties created accounts in social networks like Twitter and Facebook which
reported on their activities, post their programs, also, internet users could watch different
political commercials that call for voting for a particular party. Watching political videos is a
great opportunity to get ideology of party, its principles and guidelines, as well as, to assess the
level of professionalism and development, which is more important. Even watching a video
once, can change settled opinion concerning the whole party and induce to give vote for this
party.

Content Analysis

In this research the content analysis tool is used to identify propaganda techniques used
during elections to City Jokorku Kenesh 2012. Eight different videos of eight different political

parties are studied. These parties are: Adiletuu Kyrgyzstan (Fair Kyrgyzstan) , Zamandash
19
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Sovremennik (Contemporary), Ar-Namys (Honor and Dignity), Ak-Shumkar (White Falcon),
Stolitza (the Capital), Respublika (Republic), Jasha “For life without barriers” (Live), and
Asman Ala-Too (Sky Ala-Too). The choice is not random. The videos are different terms of their
plots, actors and ideas.

Content analyses will help to analyze visual and verbal information that is presented in
political campaign videos, to compare them and spot propaganda techniques. Analysis covers
storyline, text, voice, music, national symbols, creativity and propaganda. The main purpose of
the study is to reveal whether there are propaganda tools in political commercials and how they
are applied.

Interview

Besides content analysis, this research uses interview method. For this research,
interview is very important tool in order to receive information from the people that could watch
political campaign videos and understand how differently people react to same videos. The
interview has 10 standardized open-ended questions that were asked from all interviewees.
Interview was limited in time. Interviewees were asked to watch the same political videos and to
respond to the same questions. Moreover, interviewees were asked to answer fast and not think
deeply. This approach facilitates easier comparing and analyzing interviews. Also it helps to find
out how people truly react in their minds, without pretending and choosing words. Time
restrictions does not give them time to lie.

The interviews were conducted with seven different men and women at the age of 20, 30,
40 and 50 years old. All of them differ not only in age, but also in nationalities, social status and
field of working. This was made in order to determine influence of age, nationality and
occupation on perceiving and reacting to similar information. Also, all of interviewees are
average people, which are neither specialists in politics, nor media experts. In other words, they

are common people who give their votes to the politicians that they like the most. Analyzing

20



USAGE OF PROPAGANDA IN POLITICAL VIDEOS

their responses will help to understand whether pre-election videos were successful or not and
whether audience was able to think critically. Thus, the research questions are following:
RQI. What propaganda tools were used in political campaign videos during elections to
the Bishkek City Council in 2012?
RQ2. Which propaganda tools prevailed in 2012 in Kyrgyz political advertising?

RQ3. What was the perception of the viewers of the 2012 political campaign videos

21
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ANALYSIS OF DATA

Figurel. Screenshot from political advertising video of Adiletuu Party

An Ke3ge Mex AnMatana vpn GafiiEpReH Crpunae

Figurel. Screenshot shows a man who sits near the table.

1. Adiletuu Kyrgyzstan No 19

Analysis
Synopsis:

Young man sits back to the audience. He is looking on television screen. Revolution that
was in April 8", 2010 year are shown on the screen. There is a crowd of revolutionists.
Frame is replaced. A young man sits at a table, presumably in the cabinet of business office and
tells the story. He is dressed in a classic suit and glasses. He has Asian appearance.
Background is very dark. The light is concentrated on the main character. The right hand of the
man is put on the table, the index finger twitches regularly, showing that main hero is very
excited. A young man is sitting in a relaxed position, with thoughtful, focused face.

Text:

22



USAGE OF PROPAGANDA IN POLITICAL VIDEOS

It was 2010 year, 8™ of April. In Bishkek do not cease bloodshed, people die. Meanwhile,
in Almaty, in the office of one of the largest banks in Kazakhstan, I wrote a resignation letter and
put on the table of my director. The director looked at me and asked:

- Eldar, where are you going?

-At home, I said.

He looked at me like I was crazy and even more surprised asked:

-Balam, you have a war there!

And I said, - whom the war, and who's a Motherland!

I'm back, and I've met dozens just like me. We united. We have a team that is willing to take
responsibility for the future of Kyrgyzstan. The team consists of representatives from all regions
of Kyrgyzstan. The team is ready to work and we have to leave our children a decent
Kyrgyzstan.

Voice:

The voice of the main hero is quiet, pleasant baritone. Diction is hard to be called ideal.
The protagonist swallows and chews a lot of words. In some places there is need to strain your
ears, in order to accurately analyze it, despite the fact that the speed of the story is unhurried.
There is little emotional coloring. Speech is monotonous, except for a few times, where the
emphasis on the word is unnecessary. Emphasis on the word "team" does not make sense.
Obviously, the main character is not professional.

Grammatical errors are not detected. The exception is the use of the Russian pronoun "tya"
instead of "tebya". This reduction is commonly used in everyday speech. For political
advertising, where the language has to be very literate, use of the word makes advertising
unprofessional.

Music:

23
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Kyrgyz national motifs in a modern symphonic design are used. The main instrument
playing is the piano. On the background music there are of sounds of revolution: shots, stomp,
whistles.

National symbols: none
Creative solutions: none
Propaganda techniques:

Video of Adiletuu party contains several propaganda techniques. The most visible is an
assertion technique, where “enthusiastic statement said without proof”. There is no proof in
video that this party is truly ready to work and able to “take responsibility for Kyrgyzstan’s
future”. Producers of the video did not give any evidence of party’s willingness, except the
words. Also Adiletuu party’s political commercial presents glittering words such as: future,
motherland, our children, decent country, and responsibility. Therefore, there is also usage of
“glittering generalities” technique. The last tool that is presented in video is “plain folks”. Main
hero emphasizes that he was an ordinary bank employee, and he met tens just like him. It makes
a feeling that this party consists of common people that we can meet on the street, not of big
detached politicians. Therefore audiences think that party’s views, values and goals are the same
with common masses.

Additionally:
There is a poor video’s quality of picture and sound. There is a sense of "amateur" video.

Perhaps, a party was limited in financial resources.
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II. Asman Ala-Too “Package Man”

Figure2. Screenshot from the political advertising video of Asman Ala-Too party

- ______________________________________________________________________________________________|
o

HALRIENOBEHY

] oo2s5i0046  of femm EJ

Figure2. Screenshot shows a man with a package instead of head. A title “Our man” is in the left
bottom corner.
Synopsis:

The video presents a hero of “perfect” politician that has a brown paper package with
painted face with different emotions without a real head.
Video starts with a picture of confidently walking man’s feet in classical shoes. Camera goes up
and shows a body of man in classical suit. Camera goes upper and image shoes that a man has a
package instead of head. There is a painted face with confident, masculine and categorical
emotions.

Then a politician is showed to his full weight. The camera is set on the floor so that the
hero looks tall and big. Birds fly behinds his shoulders. Monument of Kyrgyz national hero
Manas is used as a background. In this frame a man changes his package’s expression, it

becomes conceited and arrogant. His pose is very confident.
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Suddenly a young looking man in jeans and T-shirt runs up against politician, rips his
“head” and runs away. Immediately, politician loses his braveness and starts to run disorderedly,
making moaning sounds. He tries to catch the young boy that has had stolen his package-head.
Finally, there is a picture that all parties use: Asman Ala-Too’s logo and check mark near #18.
Text:

A man of his word! A man of action! Our man!

Always these masks tell us fairytales, now it is time to rip the masks!

Description near video: “A video, where big words and empty promises mean nothing. We are
tired of fairytales, of politicians that tear our country to pieces. It is time to reap the masks and to
choose, thinking!

Voice: none.

Music:

The video is supported by solemn music that is often used in action films. The music is
used professionally. It does not contradict with video. Conversely, it helps to create special
atmosphere and appeals to human emotions.

Sentences that pop-up during the video from time to time are accompanied with firing sounds.
National Symbols:

Logo of the party is an eagle in blue color. Eagle has always been a symbol of Kyrgyz
people. It is associated with part of Kyrgyz traditional life: hunting. Eagle is a sign of sun, win,
freedom, power.
Also the video was shot near monument of Manas, a Kyrgyz national world-wide known hero.
Manas is a tremendous part of Kyrgyz culture.
Creative Solutions:

Asman Ala-Too party’s commercial differs from others. There are no politicians’ faces,

narratives or soulful stories. The work is performed in a modern creative way. They have own
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chip that attracts attention. Asman Ala Too refused to use verbal techniques, focusing on visual
content.
Propaganda techniques:

“Plain folks™ propaganda tool is used. Watching the video “Package Man’ gives an
aftertaste that people who made a video are common people. They feel the same things that most
of Bishkek citizens feel. They are also tired of lies and empty promises. Asman Ala-Too’s
commercial agents created an atmosphere of commonality between the party and electorates.
Also the video contains “name calling” propaganda technique, but in a very smooth discreet
way. Commercial specialists did not call any concrete names, but they formed a negative
impression about other politicians and political parties, discrediting their promises and efforts.

Shooting Package Man near Manas monument during first part of the video draws a
parallel between them. “Transfer” propaganda tool was used in order to endow the politician
qualities that national hero has.

Additionally:

The quality of the video is very professional. Music and image support each other.

Absence of text does not make the video weak. It is a fresh idea on Kyrgyzstan political market

to use a character of super hero.
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I11. Zamandash Party

Figure3. Screenshot from political advertising video of Zamandash party

Figure3. Screenshot show a main page of someone’s profile on the Facebook social

networking. Title imitates a profile’s status “Country of corruption”.
Synopsis:

The first part of the video is done in black and white style. Video consists of four parts.
First image is about woman that washes the dishes. She turns her head and looks at her husband.
Young man lies on the sofa, indifferently watching television. He does not pay any attention to
his wife. Her face is very disappointed. Second part tells another story that happens in the
common office. A boss tears a paper with a new plan into pieces that supposedly was proposed
by employee. A boss tears the paper in front of young man. Employee’s face is very upset.
Third composite is about a young girl. She sits on the bed, holding a computer in her hands. Her
profile on Facebook social network’s page is opened on the screen. Lady updates her face book
status. She prints “A country of corruption”. Below, a status of somebody else “There will be

nothing in this country”.
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Park. A company of young men throw garbage in the face of yardman. It is an old man
with an emotional face with expressive wrinkles. His face is very upset. Old man lowers his
eyes, sighs hardly and continues to clean with broom. Suddenly, with broom’s next wag a black
and white motion turns into colorful sunny picture.

Video finishes with an image of bulletin with a check mark near party’s name
“Zamandash Sovremennik”, its logo and slogan “Only together we can change the country to the
better”!

Text:

We want to live a worthy life, but there is always someone or something intereferes. We
seek to change the future, but we vote for those who have already deceived our expectations.
We want to build a strong state, but we are not ready for real actions.We say that the power
needs honest and energetic people, but it goes all the way around. What will be tomorrow
depends on your choice today! Zamandash Sovremennik, only together we can change the
country to the better!

Voice:

Voice-over is implemented professionally. Text is voiced by a man with pleasant sonorous
voice. Supposedly, party used the service of professional orator. Speech is distinct and clear. The
words and meanings are easy to understand. Thanks to professional skills of anchorman,
emotional appeal is pleasing, but discreet. Tonal stresses are used in needful places.

Music:

Solemn classical music is used.

National symbols: none.

Creative solutions:

- Different stories that follow one idea, which is supported by textual content.

- A shift from black and white into colored motion, implicating from negative past and positive

future that Zamandash party is ready to build.
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Propaganda Techniques:

There are many pronouns “we” in this party’s video. It repeats for 5 times. This is to say,
that video’s producers’ goal was to create a commonality between party and audience. Even
party’s motto says “only together we can change the future to the better”. The word “together”
also points the unity between political party participants and voters. “Plain folks” propaganda
tool was used. Also presenting information with applying pronoun “we” makes a viewer feel that
he also behave the way that video says. He classes himself to a part of this society that” votes for
them who already deceived expectation”, and ““is not ready for real actions”. In this case,

“bandwagon” technique is used.

IV.  Stolitza Party

Figure4. Screenshot from political advertising video of Stolitza party

Figure4. Screenshot shows four people in Russian national costumes singing a song.

Synopsis:
Four people in Russian national costumes sing a song. The background is one of the

Bishkek parks. There are two women and two men. Women wear red Russian national dresses
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with national sashes, holding wraps in their hands. Men are also in Russian shirts. They play on
Russian musical instruments: accordion and rattles.

Ensemble sing a chastushka, wave their hands in folk manner. Then cadre changes to words “My
city, my capital (Stolitza). A democratic party”. The background is a blue sky.

Text:

Let the capital be cleaner, greener and more beautiful!

We are for Stolitza party, waiting for your votes!

Voice-over: My city. My capital.

Voice:

Voices of folklore quartet are loud and ringing. They sound positive and inspiring. The
voice of the anchor is professional. It is a pleasant masculine voice. Diction is clear. Except the
thing that due to specific folklore singing some words may be hard to dismantle for people
which are not got used to folklore singing. Voices of actors sound positive and inspiring. They
sing their song with obvious pleasure. It seems that they really believe in this party.

Music:

Video is supported by traditional Russian folklore music with hooting and whistles.
Actors hold musical instrument in their hands it makes a feeling that music is played by their
selves.

National Symbols:

There are no Kyrgyz national symbols, instead of Russian. Video composed from many
Russian folklore objects: costumes, dresses, musical instruments.

Creative solutions:

Application of Russian culture and folklore musical ensemble is a fresh idea, especially
in political pre-agitation period. This method was rarely used in relation to Kyrgyz audience.

Propaganda Techniques:
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“Let the capital be cleaner, greener and more beautiful, we are for Stolitza party” note
“assertion” propaganda technique. In other words, they say that only Stolitza is able to make the
city cleaner, etc. But video does not consist information about how party is going to do this,
which resources it has, and when it will be done. It is a positive statement that is said without
argumentation.

Also, party’s video is bet on Russian folklore. They dress their actors in Russian national
costumes. Actors sing chastooshka. Video is focused on Russian population that lives in
Kyrgyzstan. It is a transfer propaganda tool, when the aim is to make audience think that two

things share the same qualities. In this case these things are party and electorate.
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V. Ak Shumkar Party

FigureS. Screenshot from political advertising video of Ak-Shumkar party
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Figure5. Screenshot shox;vs a family of three people in the living room.
Synopsis:

It presents a typical russian family that spend their leisure time. Video starts from the
image of ordinary living room. A family of four people sits near the table. They are grandfather,
grandmother, their daughter and little grandson. Grandmother and young woman watch family
album with old photos. A daughter hugs her mother from aback. Grandfather reads a newspaper
written in a Kyrgyz language. The title of newspaper says” Sayasatka Aralashuuga- Erte Emes”
which means “It is never early to politicize”. There is an image of Temir Sariev, leader of Ak
Shumkar party, and young man on the main page of the newspaper. Their little grandson plays
with toy car.

Next image is where his grandson asks old man:” Grandpa, what are you reading about”?

Grandfather answers him that he is reading about elections. Grandson:”Who are you going to
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vote for””? Then old Russian woman, his Grandmother enthusiastically says:” For you future, for
decent city”! Video finishes with a picture of party’s label: a blue colored bird.

Text:

- Grandpa, what are you reading about?

-I am reading about elections!

-Who are you going to vote for”?

-For your future, for decent city!

Voice:

There are only four sentences that appear in the video, but three people pronounce them:
grandfather, grandmother and their grandson. Their voices are pleasant, especially kid’s voice.
Applying a child’s voice is a good idea to appeal to human’s emotions. Pronunciation is clear
and understandable, except the fact that there is specific sounding of old people and little child.
Emotional stresses are put in right places. But due to the fact that people from the video are not
professional actors, their voices do not sound enough convincing.

Music:

Traditional Soviet music, reminding the songs of 50’s, sounds during the commercial. It
creates nostalgic positive emotions.
National Symbols: none.

Creative Solutions:

Ak Shumkar’s media workers decided to show the connection between different things
and how together they can make a positive result. In this video these connections are Russian
and Kyrgyz people, interests of old and little people, past and future.

Propaganda techniques:
Ak Shumkar’s video presents an image of old soviet people, which give a kind of

“testimony”’. These people usually have positive image and an authority in society, because they
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have a life experience acquired over the years and they will not advise bad things. An old couple
appeared in the video remind us our own Grandfather and Grandmother and we believe to them.

In addition an image of a leader of Ak Shumkar political party, Temir Sariev on the main
page of newspaper that Grandfather read in video, also creates a “testimony” effect. If he
believes to Temir Sariev, maybe I should too?

Ak- Shumkar party used the image of its leader, despite the fact that during this political
agitation period many of parties decided to refuse from the image of politicians in commercials.
Also video focuses on the most precious and recognizable things that people value: traditions,
elderly people, veterans, family, children, unity of different nations, hopes and happy future. All
these things are used in order to create special emotions that are dear to audience. Actual
information that goes after, namely, a call for voting for a specific party, perceived better.
Glittering generalities propaganda tool is used.

VI Zhazha “For life without barriers”

Figure6. Screenshot from political advertising video of Zhazha party
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Figure6. Screenshot shows a man with main Bihkek’s square on the background. Title “Iskender
Sharshekeev candidate of “For life without barriers party” is in the left corner.
Synopsis:

A video starts from the image of main hero Iskender Sharshekeev. He sits on the bench,
telling a story. The background is Ala-Too square.

Next part of the video is shot in one of the business offices with modern high-tech
interior. Different shots change each other. Iskender types on a computer, checks information on
iPad, draws on white board, talks on the telephone. In other words, it shows very active work.
The shot changes to the streets of Bishkek. It is evening. City lights. Main hero and another
young man cross the street, talking with each other. Shots change each other: different cars pass
by, bus stop, autobuses, traffic lights, park, main hero drinking coffee, watches, subway, little
boy roller-skating, man playing on accordion, young boy making a wheel, Ala-Too cinema
theatre, Rossiya cinema theatre, Kyrgyz flag, smiling people. Shots with main hero and his
friend walking a talking and Iskender’s interview are put in the intervals. Video finishes with
party’s label and party’s slogan “For a life without barriers”, links to party’s profiles on
Facebook and Twitter, and party’s #6 number in voting sheet.

Text:

My name is Iskender. My surname is Sharsheyev. I am a business analyst. Why did I
decide to come to politics? Because I understood that we...Well...Generally, analysts draw
government strategy and let government be successful in big countries, yea? But in our state
agencies, uh... it can be said that, there are lack of analysts yes. Possibly, there are none. That is
why, I think that if I can do business well, yea, I can do it with government, namely, government
is a big xo3siicTBo. In the beginning we united as a group of experts,” cleanly”, experts united,
yea! We united in one power, and in this...this thing inspired me. This is not just a party. This is
a party consisted of experts. The basis of any system is people. The strong basis of any system is

specialists, yea... Specialists that manage, yea, and majority of them manage on the patterns of
36



USAGE OF PROPAGANDA IN POLITICAL VIDEOS

Soviet Union. People from our party, they operate with modern actual methods, uh. Management
system, control system, yea, everything is modern, and technologies, and new informational
technologies, yea, and communicational technologies, technologies of construction, yea,
organization, everything is modern. I believe, that only they can do this: to change the city and
to make it modern and developing.

Voice:

Commerecialists of “For life without barriers” party did not use the services of
professional anchor. The reason is that heroes of their agitation videos tell the story by their
selves. There is an informal manner of storytelling. We can hear analogical conversations
everywhere. This was the reason of plenty of sounds-parasites, such as: “yea”, “uh”, “mmm”.
However, it does not annoy the ears too much. Main hero’s voice is affective. He makes stresses
to different words. His speech is interesting to listen to.

It is important to notice that the speed of main hero’s narrative is very fast. In comparison with
other parties’ verbal content, Jasha party put a lot of information in only one video. It would be
hard to understand the words for a person who is not a native Russian speaker.

Music:

There is a modern electronic music on the background of the video. The rhythm is very
fast and dynamic. Accent is done on drums.
National symbols:

Kyrgyz flag that is built near Ala-Too square
Prospect of main Bishkek’s square - Ala-Too square
Monument to Manas, a national Kyrgyz hero
Creative solutions:

It is a very dynamic video in a very good quality. The speed of the video is very fast,
including change of shots, hero’s manner of speaking, cars passing by, city lights burning, and

also background music. It is a good idea and also it fortifies party’s views and goals: to change
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Bishkek into modern ad developing city. It is not new, that most of developed countries live in a
very fast rhythm. Commercialists tried to bring our city and developed megalopolises together.
Also on the finishing cadre there are links to party’s profiles on twitter and facebook. This detail
points that party is in the spirit of times.
Propaganda techniques:
Text told by main hero contains several propaganda tools.
At first, this party pinpoints the enemy, using words “our party is not just a party, it is a party
consisted of experts”, implying that other parties are not experts. This is a smooth way to create
a negative impression about other parties. Other case is “majority of them manage on the
patterns of Soviet Union. People from our party, they operate with modern actual methods” 1i.e.
Soviet Union’ s patterns are outdated, party that rule with Soviet Union’s patterns are outdated.
People usually dislike things that are outdates, therefore they feel negative about other parties.
“Pinpointing the enemy” tool is implicitly used.
Secondly, main hero argues that business analysts in government are necessary. Saying
“analysts draw government strategy and let government be successful’, he presents only its

positive effects. This is an example of “card stacking” propaganda tool.
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VII. Ar-Namys

Figure7. Screenshot from political advertising video of Ar-Namys party

Figure7. Screenshot shows a man sitting face to viewers. A screen with helicopter’s image is

on the background.
Synopsis:

Video presents a virile gray adult man. He sits on the chair with a screen on the background,
telling a party’s agitation text. There is a sign “Tynybek Kadyrov” in the beginning of the video.
The images of military battle: soldier, helicopter and tank appear on the back screen. Video
finishes with Ar-Namys’ labels: flag and emblem. The flag consists of two colors: blue and red.
The emblem is composed from a golden circle with a five-pointed star in the center. There are
words “serve” in the left and “protect” in the right corners.

Analysis
Text:
I am a presenter of Republican Council of Afghan war veterans. Also I am a candidate to

Bishkek City Kenesh from Ar-Namys party. I fought in Afghanistan. In order to do our duty,
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giving our lives, we pay the blood in order to keep our faith. We are people of honor and dignity,
that is why, we, afghans, with Ar-Namys party. Vote for Ar-Namys party! We keep our faith!
Voice:

A man has deep stentorian voice. Also he has a specific soft muted diction due to his
physical appearance. He is a big man. That is why some of words are difficult to recognize.
Main hero sounds confident and sincere. There is not much emotionality. But man’s voice does
not sound inanimate, plus, he makes right stresses on words.

Music:

Ceremonial music reminding of wartime music is on the background of the video.
Sounds of battle supplement main music line.

National Symbols: none.
Creative solutions: none.
Propaganda techniques:

In this case “testimonial” propaganda technique is used in a most often used way.
Throughout the history many of politicians used the images of flag or emblem in order to
emphasize their attachment to government and their country. Ar-Namys is considered to be a
pro-Russian party. The colors of their party’s flag are blue and red. According to majority of
people this flag reminds them of a Russian Federation’s national flag.

The pentagram that is situated in the center of Ar-Namys’ emblem has also a very strong
and world-wide known meaning for people. According to Ancient Rome’s mythology it is a
symbol of Mars, a God of war. In the beginning five- pointed star indicated a lily, a flower
where Mars was born. Pentagram became a sign of safety and security and is already known for
three thousand years.

Another important aspect that has to be mentioned is party’s aim to connect Afghan
veterans’ features to Ar-Namys political party. It is a “transfer” technique where politicians want

to make an impression that politicians and veterans share the same qualities. Words “we are the
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people of honor and dignity, that is why we, afghans, with Ar-Namys party” demonstrates how
party wanted to create a positive impression about own self. In the mass opinion veterans are
people that should be respected and believed to, therefore we can vote for An-Namys party.
Finally, a structure of video’s text content is doubtless, because listening to Tanybek
Kadyrov creates questions. “In order to do our duty, giving our lives, we pay the blood in order
to keep our faith. We are people of honor and dignity, that is why, we, afghans, with Ar-Namys
party”. This is a statement said without any proof. “Assertion” propaganda technique is used.

VIII. Respublika Party

Figure8. Screenshot from political advertising video of Respublika party
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Figure8. Screenshot shows a girl cleaning the street. The background is poster with
party’s slogan and number in bulletin.
Analysis
Synopsis:

The whole video is a sequence of changing frames of the same origin. The content is

about working day, cleaning the city streets, games with children that party organized. Also
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there people from party that talk to ordinary people, calling for voting. Throughout the video a
viewer can see happy, faces, balloons,clouns, different games, balls, blue sky and of course,
Respublika party’s symbols: leaflets and banners with slogans in both Russian and Kyrgyz
languages. Also there are scenes with people who wear party’s T-shirts with titles “We live
here”, shots with newspaper’s title “Respublika’s number in bulletin is #15” and balloons with
similar texts. There are many people of different ages: children, young men and women, retirees.
Everybody is smiling and talking to each other. Finally, the video finishes with waving flag with
party’s label “Respublika” written in blue color.

Text: none.

Music:

A very popular song “Little Lies” sung by American songwriter and singer Dave Barnes
is used in video. But it is very interesting did they use this song accidentally or not? For the
person that understands the meaning of the song’s title video appears comical and ridiculous.
National symbols:

None.
Creative solutions:

There is a thing about this video that in comparison with other video makes this
commercial creative. This party was the only one, which showed the evidence of party’s activity,
working with people and agitation process.

Propaganda techniques:

Main ideas of “Respublika” party’s commercial are happiness and other things that are
appreciated by majority of people. There are: sun, children, clean, unity, friendship, decency.
Without saying any words except party’s slogans “glittering generalities” propaganda tool is

used.
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Secondly, the video presents many people that are involved in process. Moreover, people
from video are very different. They are retirees, adults, young men and women, children.
Everybody can find somebody like “himself” and if somebody votes for Respublika, then maybe

I should too? In this case “bandwagon” technique is used. The audience is encouraged to
follow a big crowd of people. Usually audience thinks that it will lead to success.

Additionally:
The video is very prolonged. Despite this is not a commercial that goes to television, but
to internet. Five minute video is rarely used during agitation period. In addition, the content is a

series of same cadres. Video 1s monotonous.

43



USAGE OF PROPAGANDA IN POLITICAL VIDEOS

Table 1 Propaganda Techniques’ presence

Table 1 shows the presence of 9 propaganda techniques in 8 political agitation videos that were

analyzed in research.

Asman
Adiletuu Ak- Jasha | Ar-
Ala- | Zamandash | Stolitza Respublika
Kyrgyzstan Shumkar Namys
Too
Bandwagon
- -
Name-
calling +
Glittering
Generalities + + +
Testimonial
e +
Transfer
+ + +
Card
Stacking +
Plain Folks
+ + +
Assertion +
+ +
Pinpointing
the enemy +
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Table 2 Summary of interview responds

Adiletuu Asman Zaman- Stolitza
Ala-Too Dash
What do you | Informal Story Shooting Nothing
like? language Epilogue Words Fun
Patriotism Words Quality Costumes
Text Idea Idea Actors
Youth position | Creativity Dynamics Text
Sincerity Humor Laconism Russian folklore
What do you | Sound A guy, that ripped Common topic No idea
dislike? Music the mask Loud music Actors’ appeal
No diction Presentation of idea | Advertising voice- Dilettante
No proper idea | Place over video
Main hero Story Words
Dark image
What do you | Com-passion Misunderstanding Sorrow to the Misunderstanding
feel while Stress Fun country and to No association
watching? Sorrow Motivation yardman Fun
Need to listen Stereotype Incompetence
attentively words
Misunderstanding of
the beginning
Music Appropriate Normal Excellent Good
Intrusive Good Loud Loud
Failure Common Funny
Bad Creative
Bad
Text Good Logic Good lexica Hard to
No meaning Stereotype Touching understand
No idea Motivation Words words
No goals Many stereotypes Dislike
Monotonous
Image/Plot Dark Grey Excellent Amateur
Negative Comedy Good actors No concepts
Poor Show No fake playing No party
Clear Catchy Weird
“Home video” | Good Bad
Quality
Do you No No Yes No
believe in this
party?
Would you No No Yes No

vote for this
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party?
How would Dark Funny Campaigning Weird
you call this Boring Absurd Truthful Funny
video? Patriotic Not finished Emotional Stupid
Common Interesting Patriotic Pointless
Sincere Creative Uniting
Professional
What would To work on To change To add more To try something
you advice? music, text, Director creativity new
image To develop To add concrete To use experts’
To give more ideas help
information about To avoid stereotype | More concretes
party Words
Ak-Shumkar Jasha Ar-Namys Respublika
What do you | Little boy Crowd scene | Music Children
like? Motive Music Well-defined text Smiles
Idea Main hero Integrity Cleaning the city
Text Name of party Positivity
Unity of family and party’s Atmosphere of
slogan holiday
Bishkek’s
panorama
What do you | Acting Style of shooting | Shortness Lack of information
dislike? Wartime music Categorical style | Fat main hero Long video
Plot of narrative War topic English song
No goals Too many Actor’s appearance | Obsessive
No slogan difficult words Text presentation of
Sense of video for | Words-parasites party’s logo
olds
Shortness
What do you | Disbelief Aspiration to Com-passion Pleasure
feel while Nostalgia believe to party Respect to Afghans | Joy
watching? Misunder-standing | Joy No motivation [rritation from
of Kyrgyz and Uncertainty about | Conflict music and party’s
Russian connection | candidate Negative number in bulletin
Warmness to Reality Fear
children Motivation
Music Disgusting Not disturbing Good Annoying
Bad Successful Fitting Disharmonious
Dominative Good Foreign
Text Lack of words Right words Make believe
Unclear words Incomplete text No relation in
Good meaning Doubtful words
Empty Clear
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Right
Image/Plot Too domestic Good Boring Beautiful
Colorful Right place and Not interesting Kind
Good quality right meaning Logical No idea
Beautiful Cheap
Professional
Good quality
Do you No Yes No No
believe in
this party?
Would you No Yes No No
vote for this
party?
How would | Kind Modern Boring Positive
you call this | Not motivating Open Short Light
video? Uncertain Professional Not motivating Long
Domestic Thought-out Fat Bright
Loud Creative Clear Meaningless
Primitive Intriguing Obvious Irritating
Fearful
What would | To add party’s To develop idea To change the plot | To show another
you advice? | signs To work on text To not use war activity
To determine To dress heroes topic To change music
objectives differently To add more facts | Determine idea
To pay attention to To pay more
the actors attention to actors

Table 2 summarizes the answers to interview’s question of all seven interviewees about political

agitation videos.

Table 3 Summary of overall impressions to videos based on age differences of interviewees

Asman
Adiletuu | Ala-Too | Zaman- Stolitza Ak- Jasha | Ar- Respublika
dash Shumkar Namys
20-30 S S S - S S
30-40 * * - - - -
40-50 * S - S + -
50-60 - + _ T S S
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Table 3 is a summary of overall impressions about each political agitation video of interview
participants of different age groups: form 20 to 30, from 20-40, from 40-50 and 50 to 60.
Coding units:

(1313

“+7- positive -negative “S”- separated “*”_uncertain

Table 4 Summary of overall impressions to videos based on national differences of

interviewees

Asman

Adiletuu | Ala- Zamandash | Stolitza | Ak- Jasha | Ar- Respublika

Too Shumkar Namys
Kyrgyz(3p.) S - S - S + - +
Russian + - + - ¥ * _ n
Uzbek - - * * i T _ n
Kazakh - * - - * ¥ _ i
Tatar - * * - - - + R

Table 4 showed summarized impressions about each political agitation video of interview
respondents based in their nationality differences. There were Russian, Uzbek, Kazakh, Tatar
and three Kyrgyz nationalities.

Coding units:

“+”- positive “-“-negative “*”_ uncertain “S”-separated
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Table 4 Summary of overall impressions to videos based of gender differences of

interviewees
Asman
Adiletuu | Ala- Zaman- Stolitza | Ak- Jasha | Ar- Respublika
Too dash Shumkar Namys
Female - S + - S S - R
Male - - S S - + - -

Table 4 summarizes the overall impressions to political agitation videos of interview participants
based on their gender differences. There were 3 men and 4 women.

Coding units:

1313 13 334

“+7- positive -negative - uncertain “S”-separated

Content analysis of agitation videos of eight different political parties such as Adiletuu,
Asman Ala-Too, Zamandash, Stolitza, Ak-Shumkar, Jasha, Ar-Namys and Respublika has shown
that every propaganda tool out of 9 mentioned were used. It is important to note that most of
videos contain more than one technique. The average number of propaganda tools in one
analyzed political commercial was three. But also there are some parties that used two or four
techniques.

According to the analysis, Adiletuu party used glittering generalities, plain folks and
assertion propaganda techniques. Asman Ala-Too video contains plain folks, transfer and name
calling. Third party in the analysis is Zamandash, which used plain folks and bandwagon.
Political party Stolitza used only two propaganda tools: transfer and assertion. Ak-Shumkar ‘s

political commercial contains glittering generalities and two cases of testimonial tool. Jasha

party with their slogan “For life without barriers” limited their video with transfer and
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pinpointing the enemy. Ar-Namys used testimonial, transfer and assertion. Finally, Respublika’s
video contained bandwagon and glittering generalities propaganda techniques.

As it was mentioned above, all of propaganda techniques took place in political
campaign videos during pre-election campaign to Bishkek City Council. Bandwagon tool was
used for two times. Name-calling is used only once. Glittering generalities was one of the most
popular and used thrice. Next technique is Testimonial, which was presented in three cases.
Transfer propaganda tool was found in three videos. Card stacking technique appeared to be not
popular, because it was used only once. Plain folks tool was used in three situations. Assertion
repeats the number of previous propaganda technique. Last tool is pinpointing the enemy which
was used in only one case. Thus, it is easy to determine which propaganda tools prevail.
According to the research, glittering generalities, transfer, testimonial, assertion and plain folks
tools shared popularity during pre-election period in November 2012.

The facts that were presented suggest that beautiful generic words, usage of national
symbols, intention to erase the psychological bounds between politicians and audience, fluent
phrases are still take place and are popular in Kyrgyz political advertising.

Majority of analyzed political videos contained common general words that are often

b 1Y

used and heard during election periods. These words are: “beautiful”, “clean”, “children”,
decent”, “honor”, “together” and the most popular “future”. These are the things that are valued
by majority of people. Many of parties focused on national symbols, appealing to patriotism of
Bishkek’s citizens. They used not only Kyrgyz symbols, but also Russian. It points that these
parties were focused on Russian electorate. The most popular national symbols that were used
are flag, music and architecture monuments. Also Russian folklore culture was used. Another
tendency out of analysis was to show the unity between political party and audience. Many
parties used words “we” and “together”, telling things and showing the stories about average

middle class’s routine. They showed common people, and presented politicians as an ordinary

people, as a result, politicians become closer to the electorate. Human psychology is arranged
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the way that give preference to the familiar things. Apart from glittering words, cultural symbols
and aspiration to show unity, there were also many assertions said without proof, facts or any
information that confirm statements presented in videos’ content.

Such wise it becomes obvious that propaganda takes place on Kyrgyz media market and
political arena. It is hard to evaluate whether applying of propaganda techniques was successful
or not, basing on results of elections. The most appropriate way to find out how ordinary people
react to videos, what they feel and think about chosen videos were interviews.

Seven people of different age, nationalities and gender were asked to watch every video
out of eight and to briefly give answers to ten questions concerning videos. There were four age
category in the research: about 20, 30, 40 and 50 years old. Kyrgyz, Kazakh, Russian, Uzbek and
Tatar nationalities took part in interviewing. Respondents of Kyrgyz nationalities were three
people due to most part of population are Kyrgyz’s. Both men and women were interviewed.
(See Appendix 1 for the list of questions)

According to overall interview analysis there are many commonalities, but also
differences between interviewee’s opinions. On the most important and general finding is
connected to glittering generalities propaganda technique. As interview has shown all of the
respondents pointed their weariness from empty words, beautiful glittering phrases and loud
promises. They see no goals and no ideas of the party. Majority of respondents emphasized they
need more concrete information and signs about party in the video, such as goals, facts, evidence
of activity, plans. About Zamandash party: “Voice-over sounds like advertising, too many
common words and promises. I have not heard anything new. Just common phrases, empty
words”,(N. Zavrazhnyi, personal communication, April 1, 2013). Additionally, according to the
interview respondents pointed that there was lack of motivation in videos. “Azhara
Koichumanova marked about Adiletuu party’s video that there is no clear thought. Everything is

very generic. Everything that is presented in video is obvious. There is no dynamism. It does not
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motivate. It does encourage neither to act, nor to vote for this party. I would not vote for it
(personal communication, April 2, 2013).

Interviewees believe that it is necessary for every party to have strong slogan that would
motivate and give comprehensive information about a party and party’s candidates. “I would not
vote for this party, because it is not clear- Who are they?”” (B. Enteriev, personal communication,
April 1, 2013). As it might be expected lack of individualism, concretes and solidity cause
rejection and disbelief to the party.

Besides from observation mentioned above, another point that combines respondents’
answers is the video’s quality. All of interviewees gave more preference to the videos with good
quality, bright and colorful pictures, and interesting scenarios. Oftentimes definitions
“professional” and “not professional” were mentioned during interviewing. People dislike grey
dark pictures and poor quality. According to analysis parties presented videos with good quality
had won more preference and votes than parties with bad quality commercials. It becomes clear
that professionalism inspires confidence and therefore, is valued by electorate. The public in
general trend tend to vote for something that they can trust into. Professionalism causes respect.

Respondents paid much attention to heroes of the videos, which seems to confirm the
idea that people play key role in decision-making. “In general people always attract attention. It
is a law of advertisement. Put a human face in advertising, and it will attract attention. This case
is the same” (D. Akhmerova, personal communication, April 3, 2013).

To be more precise, should say that interviewees in their answers mentioned many details
about actors. They noticed general appearance, clothes, face and facial expressions, voices,
diction, gestures and physical appearance. Not professional acting, simulation and affectedness
are also played very significant role. In other words, every detail influenced on overall
impressions from the video. Here is a response of one of interviewees Galiya Sadikova about Ak-
Shumkar’s video “I did not like Grandmother. She had to rehearse her speech, or they had to

pick a different frame. I did not like the selection of actors. Grandfather and Grandmother could
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smile more. I was listening to the music more than watching the video itself. I constantly felt
false on actors’ performance” (G. Sadikova, personal performance, April 3, 2013). Another
respondent recommended Zamandash party “to dress up actors differently, not in strange
sweater. They should look more businesslike, not like school pupils” (N.Zavrazhnyi, personal
performance, April 1, 2013).

Another commonality that responses brought out is that people usually do not pay
attention to the text and music only if the video is interesting and intriguing or vice versa poor
and boring. Respondents straightly claimed that they did not mention slogans and musical
background. Other reason is that interviewees did not have enough time to mention written
information. Neutral responses about musical background in most cases showed that applying of
music was successful. Respondents gave their votes to the videos where musical background
was called “not irritating” or “appropriate” instead of “loud” or “obsessive”.

All analysis’s results mentioned above are common for all interview participants. It is
time to specify differences on which gender, age, occupation and national differences had
influence.

Trough the analysis of interviews it became obvious that majority of videos are
considered to be pessimistic and does not contain any positive information about Kyrgyz
country. Humor was a replacement to pessimism in several cases. In fact there was tremendous
difference in reaction of participants. What was funny and creative for some people, was stupid
and absurd for others. As follows from interview analysis, men and older generation tend to be
more conservative than women and younger people. Here is impression of the one of
interviewees from Asman Ala-Too party’s video about Package Man “I did not like the plot
itself. A party made something like Comedy club. Elections are the serious thing, it is not a joke.
Idea is good, but I did not like the presentation of idea. Scenario is stupid. Weird guy wears a T-
shirt, politician with weird package” (N. Zavrazhnyi, personal communication, April 1, 2013).

Men and 40-50 years old respondents called the video “misunderstood”, “strange”, “absurd”,
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whereas young women found video as “funny”, “creative” and “logic”. Ajara Koichumanova
answered about the same video with package man “I liked the idea of the video. It has good
quality. It pleases the eyes. It is pleasurable to watch. Basically, I liked everything. Especially
that they added a humor” (A. Koichumanova, personal communication, April 2, 2013).

In the same way war topic was more or less contradictory. Mainly, people disliked the
theme of war, saying that war has an irritating, frightening and oppressive effect. Bakyt
compained that while watching Ar-Namys party’ video that was brought Afghan war into the
topic he felt only fear. “War is a scary thing. It is hardly to be liked by anybody. They should
change the topic. War is a collapse. Always. We should work on peace. Be more positive” (B.
Enteriev, personal communication, April 1, 2013). Nevertheless, there are some people with
whom the war topic could work with. But it is a much specified audience. These are people that
are somehow connected with war or were a soldier in former times. One man out of 7
respondents was an Afghan veteran. He was the only one who liked the war topic. “As [ am an
Afghan, I felt as if [ was I there again (Afghan war) watching the video, following the main
hero. Old memories emerged, images of war popped into my head. Of course, I trust to this
party. I always vote for Afghans”. (Z. Suranchiev, personal communication, April 2, 2013). This
one the only case when occupation influenced on respond.

In addition to war topic, music with old war motives is also caused dispute. In this
situation is also gender difference did not influence on answers. It should be pointed that older
generation of 50 years old liked the soviet music themes in videos, because this music is from
time when they were young. They felt nostalgia during watching the video of Ak-Shumkar pary
that used was a 1930’s pasadoble “For you, Rio-Rita”. 52 years-old Russian women opined “I
liked the music. It is from “Meeting place should not be changed”. It is a safe variant. I have
warm emotions. I think about family and grandsons. I love this tango”. Over against younger
people said they are tired of war marches and that presenting old family with soviet music as a

background is a stereotype. A young woman noticed a striking thing about the same tango used
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by Ak-Shumkar party “The music is horrible. Music is from 90’s MMM commercial with
Lyonya Golubkov. This music means cheat and dishonesty for older generation. What were
video producers thinking about? (D.Akhmerova, personal communication, April 3, 2013).

As analysis showed there was an active cultivation of children’s and oldies’ images in
political agitation videos. Speaking generally there was a negative attitude towards old people.
Their images created only compassion and respect, but not motivation and desire to vote. “I do
not trust to this party. What can do team of retired pensioners with their defined setting and
views on life? They have different way of thinking and attitude to life” (G. Sadykova, personal
communication, April 3, 2013). At the same time images of young successful parties’ leaders
provoked positive trustful emotions. It followed that main heroes of videos’ that were young,
dressed well and spoke professionally caused respect and motivated for voting.

Opposite to retired, images of children were taken mainly positive. Almost every
respondent emphasized that he liked children in videos where they were presented. Especially it
applies to female respondents. Possibly it was based on the maternal instincts of women.

As it turned out younger interviewees were more demanding and strict to the political
agitation videos. They noticed more mistakes and defects. 20-30 aged respondents required more
facts, more information and evidence. Many things irritated them much then the older
generation. Additionally, they have their own opinion considering many things. Perhaps this is
so because nowadays children have more opportunities. They are more educated in critical
thinking due to the fact that they are not limited in obtaining different information nowadays.
Older people are more likely to be neutral and positive. They believed easier and perceived
videos with smiles.

According to analysis nationality did not influence much on how respondents perceived
information. There was only one case that showed the connection between nationality and
videos’ contents. Adiletuu party in their political agitation video touched the topic of national

conflict between Uzbek and Kyrgyz occurred in June 2010. One of the respondents was Uzbek,
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and he was the only respondents who mentioned that this topic is important for him. Other
interviewees did not make emphasize on aspect of ethnical conflict mentioned above.

As follows from the analysis present Kyrgyz population is not absolutely trustful.
Oftentimes they said “I want to believe” instead of “I believe”. This is to say, that, however
people are very choosy in receiving information and creating opinions. Other important finding
is that they hardly trust to politicians and political parties’ because overall answer to the question

“would you vote to this party” was “no”.

Finally it is important to summarize that nationality did not influence much on respondents’
answers, just as an occupation. On the contrary, both age and gender plays significant role on
how electorates perceive information. Therefore, political parties have to be very accurate while

defining their message and choosing their target electorates.
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CONCLUSIONS AND DISCUSSIONS

This part of thesis is dedicated to the recommendation that might be useful for both
political advertisers and politicians that work in Kyrgyzstan. As followed from videos’ and
interviews’ analysis there were mistakes and gaps made in political campaign videos of pre-
election period to Bishkek Jokorku Kenesh in 2012.

It became clear that political advertisers should avoid typical stereotypes. First and
foremost they should get away from common words, empty phrases and banal plots that do not
hold any meaning. All interviewees highly recommended to videos’ producers to provide more
valuable information. Namely people needed reliability and party’s visions. Politicians should
present evidence of their activity and describe how they would implement future plans in detail.
Political video should introduce party’s individual signs that differentiate this certain party from
others in order to assure people in their clear ideas and goals. Perhaps fact that interviewees
complained on lack of motivation should be noted too. This is to say, that neither glittering
generalities, nor assertion propaganda tools were not affective.

Second thing that it is important to be recommended to parties is to pay much attention to
professionalism of their videos. This recommendation concerns every video’s component. Main
heroes should be chosen very accurately. Ideally, these should be professional actors or very
good-looking politicians. Their acting has to be plausible and professional. Every detail is should
be taken into account. Heroes should be dresses very accurate, preferably in businesslike style if
it’s a politician. They should look fresh and optimistic, speak clearly without mistakes, control
gestures and face expression. According to the analysis young men with pleasant voices are best
choice in political videos. Parties should remember that their actors present their party. Physical
appearance is very important. If a main hero does not look healthy, or moreover overweight, it
will create dislike.

Language of advertising does not have to sound very official, but it has to be

grammatically perfect and mature. Verbal content should be understood by every citizen, so
57



USAGE OF PROPAGANDA IN POLITICAL VIDEOS

there is no need in applying of abstruse unfamiliar words. Also they had to be accurate with
mixing different languages or different nationalities in one video. For example, image of Russian
man reading a newspaper in Kyrgyz language created misunderstood, instead of admiration,
because it is a rare case anyway. Additionally, if commercialists use English songs they should
clearly understand the meaning of lyrics. For example, usage of song “Little Lies” just because
producers like motive was unsuccessful. Showing happy children faces with a background of
song that tells about “lying” is absurd.

Another important thing about music is that it really has to be a musical background. In
other words, it should never come to the forefront and mute the text. Too active musical
accompaniment causes irritation and confusion. What is more, there is a finding which applies to
concrete Kyrgyz region. As interview showed usage of foreign English song was taken
unsuccessfully. Modern rhythmical motives or soft classical music are considered to be the
optimal options.

In their future video commercials political parties should try to avoid topic with signs of
the past, i.e. war topic, old soviet music and images of retired as a candidates, for the reason that
analysis showed that people usually tend to vote for parties whose videos’ main heroes are
young. War topic causes stress and fear. Old soviet marches raises boredom.

One more aspect aroused from the analysis. This aspect is a humor. It is a very delicate
tool that should be used very delicate and accurate in agitation. Kyrgyz people still have
preconceived views on politics, believing that politics is not a place for jokes and laughs.

Generally, people need more positive videos that show pleasant things about our city and
country, bright colorful scenes, which were very little in videos’ content mentioned in the
research. Political parties should not make emphasize that everything is bad, and it will be good
thanks to their party. Negative words about our present time create negative impressions.
Political parties should be closer to the people, speak simple, describe how and what they are

willing to do for the city in details. True patriotism is a solid tool always respected by people.
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Children are also a good way to present the bright future, instead of repeating this word from
time to time. Young people in videos have the same position. Political agitation videos should
make people want to change, to act and to vote.

This thesis was a dedication to Kyrgyz political advertising. To analyze tendencies in
political advertising and to compare their effectiveness were the main goals of the research.
Analysis of propaganda techniques showed that there is a presence of manipulative tools used by
Kyrgyz politicians. Analysis of interviewees’ responds that were asked to watch the political
videos of runners to elections to Bishkek City Council showed that tendencies mentioned in
analysis are not effective anymore. Kyrgyz adult population hardly believes to political objects.
In order to make political campaigns more effective politicians and commercialists should try

other ways to attract electorate.

59



USAGE OF PROPAGANDA IN POLITICAL VIDEOS

LIMITATIONS

Lack of time influenced of fact that not all the off the videos of all the parties was
analyzed.

Only one political campaign was analyzed instead off analyzing all Kyrgyz political
campaigns due to no purpose of it.

There could be more precious focus group and interview participants from other cities of
Kyrgyzstan in order to make the research more representative, but due to lack of time and

possibilities research was limited to Bishkek city.(limited to Bishkek city)
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APPENDIX 1

Interview Questions about each video:

(Follow the next page for interviews)

Name/Surname:

Age:

Gender:

Occupation:

8.

9.

. What did you like about the video?

What did you dislike about the video?

. What did you feel while watching the video?

How do you evaluate music of the video?

How do you evaluate text of the video?

How do you evaluate plot/image of the video?

Do you believe to this party?

Would you vote for this party basing only on watching the video?

Give three adjectives about the video.

10. What would you advice to the producers?
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®UO: Koituymanosa Axapa

Bo3spact:22

ITon: xxenckmit

Cdepa nesrenpHOCTH: paOOTHHK aBHa- KOMITAHUHU
HammonanbHOCTB: KbIPIbI3

Aounemroro Kvipoizcman

Uto Bam noHpaBUIOCH B TAHHOM POJIUKE?

ITonpaBunuce cioBa. B npuHIMIe, BEI3BIBAIOT XKAJIOCTh K HAILIEH CTPaHE.

UYro BaMm He NOHpaBWIIOCH B TaHHOM POJIUKE?

Ouenp 10X0i 3ByK. MHOTO IIIyMOB, KOTOPbIE€ MELIAIOT CJIBIIIATH CJIOBA.

Hert getkoit meiciiu. Bee B 00miem Buae. Bee 4To mpeacTaBieHo B BUIEO, HTAK OYEBUIHO.

B Hem Het nuHamuku. OHO He MoTHUBHpYeT. He moOy kaaeT Hu K AeMCTBUSIM, HU K TOJIOCOBAaHUIO
3a JaHHYIO MapTuio. 5 Obl 32 Hee He MPOroJI0CcoBaIA.

Kakune ocHOBHBIE OLIYIIEHHS BBl UCIIBITAIM IIPU IPOCMOTPE JAHHOTO POJIMKA?

XKanocts. CouyBcTBue. UyBCTBO TOTO, UTO OHU MOJIOJIIIBI, Pa3 OHU BCe OPOCHUITU U BEPHYJINCH B
poanyto ctpany. Bce ke, crangapTHbIi poiuk. Het Hu Kaniu kpeaTtusa.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

[1noxas, neccuMUCTUYHAS My3bIKa. BrOHSIET B TOCKY.

Kak BbI OlIeHUBa€ETE CIOBECHOE COAEP)KaHUE TAHHOTO pOjrKa?

Peus rnaBHOTrO repost He HeceT ocoboro cmpicna. Her yeTkol 1ienu u nocTaBaeHHON 3a1a4uu
MapTUu.

Kak BbI o11eHHBaeTe CIOKET M U300paKeHUE TaHHOTO POJIuKa?

N306paxenune oueHb TeMHOE. MHE He HPaBUTCS CIOXKET U CaMO KayecTBO.

BrewiBaeT nu y Bac noBepue nannas naptusi?

Her.

OTI[aJ'II/I 71 OBI BBI T'OJIOC JaHHOM napTun, OCHOBLIBAACH TOJILKO Ha ITPOCMOTPE pOJ'II/IKa? Her.
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[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
He MoTuBnpyronmi
Tyckmblii

CkyuHbIit

. Uto OBl BB TOCOBETOBAJIA MMPOU3BOIUTEISIM JAHHOTO POJIHKA?

N3menuTs My3bIKy. Tak Kak 3ByK oueHb II0X0H. [Ipuxoaurcs npuciymmBaThCs, AJ1s1 TOIO
9T00BI pa3o0parth cioBa. Jl00aBUTh IMHAMUKH B CaMO BUI€0. Pa3bsCHUTH 11eTh CaMOT0 POJIHKA.
Ona HenoHsATHA. Yero MMEeHHO XO0Tenu 100uThCs Mpou3BoaAnTenn? YTo OHU XOTENH JOHECTH?

Acman Ana-Too

UYro Bam noHpaBuiock B JAHHOM POJIUKE?

OueHb IOHpPaBUIIACH CaMa UJES JTAHHOTO POJIMKA. Y BUAEO OUEHb XOPOIIEEe KaueCTBO. ITO
panyert ria3. [IpustHo cMoTpeTh. B o01iem, B mpuHIIHIE, TOHPABUIOCH MOUTH Bce. OcOOEHHO,
YTO OHU J00ABUIIN IOMOP.

UYro BaMm He MOHpaBWIIOCH B TaHHOM POJIUKE?

Hu gero.

Kakue ocHOBHBIE OLIYIIEHUS BbI UCIIBITATIN MPU IPOCMOTPE TaHHOTO pOJInKa?

CwmenrHo# poiuk. OH 3anoMuHaeTcs. bbiio naTepecHo cMoTpeTh. M1 OH MOTHBHpYET.

Kak BbI o11eHMBaeTe My3bIKaIBHOE COAEPKAHUE TAHHOTO POJINKA?

Xoporas, moaxosiias My3bika. He paznpaxkaer.

Kak BbI OLIeHUBa€eTE CIOBECHOE COAEPKaHUE TAHHOTO pOJuKa?

[ToHpaBHIUCH CI0Ba B KOHIIE PO MACKU. DTHU CIIOBA HATAJIKWBAIOT HA TO, YTOOBI 33 [yMaThCsI O
TOM, YTO TaK U €CTh Ha caMOM Jiesie. Beap Ha caMoM ziesie Halll HapoJl ycTaj OT 3TUX MacoK.
CaMu c10Ba HEIUIOXO CBSI3aHBI C CAMUM CIOXKETOM BUe0. OHU paCKpBIBAIOT OCHOBHYIO UJIEIO,
KOTOPYIO MapTusi XOTesa JOHECTH.

Kax BbI o11eHHBaETE CIOKET U M300paKeHUE JAHHOTO POJIUKa?

Ouensp 3anoMuHaOMuUiics poiauk. OcoOOEHHO ¢ BU3yalbHOM TOYKH 3peHust. OTIMYHOE KaueCTBO.
U B croxeTe HeT HU yero JuiHero. Bee mo Teme.

Bri3eiBaer u y Bac gqoBepue nanuast naptusi?

Ckopee na

Otnanu nu ObI BBI TOJIOC JJAHHOM MAapTUH, OCHOBBIBASACH TOJIBKO Ha MPOCMOTpPE POIUKA?
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Ha.
[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?
UHTEPECHBIN
3allOMMHAIOIIMHCS

KA4eCTBEHHBIN

. UTo OBl BB IOCOBETOBAJIM IPOU3BOAUTEINSAM JAHHOTO POJIHKA?

MO0HO OCTaBUTB BCE KaK €CTb.

3amandaw

Uto Bam noHpaBUIOCH B TAHHOM POJIUKE?

[ToHpaBHIUCH CI0BA, OHU aruTUPYIOT. Tak e pacKphIBatOT o0mmid cMbIci. Heroxas naest
CaMOr0 POJIMKA, XOTs U JOBOJIBHO IIpocTas. EcTk nuHaMuka.

Enie nonpaBuiics noxxuion AeaynKa-IBOpHUK.

Uto Bam He mOHPaBUIIOCH B TAHHOM POJIUKE?

B npuHnune, Buieo BbI3BIBAET TOJIBKO MOJIOKUATENbHBIE dMounK. Ho, s He yBuaena, HU 4ero
HOBOTO JUIs1 ceOst. Bee oueBmHO.

Kakne ocHOBHBIE OITYIIEHHS BBl UCIIBITAIN IPU IPOCMOTPE JAHHOTO POJIMKA?

Buneo BbI3BIBaET kenaHUE U3MEHHUTH CTPaHy K JIy4lIEMY.

IIpaBaa, ouyiieHue Toro, 4To s 3TO yXKe CIIbIIIANA, U He pas.

OHH XOTenu CHATHh HEMJIOXOM POJIUK, YTO Y HUX U MOTYYUIIOCH, HO 0CO00 HE TPYAUIUCH HACUET
UJeu.

Kak BbI o11eHMBaeTe My3bIKaIbHOE COJEPKAHUE TaHHOTO POJINKA?

Caumkom rpoMkasi My3blka. M3-3a Hee ObUIO MJI0XO CIIBIIIHO CJIOBA.

Kax BbI ol1eHMBaETE CIOBECHOE COACPKAHNE JAHHOTO pOoIrKa?

Mue nonpasuics rosoc. OH O4Y€Hb NPUATHBIN, C XOpOUIEH YETKOW NUKIHUEH. Y mapTuu
XOPOIIHH JTIO3YHT, KOTOPBIN 3anoMuHaeTcsi. Kakol-HUKaKOM JIO3YHT, HO XOTsI ObI €CTh.

Kak BbI O1IcHHBaeTE CIOKET ¥ U300paKEHUE TaHHOTO POJIUKA?

[IpocToii crokeT, KOTOpPbI ObLT XOPOIIIO U KaYEeCTBEHHO CHAT. Xopolire aktepsl. Ha repoes
MPUATHO CMOTpeTh. HeT omynienns HaurpaHHOCTH.

BreeiBaeT nu y Bac nosepue nannas nmaptusi?

Jla, M X04eTCsl BEpUTb.
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Otnanu 1 OBI BBI TOJIOC JAHHOW MapTHH, OCHOBBIBASICH TOJIBKO HA MPOCMOTPE POJIUKa?
Ha.
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posnuk it Bac?

o0y KIAIOUINI K 1eHCTBUAM

CrangapTHbIi

XOpOILIHN

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

B npuHIune, MokHO OCTaBUTh BCE Kak ecThb. [IpocTo MoxkHO uist Gomnblero 3¢ dexra BHECTH
KpeaTHB, KOTOPOTO HE XBaTaeT. Y Hac JII0JI1 BOOOIIE 3HAIOT, YTO TaKOE KpeaTuB?
Cmonuua

UYro Bam noHpaBuioCh B JAHHOM POJIMKE?

[TonpaBunuck noromue 6adymIky u aeaymku. Mx 3anopHocTs u Becenocts. [lmoc, nx
MIPUKOJIbHBIE KOCTIOMBI.

UYro BaMm He MOHpaBWIIOCH B IaHHOM POJIUKE?

bruto onrymenue mobuTtenbekoro Bueo. [loutn He pa3oOpaTh CIIOB MX YaCTYIIKH.
AOGCOJIFOTHO HE TTOX0KE Ha TMOJIUTUYECKHUIN aruTallMOHHBIN porK. He BUXKY HUKaKOU HeH,
uenu. Kak BooO111e MOYKHO OBIIIO TaKOE CHATH?

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIM MPU TPOCMOTPE JAHHOTO POJIUKA?

bruto mpocto cmemHo. 1 Tonbko. bosbie Hu yero.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

S He MrOOUTENH PYCCKOTO HAPOIHOTO (obKiopa. He moHpaBUIMCh HE Ka4eCTBO, HUA cama
My3bIKa.

Kax BbI ol1eHMBaeTE CIOBECHOE COACPKAHNE JAHHOTO pOoIrKa?

S He paccrblliana cloB.

Kax BbI o11eHHBaETE CIOKET U M300paKEHUE TAHHOTO POJIUKa?

Croxera HeT kak TakoBoro. He moHpaBmiocsk Buieo BoooO1e. OHO HE 3aCTaBIsIeT 3alyMaThCs
Be3biBaeT iu y Bac noBepue nannas naptus?

Her, Hu B xoem ciyuae.

Otmanu 11 OB BBI TOJIOC JAaHHOW MTAPTHUH, OCHOBBIBASICH TOJIBKO HA TIPOCMOTPE pOJTUKA?
Her.
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[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
LIy IIBII

0eCCMBICIICHHBII

D N N N

CMEIIHOU

10. Yto ObI BB IOCOBETOBAJIN MTPOU3BOAUTEIISIM IAHHOTO POJIUKA?

11. ITonHOCTBIO U3MEHUTH pOJIHK. IIpogymaTs croxkeT. PaCKphITh 1€/, IEHHOCTH, UIE0TIOTHIO
naptun. Jlo6aBuTh 03yHr. KaxxeTcs, oH BOOOIIE OTCYTCTBYET.
Ax-1llymkap

1. Yro Bam noHpaBuiaoCh B JTaHHOM POJIUKE?
[TonpaBuiics MasieHbKH MabuuK. Henmoxon cMbICIT B TOM YTO CTapUIEE MOKOJIECHHUE IOJI0CYET
3a OyyIiee CBOUX JCTEH.

2. Yro Bam He noHpaBUIIOCH B TAHHOM POJIUKE?
[Inoxas urpa akrepoB. Haurpannocts. HeectecTBeHHOCTH. PanbiiBoCTh. OTBpATUTENBHAS
My3bika. OX, yx 3T BoeHHble Mapiuii. Cam 1o cebe posiauk HenpaBaonoAaooHsiid. CaMm ¢pakt
TOTO, YTO PYCCKUH JAEeAyIIKa YUTAET Ta3eTy Ha KbIPI'bI3CKOM SI3bIKE, JIETAET €r0
HETPaBIOTI0I00HBIM.
Cawm croxeT He moHpaBuJics. Het 3aBepinatomieid Mpiciu. KaxeTcs, HET 103yHTra.

3. Kakue oCHOBHBIE OIYIIEHHS BBl UCIIBITAIN IPU IPOCMOTPE AAHHOTO POJIMKA?
Jlo6poe Buzeo, 1o0pslii croxkeT. Ho He BhI3BaNIO TOBEpHSL.

4. Kak BbI OIICHUBAETE MY3bIKaJILHOE COAEPKaHUE TAHHOTO pOJrKa?
OtBpaTuTtenbHas My3bika. CiumkoM rpoMkas. Kak OyaTo u3 BOeHHOTO (QriibMma.

5. Kak BbI OlIeHUBaEeTE CIOBECHOE COJIEP’)KaHNE JAHHOTO pOJIMKa?
Boo01ie cmbicn camux cnoB Heroxoil. Ho ux ouens mano. He coBcem moctaTtouHo.

6. Kak BbI olleHHBaeTe N300paKEHUE U CIOKET JAHHOTO POJIUKa?
He monpasunock kauectBo n3obpaxenus. Cama o0cTaHOBKA (KBapTHpa) HE TOHpaBmiIach. OHa
HE pacroJiaraeT K ToMy 4TOOBI TPOrojocoBaTh 3a HuX. CiaumkoM goManrHee Buneo. Kak 6yaro
13 IOMAIIHEro apXuBa KaKOW-TO pyCCKOW CEMBH.

7. Bwi3biBaeT 1u y Bac noBepue nannast naptusi?
Her.

8. Otnanu m OB BBI TOJIOC JAHHOM MAapTHUH, OCHOBBIBASCH TOJIBKO Ha MPOCMOTPE POIHUKa?
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Her.
[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?
JloOpwrii

He arutupyrommi

. UTo OBl BB IOCOBETOBAJIM IPOU3BOAUTEINSAM JAHHOTO POJIHKA?

W nero MOXHO OCTaBUTH Ty ke. Ho HykHO cMeHHTh 00cTaHOBKY. He Oy1y HU uero roBoputs mpo
aKTepoB, JaaHO. JJ00aBUTh TMUHOCTHBIC MPU3HAKU NapTHU. POIMK CIUIIKOM 0000IIEHHBIH.
MO3KHO POCTO 3aMEHUTH B KOHIIE KAPTUHKY C Ha3BaHMEM ITaPTHH, U OT 3TOI'O HU YEro He
N3MEHUTCSI.

3a srcu3nv 6e3 dapvepoes

UYro Bam noHpaBuiIOCh B JAHHOM POJIMKE?

[ToHpaBuiIOCH Kaue€CTBO BUIEO. Y MAPTUHU XOPOIllee Ha3BaHUE U ujiest poiauka. OHu
COOTBETCTBYET UX JIOTOTHUITY «IIAPTHSI HOBOTO ITOKOJICHUS»

UYro BaMm He NOHPaBWIIOCH B IaHHOM POJIUKE?

MHoro cin0B. O4eHb TKEI0 BOCIPUHUMAETCS TEKCT. I MPOCTOro CIIyIaTess CIUIIKOM
MHOTI'0 3ayMHBIX CJIOB. He BH)Ky KOHKpPETHBIX LieJIel JaHHOM IMapTUH.

Yrto oHM XOTeNn 3TUM cKka3aTh? CIUIIKOM MHOTO HEMOHATHON HH(OPMAIMH O YieHaX MapTHH.
He nonpasusics cam riaBHbli repom.

Kaxue 0CHOBHBIE OLIYIIEHUS Bbl HCIBITAIU IIPU IPOCMOTPE TaHHOTO POJIUKA?

[IpakTHUeCcKM HUKAKUX APKUX SMOLMH 5 HE UCHbITaNIA. Sl y3Ha/Ia 0 TOM, 4TO KaK OKa3bIBAETCS,
OM3HECMEHBI MOTYT XOPOLIO YIPABIATH TOCYAaPCTBOM.

Kak BbI OlleHMBaeTE My3bIKaJIBHOE COJAEPKAHUE TAHHOTO POJINKA?

Henoxas My3bika, KOTOpasi HE MeLIaeT BOCIPUHUMATh TEKCT. S ee 0co00 He 3arOMHUIIA.

Kak BbI O11eHHBa€eTe CI0BECHOE COACPKAHUE JAHHOTO POJIMKa?

MHoro ci10B. MHOTO cl10B-1apa3uToB. MHOTO «333», K(MMM», «TO €CThb», «KaK».

Tspxeno BocnmpuHUMAaeTCsl MPOCTHIM cityiaTteneM. Maciio MacisHoe. CrutomiHas TadTosorus.
Kax BbI o11leHHBaETE CIOKET U M300paKEHHUE TAHHOTO POJIUKa?

Croxer HM 0 ueM. Posiuk He accouuupyercs ¢ NOJIUTHYECKOH peksiaMmoil. [IpocTtoe nHTEPBBIO Y
MOJIOJIOTO OM3HEMEHa.
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BrizeiBaer u y Bac gqoBepue nannasi mnaptusi?
OHa MOXeET BbI3BaTh HHTEPEC Y MOJIOJOTO NMOKoIeHUss. OHU, TUYHO MHE, OJIMXKE BCETO MO
BUJICHUIO, HHTEPECAM, MPEJICTABICHUIO O TOM KaKUM JOJDKHA ObITh Hallla CTPaHa.
Otnanu 1 Ob1 BB TOJIOC JAaHHOW MApTHUH, OCHOBBIBASICh TOJILKO HA IPOCMOTpPE ponuKa?
Her.
[IpuBenuTe 3 0TBETA HA BOIIPOC «KAKOM?» 3TOT posvK A1t Bac?

Tsxenslil Ha BOCIIpUATHE
He packpriBaromuii nenu naptuu

Cxy4HBIi

. Uto OBI BB TOCOBETOBAJIA MTPOU3BOIUTENSIM JAHHOTO POJIMKA?

W3menuts croxer. BHecTn 6osiee KOHKpeTHYIO Hieto. CHATH B 3TOM K€ KaueCTBE, C TAKOH ke
MY3BIKOH, HO T00aBUTh KOHKPETHKH.

Ap-Hamplic

UYro Bam noHpaBuiock B JAHHOM POJIUKE?

My3blka 04eHb MOAXOAAIIAs IS IOJUTUYECKOM aruTanuu. [lonpaBuiicsa Myx4uHa, pa3 oH
JeUCTBUTENBHO BOEBA B A(pranucraHe, OH 3aCily’>KMBaeT yBaXKCHUE.

UYro BaMm He MOHpaBWIIOCH B IaHHOM POJIUKE?

He nmonpaBuinock 10, 4T0O 3TOT My>K4YHHA TOBOPHUJI O JTUYHBIX Ka4ECTBAX JIFOACH UX 3TOU MAPTHUH.
Buneo ouens kopotkoe. Ponuk He packpeiBaeT cMbul. HeT ocHOB, naeu. 4 He ycnena yjaoBUTh
OCHOBHYI0 MBICJIb, KOTOPYIO XOT€EJIa JOHECTHU JaHHAs IapTusl.

He nmonpasuinock T0, 4TO OHM 3aTPOHYJIM TeMY BOMHBL. BHecTn cmeici B posuk. [Ioka3ats
HACTOSIIYIO CBSI3b MEXAy AQraHiamMu U napTueil. ATUTallMOHHBIA POJIMK JOJKEH arUTHPOBATh.
Kaxue oCHOBHBIE OLIYIIEHUS Bbl HCIBITAIN IPU IPOCMOTPE TAHHOTO pOJInKa?

CouyBCTBHE K JIFOJSM, KOTOPbIE BOEBAJIU B 3TON BOWHE.

Ponuk, TM4HO MEHsI, HE CMOTUBHPOBAJI Ha ToslocoBaHKuE. MoOKeT ObITh, TOJIKO U3 YyBCTBA
COUYYBCTBHS K BOEBABILIMM.

Oco60 3Mo1Mii HE BbI3BAI.

Kak BbI OLIcHHBaeTE My3bIKaJIBHOE COAEPKAHUE TAHHOTO POJINKA?

My3bIka NOHPABUIIACK.

Kak BbI OlIeHMBa€ETE CIOBECHOE COAECPKAHUE JAHHOTO POIMKA?
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CroBaM IJIaBHOTO repost Xxo4eTcst BepuTh. Ho s He ycnblana Tex CloB, KOTOPbIe HATOJIKHYJIN
OBl MEHS OTJATh CBOM TOJIOC IMCHHO 3TOH MapTHH.
Kak BbI OllcHMBaeTe KAPTUHKY 1aHHOT'O pOJINKA?
Hennoxoe uzobpaxenue, HO MPeAETbHO CKYYHOE.
[Tpu BceM xenaHuu, O0JIBIIE HE YEro CKa3aTh, PO POJIUK KOTOPHIN miautcst 20 CeKyH/I.
BrewiBaeT nu y Bac noBepue nannas nmaptusi?
bonbiue ga, yem HeT. Ho TOIBKO OTOMY, 4TO 3TO Y€JIOBEK TOBOPHUII O BOMHE.
Otnanu v OB BB TOJIOC JAaHHOW MApTHUH, OCHOBBIBASICh TOJILKO HA IPOCMOTpPE ponuKa?
Her.
[IpuBenure 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT ponuk it Bac?
IPYCTHBII
KOPOTKHUI

HE MOTHBHUPYIOLIUNA

. Uto OBl BB IOCOBETOBAJIN IPOU3BOAUTEISAM JAHHOTO POJIHKA?

N3meHuTs BeCch CLICHApUH POJIMKA.

Pecnyonuka

UYro Bam noHpaBuiock B JAHHOM POJIUKE?

Xopolee KauecTBo.

Uro Bam He mOHpaBUIIOCH B JAHHOM pOJIMKE?

DTO YTO arMTaIlMOHHBINA POJK? bobie moxoxe Ha OOBIKHOBEHHBIH JemIeBbIi Kini. O4ueHb
3aTAHYTHIA U OeccMbiciieHHbId. HeT MoTuBaum.

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITAIN IPU IPOCMOTPE TAHHOTO poJInKa?

[IpocTto monroe mo3uTHBHOE BUAeO0. He BBI3BIBaET 0COOBIX YYBCTB KPOME OIIYIIEHUS JOOPOTHI U
no3uTuBa. O4eHb 3aTSIHYTHIM.

Kak BbI o11eHHBaeTe My3bIKaJIbHOE COJEPKAHUE TaHHOTO POJIMKA?

HopmainbHasi OObIKHOBEHHAs! My3bIKa.

Kax BEI OLICHUBACTC CJIIOBECCHOC COACPKAaHNUC JaHHOI'O pOHI/IKa?

Kax BbI o11eHMBaeTe KapTUHKY JaHHOTO POJIUKa?
Xoporiee kpacouHoe sipKoe n300pakeHrne. A BOT CIOXKET Ha TpOoeuKy. JIFoau Kak JIFOIu.
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7. Bwi3piBaet 1u y Bac noBepue nqannast naptusi?
Her.
8. Otnanu u OB BBI TOJIOC JAHHOM MapTHUH, OCHOBBIBASCH TOJIBKO Ha MPOCMOTPE POIHUKaA?
Her.
[IpuBeguTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
JOJITUI

HHU O YEM

D N N N

I0OpbIi
10. Yto ObI BBI IOCOBETOBAJIM MTPOU3BOAUTEIISIM JIAHHOTO POJIUKA?
Heo6xomumo ykopoTtuts ponuk. [IpuBHecTr cMbIci. PackpbiTh OCHOBHBIE 3a7a4M, KOTOPHIE

CTaBUT Tepel COOON mapTHsl.
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®UO: DuTepueB bakpiToek CamamaToBU4
Bospact: 44 rona

[Ton: my»xkckoit

Codepa nesrenbHOCTH: OM3HEC
HanuoHanbHOCTB: KBIPTbI3

Aounemioro Koeipzvizcman

UYro Bam noHpaBuioCh B JAHHOM POJIMKE?

MHe nokas3anock, 4TO 3TO POJTUK ObLIT HCKPEHHUM.

Uto Bam He mOHPaBUIIOCH B TAHHOM POJIUKE?

He nonpaBuiock kauyecTBO ChEMKH, 3BYKa.

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIM MPU TPOCMOTPE JAHHOTO POJIUKA?
beccunue nepen BiaacTs aepxanumu. Henonnmanue Toro, Kak jJr01d He TOHUMAKOT HCTUHHBIX
LIEHHOCTEM KU3HMU.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

My3bIKabHOE COMTPOBOXKICHUE CpeIHEE, MOXKHO ObLIO ObI O0Jiee TeMIepaMeHTHEE.
Kak BbI OLIeHUBa€eTE CIOBECHOE COAEPKaHUE TAHHOTO pOjuKa?

MoxHO ObLTO OBl T0OaBHUTH OOJBIIE dMOMHiA. [TopaboTaTh HaT TEKCTOM IOy YIIIE.

Kak BbI OllcHMBaeTe KAPTUHKY 1aHHOT'O pOJINKA?

Cam croxeT cpeHui. 3ae3KeHHas uesl.

BrizeiBaer iu y Bac noBepue nannast naptusi?

Kaxk Hu cTtpanHo, na. ICKpeHHOCTB TI1aBHOTO repos MOAKyIIuIIa.

Otnanu v OBl BBI TOJIOC JAHHOW MAPTHUH, OCHOBBIBASICh TOJIBKO HA TIPOCMOTpPE poNIuKa?
Ha.

[IpuBeguTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?

VCKPEHHHU

o0y KIaloNui K IeUCTBUSIM
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XOPOLIN

10. YTo OBl BBl MOCOBETOBAIN MPOU3BOAUTENSM IaHHOTO POJIMKA?

NN N

[TopaboTath HaJl My3bIKAIBHBIM CONPOBOXKACHHEM. [lopaboTaTh B TEKCTE OOJIbINE CIIOB,
BBI3BIBAIONINX K 00beAMHEHHIO. ['OBOPUTE 0 M0JIsX, HE 0 cebe. ['epoil roBoput o cebe, M0aam
10 OOJIBIIIOMY CUETY UHTEPECHBI TOJIbKO OHU caMH. Hy’>kKHO roBOpUTH 0 Hapoe.
Acman Aaa-Too
UYro Bam noHpaBuiock B JAHHOM POJIMKE?
HeoObIuHbI, KpeaTUBHBIN POJTHUK.
Uto Bam He mOHPaBUIIOCH B TAHHOM POJIUKE?
Croxer. IIpu yem TyT naket u Macku? XopoIlo, Bbl CpbIBa€Te Macku? A BbI KTO?
Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITAIN IPU IPOCMOTPE TaHHOTO poJuKa?
Hukakux omynieHuit He ucnbitain. Hu mon0XXUTeNbHBIX, HU OTPULIATENIbHBIX.
Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?
Cpennee My3bIKaTbHOE CONPOBOXKAeHHE. He BIoXHOBIISIET 0c000.
Kak BbI OlIeHMBa€eTE CIOBECHOE COACPKAHUE JAHHOTO POJIMKa?
Cpennee. bonbiie Hu yero He MoTy cka3aTh. CioB He ObUT0. THUTPBI HOpMAaJTBHBIE I TAHHOTO
poJukKa.
Kak BbI OllcHMBaeTe KAPTUHKY 1aHHOT'O pOJIMKA?
Opunm ciosoMm, KBH.
Bri3eiBaer iu y Bac gqoBepue nannast naptusi?
Her, Tak Kak HEOHATHO «KTO OHW» 3Ta MapTUsi?
Otnanu nu ObI BBI TOJIOC JJAHHOM MAapTHUH, OCHOBBIBASACH TOJIBKO Ha MPOCMOTPE POIUKA?
Her.
[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
CMEIIHOMN
IPYCTHBII

HEOOBIYHBII

. Uto OBI BB TOCOBETOBAJIA MMPOU3BOIUTEISIM JAHHOTO POJIHKA?

Bonbire gatek nHGOpMALINY O TAPTHH, O LEJAX, O UMCHAX ITAPTHH.
Jamanoaw
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Uto Bam noHpaBUiIoCk B TAHHOM POJIUKE?

Xopommii posuk. Bece nonpasunock. EcTe Hauanno u xopouiee 3aBepuieHue. [ nasza genymku
IIOHPABUJIUCH.

Uro Bam He mOHpaBUIIOCH B JAHHOM pPOJIMKE?

He nmonpaBuiock, 4To y HacC B CTpaHE TAKUE YCIIOBUSA, KOTOPBIE 3ACTABIISIIOT MOKHIIBIX JIFOJIEH,
MO/IMETATh YJIUIIBL.

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITAIN IPU IPOCMOTPE TAHHOTO poJInKa?

Hy>xHbI yuntens, B mKojaax, KOTOpble OyQyT yuuTh AeTel He OpocaTh OYTHUTKU Ha ac(albT.
Kax BbI o11eHMBaeTe My3bIKaJIBHOE COJIEpKaHUE JTAHHOTO POJIMKA?

OTiMyHOE MY3BIKAIBHOE COITPOBOXK/ICHUE.

Kak BbI OlIeHMBa€ETE CIOBECHOE COAECPKAHUE JAHHOIO POJIMKa?

[ToHpaBUIUCH CITOBA, BHI3BIBAIOIINE K 00BEIUHEHHUIO. « TOIBKO BMECTE MBI CMOKEM U3MEHUTH
CTpaHYy».

Kak BbI o11eHMBaeTe KAPTUHKY JIaHHOTO POJIMKA?

Xopotee kauecTBo n3o0paxenne. CiokeT NOHPABUIICH, Bce K MecTy. Kak B :KH3HH, MyX JICKUT
Ha JUBaHE, )K€HAa MOET MOCY 1y, B CTPAHE KOPPYMIIUS.

BrewiBaeT nu y Bac noBepue nannas nmaptus?

Ha.

Otnanu 1 OB BB TOJIOC JAHHOW MApTHUH, OCHOBBIBASICh TOJILKO HA IPOCMOTpPE ponuKa?

Ha.

[IpuBenure 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?

SMOLMOHAIBHBIN

MaTPUOTUYHBIN

00BEINHSFOIINHA

. Uto OBl BB IOCOBETOBAJIN IPOU3BOAUTEISAM JAHHOTO POJIHKA?

Yenexa v yiauu, NpoAoJKauTe B TOM Ke JyXe.
Cronuna

Uto Bam noHpaBUIOCh B TAHHOM POJIUKE?
[ToHpaBUINCH KOCTIOMBI.

UYro BaMm He NOHPaBWIIOCH B IaHHOM POJIUKE?

76



D N N N

USAGE OF PROPAGANDA IN POLITICAL VIDEOS

OpuH 13 apTUCTOB Bpo/Jie 3a0bLI TEKCT, U, KaXKETCs, ObUT 4yTh BHIMUBIIMHA. OulylieHHe Takoe,
YTO KaK, Oy/JITO WX Ii1aBHas mpobjemMa TOIbKO YUCTOTa B TOPOJE.
Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITAIN IPU IPOCMOTPE TAHHOTO poJInuKa?
Urto Ha3BaHME MAPTUH U LIEJIU TAPTUU HE coBNaAaroT. 1 4to mpencraBuTeNnn JaHHON NapTUH
OyIyT AyMaTh TOJBKO O CTOJHIIE.
Kak BbI o11eHMBaeTe My3bIKaIbHOE COJEPKAHUE TaHHOTO POJINKA?
HopmansHo. Kpeatusao. Cmeniso.
Kax BbI ol1eHMBaeTE CIOBECHOE COACPKAHNUE JAHHOTO poiIrKa?
HenoHsATHO, MM 4TO HY>KHBI TOJIBKO I'0JIOCA JJI1 YUCTKHA ropojaa oT mycopa?
Kak BbI o11eHMBaeTe KAPTUHKY IaHHOTO POJIMKA?
CroxeT 1mo-CBOeMy MHTEPECEH, HO HaBepHOE He KaKIOMY OyJeT MOHSATEH U MHTEPECEH.
Be3biBaeT iu y Bac noBepue nannas naptus?
Her.
Otnanu 1 OB BBI TOJIOC JJAHHOM MApTHUH, OCHOBBIBASACH TOJIBKO HAa MMPOCMOTPE POTHKA?
Her.
[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK a1t Bac?
CMEIIHOMN
CpeaHuin

KOPOTKHUI

. Uto OBI BB TOCOBETOBAJIA MMPOU3BOIUTEISIM JAHHOTO POJIHKA?

Hy>xHo nokasaTs Oosiblie 1enei, Ooble onpeneaeHHOCTH.

Ax-Illymkap

Yro Bam nmoHpaBmioch B JaHHOM pOJIHKe?

OTtBet 6a0yIIKK MPO «OyayIIEE).

Uro BaMm He mOHpaBWIIOCH B IaHHOM POJIUKE?

Ormymenne kKak OyaTo 3TOT POJIMK MpeIHa3HaueH JUIs J0iel IeHCHOHHOTO BO3pacTa.

Kakue ocHOBHBIE OIyIIEHUs BBl UCIIBITAIN IPU IPOCMOTPE TaHHOTO pOJInKa?
Henonumanue. /lenyika yuraeT razeTy Ha KbIPIbI3CKOM SI3bIKE, OTBEYAET BHYKY Ha PYCCKOM.
Bomnpoc 3aman BHyKoM Jenymike, mepeOuBaeT ero 6adymika u orBedaet BHyKy. Hammmo
PYKOBOIAIIAS POJIb 0a0yIIKK B CEMbE, a 3TO HETPaBHIIBHO.
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Kax BbI ol1eHMBaeTe My3bIKAJIBHOE COJIEpKaHUE JAHHOTO POJIMKA?
[Tmoxo. My3bika He K 3TOM CIIOKOWHOM ceMeiHOo# o0cTaHOBKe. UTeHHE ra3eThl, TPOCMOTP
CeMEWHBIX, CTapbIX GoTorpaduii- JOIKHBI OBITH Ipyras My3bIKa.
Kax BbI ol1eHMBaeTE CIOBECHOE COAECPKAHNE JAHHOTO poIrKa?
OO6mwme croBa- 3TO BBI3OBHL. byyiee aetei, 1ocToiHOe Oymylee- NeTIM HETIOHATHBI A TH
cioBa. OnpeienuTech K KOMY BbI 00paliaeTech.
Kak BbI OllcHMBaeTe KAPTUHKY 1aHHOT'O pOJINKA?
CroKeT HeNOHATEeH U3HadanbHO. My3bIKa, CII0Ba HE COBIIA
BrizeiBaer iu y Bac noBepue nanxasi naptusi?
Her.
Otnmanu v OBl BBI TOJIOC JAHHOW MAPTHUH, OCHOBBIBASICh TOJIBKO HA TIPOCMOTpPE pOIUKa?
Her.
[IpuBeguTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
CMEIITHOMN
HEOIPEICIICHHBIN

HECIIOKOWHBIN

. UTo OBl BB IOCOBETOBAJIM IPOU3BOAUTEINSAM JAHHOTO POJIMKA?

Onpenenurcs.

3a scuznp 0e3 dapvepoes

1.Yto Bam noHpaBUIIOCH B TAHHOM POJIUKE?

Bouibiie Bcero noHpaBuiaach My3bIKa.

UYro BaMm He NOHPaBWIIOCH B IaHHOM POJIUKE?

Tekct. ['aBHBIN Tepoii CIAUILKOM MOJIOJ, PACCYKJIA€T O CTPOUTENIBCTBE TOCYAAPCTBA.
Bpemenamu roBOpuT KaTErOpuyHO.

Kaxue ocHOBHbIE OLIYIIEHUS Bbl UCIIBITATIU PU IPOCMOTPE TAHHOTO pOJIuKa?
OmymeHre HeYBepeHHOCTH KaHaAuaaTa B mooene. MosxeT HenoiaHo! yBepeHHocTH. Ourynienue
«JlaBaiTe MPOCTO MOMPOOyEM.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

My3biKka He Hampsrarouas, IpUMeHUMa J1JIsl JaHHOTO CIOKETa.

Kak BbI o11eHMBaeTE CII0BECHOE COAECPKAHUE JAHHOTO POJIMKa?
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HexoTopsle npennoxeHus KaHauaaTa noctpoeHsl HeBepHo. M 310 cpasy 3ametHo. CiioBa 3Bydar
BpeMEHaMH HEONPEIEICHHO.

Kak BbI Ol1cHMBaeTe KAPTUHKY 1TaHHOT'O POJIMKA?

KpacuBo, oduc, mebenb, Beuepuuii ropoa. HoBeie ymHbIe ciioBa. B mieiom xoporio, 6osee
MeHee PO EeCCHOHATBHO.

BrewiBaeT nu y Bac noBepue nannas naptusi?

Ckopee na, uem HeT. OHU MOJIOJILIBI.

Otnanu 1 OB BB TOJIOC JAHHOW MApTHUH, OCHOBBIBASICh TOJIBKO HA IPOCMOTpPE ponuKa?
Ha.

[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posuk 11t Bac?

XOpOILHH

cpenHeyOeAuTebHbIN

KpeaTUBHbBIN

. UTo OBl BB IOCOBETOBAJIM IPOU3BOAUTEINSAM JAHHOTO POJIUKA?

[TopaGoTaTh HaJl TEKCTOM U HE 0OMXKATh PyKOBOJUTENEH roCyJapcTBa B BO3pacTe.
Ap-Hampwic

1.Yro Bam noHpaBuiock B JAaHHOM POJIMKE?

Hu yero He noHpaBuiI0Ch. MOKET OBITh TOJIBKO MYy3bIKa COOTBETCTBYET BUJIECO.

Yro BaMm He NOHPaBWIIOCH B TaHHOM POJIMKE?

He nonpasuics tekct. He Hy»KHO TOBOPHUTB, UTO BBl JEPIKUTE CIOBO, HY’KHO IIPOCTO IEPKAThH
CJIOBO U BCE.

[Tomyuaercs, 1o TEKCTY, YTO Bce araHIlbl 3a JAHHYIO APTUIO- HABEPHOE 3TO HEBEPHO.
Kaxue oCHOBHBIE OLIYIIEHUS Bbl HCIBITAIN IPU IPOCMOTPE TaHHOTO pOJIUKa?

Crpax. BoitHa »3T0 Bce paBHO cTpaiiHo, M 3T0 HE BCEM HpPaBUTCHI.

Kak BbI o11eHMBaeTe My3bIKaIbHOE COJEPKAHUE TaHHOTO POJINKA?

My?3bIKa COOTBETCTBYET BHICOpsAy. BrI3biBaeT 6€CIIOKONHCTBO.

Kak BbI OLICHMBA€ETE CIOBECHOE COACPKAHUE JAHHOTO POIMKa?

[Tnoxo onenuBato. [Tomyuaercs, 4To Bce adraHiibl ¥ TOIBLKO OHH, AepkKaT cJIoBO. M 3TO TONBKO
13 MPUBBIYKA, KaK Oy/ITO HU KTO KpOME HUX HE JAEPKUT cioBo. [ ae uemu?

Kak BbI OllcHMBaeTe KAPTUHKY 1aHHOT'O POJIMKA?
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CrokeT JiJ1s1 My K9HMH, BOGHHBIX U paOOTHUKOB OopraHoB. M skeHIuH, KoTopble 60sTCs BoWHbBI. He
HY>KHO UI'paTh HA CTpaxax JIIOJIEH.

Bei3biBaeT i y Bac nosepue nannas naprus?

Her.

OTtnanu u Ob1 BB FOJIOC JAHHOW MApTHUH, OCHOBBIBASICH TOJIBKO HA IPOCMOTpPE posinKa?

Her.

IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posnk it Bac?

Ca0bIif

CTpalIHbIN

HECITOKOWHBII

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

N3menuts croxket. BoliHa- 310 pazpymenue. U ato Becerna. Hy»xHo ctpouts Mup. bosbiie
MTO3UTHUBA.

Pecny0inka

UYro BaMm noHpaBuiIoCh B JAHHOM POJIMKE?

Jetu, BecHa, IapyKH U BCE.

UYro BaMm He MOHpaBWIIOCH B IaHHOM POJIUKE?

My3blka Ha THOCTPaHHOM sA3bIKe. JlyMaro, y HUX 3a TPaHULIEH, HE 3BYUUT KbIPTbI3CKasl My3bIKa.
KioyH Toe He Haml.

Kaxue 0CHOBHBIE OLIYIIEHUS Bbl HCIBITAIN IIPU IPOCMOTPE TaHHOTO POJIUKaA?
IToCTOSIHHO TSKENO CIIyIIaTh 3Ty MYy3bIKY, U BUAECTH Ne 15.

Kak BbI ol1eHMBaeTe My3bIKAIBHOE COJAEPKAHUE TaHHOTO POJINKA?

I1n0x0, onpeaennThCS HyKHO I'/Ie MBI, KTO Mbl KyJAa naem? Kakue 11eHHOCTH BBI3BIBAEM Y
monen?

Kak BbI O11eHHBa€eTe CI0BECHOE COACPKAHUE JAHHOTO POJIMKa?

HopMmanbsHo. X0Ts HeHaBsA3unBoe Menbkanue Nel5 Ha razere Toxe Hanpsraer.

Kak BbI OLIcHMBaeTEe KAPTUHKY NaHHOT'O POJIMKA?

Jletn, mapsi, kI1oyHbl. CIOKOMHAs 00CTaHOBKA, HE BHI3BIBAIONIAS HUKAKUX OITYIIICHHM.
BrewiBaeT nu y Bac noBepue nannas naptusi?

Her.
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Otnanu nu OBl BBI T0OJIOC JJAHHOM NMAapTHUH, OCHOBBIBAACH TOJIBKO Ha MPOCMOTpPE POIHUKA?
Her.
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posnuk it Bac?
pa3apaKUTENIbHBIN
CIIOKOWHBIN

CMEIIHOM

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

N3menuts My3biKy. OJeTh KIIOYHA B HAITMOHATBHBINA KOCTIOM. « MBI 3/1€Ch )KUBEM» Ha
¢dbyTOOIKaxX U3MEHUTH Ha O0JIee ONPEACIICHHBIN CICHT, TOOYXIAIONTUH K IEHCTBUSIM

COOTBETCTBYIOIIMI LIEJISAM TAPTHUH.

81



USAGE OF PROPAGANDA IN POLITICAL VIDEOS

HNHuTepBBIO

®UO: CanpixkoBa ['anusg MennrconoBHa
Bospacrt: 43

ITom: xeHckuit

Cdepa nesarensHOCTH: TOMOXO03sHKa
HammmonansHOCTE: Ka3amika

Aounemioro Kvipevizcman

1.Yto Bam noHpaBuiock B JaHHOM POJIMKE?
[TonpaBuI0Ch, 4TO MOJIO/ICKb HE paBHOAYITHA K cyap0e Kbiprecrana. EcTh jxenanue
MOJIO/IE’KU CO3/1aBaTh, CTPOUTD JIYULIYIO KU3Hb IS COOT€YECTBEHHUKOB.

2. Yro Bam He noHpaBUIOCH B JAHHOM POJIMKE?
MHe He noHpaBuiICs caM opatop. Ero BabsKHBIN BUI, HET YETKOCTH B PUTOPHKE.

3. Kakue ocCHOBHBIE ONIYIIEHUS Bbl UCIBITAINA MPU MPOCMOTPE JAHHOTO pOJUKa?
[Ipuxoannoch HapsraThCs U BCIYILIMBATHCS B CJI0BA BHICTYMAOILETO.

4. Kak BbI OLIEHUBAETE MY3bIKAJIBHOE COIEpKAHUE JaHHOTO POJIMKa?
My3bIKaJIBHOE COITPOBOXKIECHUE MOTY Ha3BaTh HeyAauHbIM. CIIUIIKOM IPOMKOE, HaBSI34MBOE.
Mermianu Kakue-To MOCTOPOHHUE 3BYKH.

5. Kak BbI OlLIeHUBAETE CIOBECHOE COJIEP’KaHNE JAHHOTO pOJIMKa?
Cama upaes xopouiasi, a TEKCT cllabeHbKUI. [ 1aBHBIN repoif He J0roBapuBaeT CJIOBA- CILIOLIHAS
Kama. MOHOTOHHBIN TEKCT, 0€3 OIpeeICHHbIX aKLIEHTOB Ha KIIOYEBBIE CJI0BA, HA IJIaBHbIE
CMBICJIOBBIE aKI[EHTHI.

6. Kak BbI o11eHUBaeTE KapTUHKY JAHHOTO pPOJIMKaA?
He ynaunoe. Buneo mpaunoe, a croxet He BrieuatisieT. [lapTus BeiOpana camblit OOBIYHBIIA,
JIETKUH MyTh.

7. Be3biBaeT 11 y Bac noBepue nanHas naptusi?
Hert, He ybenurensHo.

8. Otnanu OBl BBl TOJIOC JAaHHOM NMapTHUH, OCHOBBIBASICH TOJIBKO HA IPOCMOTPE POJIHKa?

Her.

[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?

v’ My3bIKaJbHO 6E3rpaMOTHBIN
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MOHOTOHHBIN

CKYYHBIN

Uto OBl BB TOCOBETOBAIH MTPOU3BOIUTENSIM JAHHOTO POJTUKA?
[lepecHSTH pOUK.

Acman Ana-Too

1.Yro Bam nonpaBuiock B JAaHHOM POJIMKE?
MHe noHpaBmiIach cama Hies- MOJIOJI0€ IIOKOJIEHNE CPBIBAET MACKU IPUTBOPLIMKOB U
CKa30YHHUKOB, TOCTOSIHHO 00ELIAIONINX HOBYIO )KHU3Hb.
Uto Bam He mOHPaBUIIOCH B TAHHOM POJIUKE?
I'ne cuat ponuk. U kak yoeraet Moja010i 4eJI0OBEK € 3TUM OyMaKHBIM [TAKETOM, KaK Oy/-TO OH
HapyUIWJI KaKoe-TO IIPaBOHAPYLIEHHE.
Kaxue ocHOBHBIE OLIYIIEHUS Bbl HCIBITAIN IPU IPOCMOTPE TaHHOTO pOJIUKa?
Hckana cBs3b «MaHEKEHa» CO CIOBAMM, KOTOPBIE IEPUOJUYECKH BCILIBIBAINA B BULECO. JTO 3TOTO
TepsieIllb CMBICI IPOUCXOSILETO.
Kak BbI o11eHMBaeTe My3bIKAIBHOE COAEPKAHUE JTaHHOTO POJINKA?
VikacHast My3bika. CIIMIIIKOM yTHETAIOIIAS.
Kak BbI O11eHMBa€eTEe CI0BECHOE COAECPKAHUE JAHHOTO POJIMKa?
Kocnoszprune. MokHO ObUI0 T00ABUTH OCTPOTHI B CIIOBA U CIOXKET.
Kak BbI OLIcHMBaeTEe KAPTUHKY aHHOT'O POJIMKA?
Cepo.
Beoi3biBaeT nu y Bac nosepue nannas naptus?
Hukaxoro noBepus 3Ta napTusi HE BbI3bIBAET.
Otnanu nu 651 BBI T0OJIOC JJAHHOM MAapTHUH, OCHOBBIBASACH TOJIBKO Ha MPOCMOTpPE POIHUKa?
Her.
[IpuBenuTe 3 0TBETA HA BOIIPOC «KAKOM?» 3TOT posHK A1t Bac?
JTFOOUTENbCKUN
HE3aKOHYEHHBIN

HEUHTEPECHBIN

. UTo OBl BB IOCOBETOBAJIN IPOU3BOAUTEINSAM JAHHOTO POJIUKA?

[TapTuu HY’KHO elie pacTu U Pa3BUBATHCS.
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3amandaw
1.Yto Bam noHpaBuiiock B JAHHOM POJIMKE?
ITonpaBunace KOHIIOBKA posiMKa. TporaresbHast.
Uro Bam He mOHpaBUIIOCH B JAHHOM pPOJIMKE?
OmrymieHue Toro, 4To 3TO ObLT POJIMK HA KaKyl0-TO OBITOBYIO TEMY.
Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIH MPU TPOCMOTPE TAHHOTO POJIUKA?
Bbi0 HEMOHATHO OYeMy Takoe Hayano. Sl He yBUeNa CBSI3H MEXK/Ly Ha4alloM U KOHIIOM
naHHOTO poiuka. [lo MHe, oHM aOCONMIOTHO U3 Pa3HBIX OMEP.
Kax BbI o11eHMBaeTe My3bIKaJIBHOE COJIEpKaHUE JTAHHOTO POJIMKA?
IToxosxe Ha CONMPOBOXACHNUE U3 MBUIBHBIX OIIEP.
Kax BbI o11eHMBaeTE CIOBECHOE COACpKAHUE JAHHOTO poiarKa?
Omrymienne Takoe, Kak OyATO CIbIIIana 3TOT POIUK MHOTO pas3, 3TO HE BHI3BIBAET BIICUATICHUSI.
Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?
VY ponuka HeyJauHOE Ha4yaJlo U KakK CJIEJICTBUE HE CBA3BIBACTCA MEXAy co00i croxkeT. CaMm TeKCT
HE CBSI3aH C KapTUHKAMHU.
BrizeiBaer iu y Bac goBepue nannasi naptusi?
Hert, He BBI3BIBET.
Otnmanu v OBl BBI TOJIOC JAHHOW MApTHUH, OCHOBBIBASICh TOJIBKO HA TIPOCMOTpPE posIuKa?
Her.
[IpuBeguTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK a1t Bac?
CTpaHHBIN
HEYJIauyHbIN

YEPHBII

. Uto OBI BB TOCOBETOBAJIA MMPOU3BOIUTEISIM JAHHOTO POJIHKA?

[Iponymats qpyroi croxeTt, J00aBUTh KOHKPETUKH.

Cmonuua

1.Yto Bam noHpaBuiock B JaHHOM POJIMKE?

OHn kpacouHblii U Becenblil. Cpa3y BBI3BIBACT YIIBIOKY.

UYro BaMm He MOHpaBWIIOCH B IaHHOM POJIUKE?

Hy Bblyunnm yacTymky, Hy crenu, 6e3 nyu, 6e3 ocoboit nenu. Bonpoc «/list yero»?
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Kakne ocHOBHBIE OLTYIIEHHS BBl UCIIBITAIN ITPU IPOCMOTPE JAHHOTO POJIMKA?
CamopesaTenbHOCTh- X0p pycckoit necHu. [Ipu yem 3nech nmaptus «Cronuia» u Xop
MIEHCUOHEPOB, KOTOPBIE XOTEJIU 3aCBETUTHCS HA TEJIEBUICHUN?

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

I'pomxo!

Kak BbI O11eHMBa€eTe CI0BECHOE COAEPKAHUE JAHHOTO POJIMKa?

BripBaHHBIN TEKCT- TPUILEICS 110 BKYCY TOJIBKO 3aKa3udKaM POJIUKA, a 3TO yKAaCHO.

Kax BbI ol1eHMBaeTe KApTUHKY JAHHOTO pOJIuKa?

Spxue kocTioMbl. Bo3HukaeT acconuanus ¢ XxopoM umeHu [IsTHunkoro.

B ponuke HET KOHIICTIIINY TAPTHH, HET JIUICPOB, a MOXKET 3TO OBUIH JTHIEPHI B KOCTIOMaX? «Xa-
xay !

Bri3wiBaeT 11 y Bac noBepue nanHas naptus?

Her, He BBI3bIBaET- UTO MOXKET ClIeJaTh KOMaH/1a IEHCUOHEPOB € UX ONPECICHHOW yCTaHOBKOM
Y B3TJISA/IaMU Ha XKU3Hb? Y HHUX JPYroe MBIIIUICHHE U OTHOIICHHUE K JKU3HHU.

Otnmanu v OBl BBI TOJIOC JAHHOW MApTHUH, OCHOBBIBASICH TOJIBKO Ha IpocMoTpe posnka? Her.
[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK a1t Bac?

BECEHHMI

IIPUKOJIbHBIN

KPAaCOYHBIN

. Uto OBI BB TOCOBETOBAJIA MMPOU3BOIUTEISIM JAHHOTO POJITHKA?

OOpatuThcs K podecCuoHaIam, MPOMoyTepaM- X IIOMOIIb UM HeoOxoauma! Y naun!
Ax-1llymxap

1.Yro Bam noHpaBuiock B JAHHOM POJIHKE?

To, 4TO B CIOkETE YYaCTBYIOT HECKOJIbKO TTOKoJeHu. Tema cembu. To, 4TO BHYHYOK CIIpaBUIICS
CO CBOEH peublo, BUAMMO HETaBHO Hayaj TOBOPUTH.

UYro BaMm He NOHpaBWIIOCH B IaHHOM pPOJIUKE?

He nonpasunocs 6a0ymika. Hago 6b110 oTpeneTHpoBaTh CBOIO peyb, WIH BBIOPATh APYTOH Kaap.
He monpasunacek nmoxbopka akrepoB. Jleaymka u 6a0ymika MOTiu Obl OOJIbIIE YIIBIOATHCS.

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIH MPU TPOCMOTPE TAHHOTO POJIUKA?
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Bonpmie ciymana My3bIKy, 4eM CMOTpesa Ha camo BHI€0. MIX MOCTOSIHHO 4yBCTBOBAJIACh
(aBIIMBOCTH B UTPE aKTEPOB.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

OHO TOMUHHPOBAJIO B POJIUKE.

Kak BbI OlIeHUBaETE CIOBECHOE COAEP)KaHUE TAHHOTO pOJuKa?

B cnoBax ecTh KakOW-HHUKaKOM CMBICI.

Kak BbI OllcHMBaeTe KAPTUHKY 1aHHOT'O pOJIMKA?

Kaprunka nonxoaut. CroxeT 0 CpeIHECTaTUCTHUECKOM CEMbE.

Bri3eiBaer iu y Bac gqoBepue nannast naptusi?

A tne naptus? A ee He 3ameruna. « CKpOMHSTIY.

Otnmanu v OBl BBI TOJIOC JAHHOW MAPTHUH, OCHOBBIBASICh TOJIBKO HA TIPOCMOTpPE pOIUKa?
Her.

[IpuBeguTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?

CEMEMHBIN

IPOMKHI

TOMAaIIHUHI

. UTo OBl BB IOCOBETOBAJIN IPOU3BOAUTEINSAM JAHHOTO POJIMKA?

K oneparopaM u npou3BOAUTEISAM NPETEH3UM HET.

3a scuznp 0e3 dapvepoes

Uto Bam noHpaBUIOCH B TAHHOM POJIUKE?

[IpusaTHeIil ponuk. Bunx Bedeprero buikek, aroau Ha 3agHeM miade. Mononexs. I'onoc
TJIaBHOI'O I'€pOsA U MY3bIKaA.

Yro Bam He MOHpPaBUIIOCH B JAHHOM pOJIUKE?

Oco0bIX TaAKHX MOMEHTOB HET.

3. Kakue oCHOBHBIE ONTYIIEHUS BBl UCIIBITAIH MPU MTPOCMOTPE JAHHOTO POJIMKA?
PagocTs 3a TO, 4TO y Hac ecTh 00pa30BaHHAS MOJIOJICKb.

Kak BbI o11eHHBaeTe My3bIKaJIbHOE COJIepKAHNE TaHHOTO pOJINKa?

OueHb yZjauHOE CONIPOBOKACHUE TEKCTA, OHA HE pa3pa)act.

Kak BbI o11eHMBa€eTe CI0BECHOE COACPKAHUE JAHHOTO POJIMKa?

Hemuoro He 10paboTaHo, a B [IEJIOM HEIUIOXO.
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Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

Bce 0b110 K MecTy ¥ 110 cMBIcTy. Beinepxanno. Hu gero numiHero, HO ¥ HET TOTO, 4ero Obl He
XBaTajo.

Be3biBaeT u y Bac noBepue nannas naprtus?

He Mory oaHO3Ha4HO OTBETUTH. XOTSI HABEPHOE HAJIO 1ATh IIAHC MOJIOJBIM- €CIIN OHU
BBICOKOKBIM(PUIIMPOBAHHBIE CIIELIMATIUCTBI, C XOPOIIUM 00pa30BaHUEM M KEJIaHUEM MEHSTh
ropoa K ayqmemy. [louemy Obl 1 HET?

Ckopee na.

OTtnanu u Ob1 BBI FOJIOC JAaHHOW NMApTHUH, OCHOBBIBASICH TOJIBKO HA IPOCMOTpPE posinKa?

Ha.

IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posuk it Bac?

yAA4HBIN

MPOAYMaHHBIN

poQeCCUOHAIIbHBIN

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

Pa3BuBaliTtech 1 gajiblIlle.

Ap-Hampic

UYro BaMm noHpaBuiIoCh B JAHHOM POJIMKE?

[TonpaBunace 3aBepiuaronias 3acTaBKa B pOJIHKE.

Uto Bam He MOHPaBUIIOCH B TAHHOM POJIUKE?

Cpa3y npu nepBoM KaJpe BOSHUKAIOT HEMPUITHBIC ONIYIIEHUs OT BeICTyMaoImero. Cam repoi
HE OYCHb yJauHblid. HazolnuBas My3bIka.

Kakune ocHOBHBIE OLIYIIEHUS BBl UCIIBITAIN IIPU IPOCMOTPE JAHHOTO POJIMKA?

Kaxk 6ynro npuriacunm 6opHOT0 oxxupenueM 11 crenenu, onenu Ha HETO KOCTIOM, JTajlid TEKCT
Y TIOKa3aJlu T/Ie KaMmepa.

MBI 4TO K BOiiHE TOTOBUMCH?!!

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

My3bika 3Ta MpoOCTO KOIIMap.

Kax BbI o11eHHBaEeTE CIOBECHOE COACpIKAHUE JAHHOTO pOIrKa?

Br10 cimmiikoM MHOTO «S» B «MbI». OdeHb Ha30MJIMBO.
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Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

be3naneXHbIi CIOKET.

Bei3biBaeT nu y Bac nosepue nannas naprus?

AOGCOIOTHO- HET.

OTtnanu u Ob1 BB FOJIOC JAHHOW MApTHUH, OCHOBBIBASICH TOJIBKO HA IPOCMOTpPE posinKa?
Her.

IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOW?» 3TOT posnk it Bac?

Tam-ngan caeraHHBIN

He npoxymannblii

BouHcTBEHHBIN

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

PebGsiTa- aTo mpoBa.

Pecnyonuka

UYro Bam noHpaBuiock B JAHHOM POJIMKE?

«BecHa» B ponuke.

Uto Bam He mOHPaBUIIOCH B TAHHOM POJIUKE?

My3bIKaJIbHOE COITPOBOXKIeHUE- eciu «PeciyOnmkay npudeM 3/1ech NECEHKa Ha IJI0XOM
JIOMaHHOM aHTJIMHCKOM si3bIKe. [10C OHa 3BYYHUT OU€Hb JIONTO U 0JTHO0Opa3HO.

Kaxue oCHOBHBIE OLIYIIEHUS Bbl HCIBITAIN IPU IPOCMOTPE TaHHOTO pOJIMKa?

[Tupk yexan- KIOyHbI OocTalauch. JlaHHas mapTus AaeT oOemaHus Kak 9TH BO3AYIIHbIE LIapbl- HE
6onee. Takxke 3a/1en1 HeTOBOJIBHBIE JIMIIA, YYACTBOBABIINX B POJIMKE, KaK OYITO MX arUTHPYIOT
HACHJIbHO, 00€IaloT MHOTO€- HO YBBI, ITOKa, pe0sTa, Tak- BO IBOPE U C IapUKaMH.

Kak BbI OLlcHMBaeTE My3bIKAJIBHOE COAEPKAHUE TAHHOTO POJINKA?

KT0-TO XOTEIN OBITh KPEATUBHBIM- HE MOJYyYMIIOCH.

Kak BbI o11eHMBa€eTE CI0BECHOE COAECPKAHUE JAHHOTO POJIMKa?

Ny cnosa Ha yTOonkax.

Kak BbI OLIcHMBaeTEe KAPTUHKY NaHHOT'O POJIMKA?

OueBUAHO, YTO MAPTHSL XOTEJIA JOOUTHCS OOJIBIIErO pe3ysbTaTa, IPU MaJlblX 3aTpaTax.
BrwiBaeT nu y Bac noBepue nannas naptusi?

ITonmynucTel, HET, HE BBI3BIBAET.
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8. Otmanu u OBl BBI TOJIOC JAHHOM MapTUH, OCHOBBIBASICh TOJIBKO HA MPOCMOTPE POJIUKA?
Her.
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posnuk it Bac?

HYJHBIA

O€ECTOJIKOBBIH

D N N N

KOJIXO3HBIN
10. Yto OBl BB MOCOBETOBAIM MTPOU3BOIUTEISIM IAHHOTO POJIMKA?
ITonckaxknre 3aka3uvKaM poOJIMKA, IyCTh KOHKPETU3UPYIOT CBOIO MO3UIIMIO, YUETO OHHU XOTAT

IIOOUTHCH.
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HNHuTepBBIO

®UO: Axmeposa [lnana HabuymioBHa

Bospact: 30

[Ton: xeHckui

Cdepa nedarenbHOCTH: TEH.JUPEKTOP KOMITAHUHU IO JIOTUCTHKE
HammonansHOCTB: Tatapka

Aounemioro Kvipevizcman

Uro Bam noHpaBuiIoCk B JAHHOM POJIUKE?

Cam mochut, oOpaleHre K maTpuoTu3My Kaxaoro sxutens Keipreizcrana. Obpamienue B popme
He (opMaTbHOTO OOIIEHHS, peub OblJIa HE CTUTAHUPOBAHHOM, IpyKecTBeHHOW. Kak 0OBIYHBIIH
Pa3roBop ABYX JIFOJIEH.

Uro BaMm He mOHPaBMIIOCH B TaHHOM POJIUKE?

He nonpasunace peus. [Ipuxoamnocs Hanpsirateest. OTcyTcTBHE nUKIKMK. He
OTpEryIUpOBaHHasi TPOMKOCTh. MpauHas 3anuck. He nonpasuiics cam Bugeopsia. OH CUANT B
YepHOM Ha YepHOM (oHE.

Ecnu xoTenu cocpenoTounThCs Ha JIMIE, TO caM Te€pOidl HEBBIPA3UTEIIbHBIN C HEBBIPA3ZUTEILHON
BHEIIHOCTBIO, CaMO JIUIIO He BreydatriseT. Hy)xHo Obulo cienats Apyroi BUAEOPSA JIsl TOTO
9TOOBI CO3AaTh XOTh KaKOe-TO BIIEYATIICHHUE.

Kakue ocHOBHBIE OLIYIIEHUS BBl UCIIBITATN MPU IPOCMOTPE TaHHOTO poNuKa?

Hanpsikenne oT MpauHO# KapTUHKH, U OT TOTO YTO MPUXOJIUTCS BCIYIIMBATHCS B
HEpa300pUYHBYIO peUb.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

My3bika COOTBETCTBYIOIIAs] MpayHOU KapTHHKE, TaKasl k€ MpayHasl.

Kak BbI OLIeHUBaETE CIOBECHOE COAEP)KaHUE TAHHOTO pOJrKa?

CroBa He HEIUISoNIe, TEKCT CyMOYPHBIH, 0e3 sIpKO BBIZICTICHHBIX aKIeHTOB. He 3aTpoHy:t.
Kak BBI O1ICHHBaeTE CIOKET M U300paKEHUE TaHHOTO POJIUKa?

OmrymieHue JoOMaIrHero Buaeo. Het Hu 4eTKOCTH KapTUHKH, HU OCBeleHUs. TeMHBII MpayHbIi
¢don.

BrewiBaeT nu y Bac noBepue nannas naptusi?

Hert, He BBI3BIBACT.
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8. Otmanu u OBl BBI TOJIOC JAHHOM MapTUH, OCHOBBIBASICh TOJIBKO HA MPOCMOTPE POJIUKA?
Her.
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posnuk it Bac?

MpayHbIN

HanpsAraroumn

D N N N

CKYYHBIN
10. Yto OBl BB MOCOBETOBAIM MTPOU3BOIUTEISIM IAHHOTO POJIMKA?
Kynure HopMmanbHyto kKamepy. Crenath peub 60s1ee BhIpa3uTeIbHOM.

Acman Ana-Too

1. Yto Bam noHpaBuiaoch B JaHHOM pOJHKE?
[TpukonsHOo. CroxkeT HeOObIYHBIN. X04eTcs JOCMOTPEeTh A0 KoHIa. UHTepecHo, uTo OyneT B
KoHle. HeoxuaanHas pa3Bsska.
2. Yto Bam He mOHPaBUIIOCH B TAHHOM POJIUKE?
HagepHoe, mapeHs, CpbIBarOImnii MacKy, ObLT TUIIHUM. He moHpaBMIitock To, Kak OH yoerai.
JlocTaTouHo OBLIO MOKA3aTh, YTO Macka KEM-TO COpBaHa. TOT MaJbYUK HE 0C000 HYKEH.
3. Kakue ocHOBHBIE ONIYIIEHUS Bbl UCIBITAINA MPU MPOCMOTPE JAHHOTO pOJUKa?
WuTtepec. Cmex. FOMop. He 3Hato naxe kak cka3atb. B o0mem, ocTanocs mo3uTHBHOE
OLLyILIEHUE.
4. Kax BbI OLICHUBA€TE MY3bIKAJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?
My3bika, MHE Ka)KeTcsl, XopoIiIo nogoopana. OHa He BEIOMBaJIaCh, COOTBETCTBOBAJIA POJIHKY.
5. Kak BbI OlIeHHBAETE CIIOBECHOE CO/ICpKAHUE JAaHHOTO poIrKa?
Crnosa xopomue. He Ob110 MHOTO TEKCTa, HO 001Ias uzes ObLIO sICHA.
6. Kax BbI o1ieHUBaeTe CIOKET U M300pakeHrne JaHHOTO POJIHKa?
CroxeT xopomuii. M1300pakeHne, B MPUHIIATIC, TOXKE.
7. Be3biBaeT 11 y Bac noBepue nanHas naptusi?
Ha.
8. Otnanu 11 OBl BBI TOJIOC TaHHOM MapTHH, OCHOBHIBASICH TOJBKO HAa MPOCMOTPE POIHKA?
Her, xoTs... MOXeT OBITH OTJaj1a OFL.
9. IlpuBenute 3 oTBETa Ha BONPOC «KAKOM?» 3TOT poiMK s Bac?
v [O3UTHBHBIH
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BECEIIBIN

KpEaTUBHBIN

Yto ObI BBl TOCOBETOBAIN POU3BOJUTEISIM JAHHOTO POJTUKA?

OTTauynBath UEI0, IOTOMY YTO OHA ObljIa XOpolIasi, HO HEKOTOPble MOMEHTBI HEIOpaOOTaHHBIE.
To ecTb 3TOT Manbuuk yoeraronuii ObuI He Hy>KE€H BOOOIIe, BHUMAHHUE 3pUTENsI yXOIUT HE B Ty
CTOPOHY.

3amanoaw

Yro Bam noHpaBUIIOCh B JAHHOM POJIMKE?

Buneo psa uHTEpECHBIH, epexo1 OT YepHOo-0e1oro K 1BeTy. BooOiie Bcerja mpuBiIeKaoT
BHUMAaHHME JIIO]TU, 9TO 3aKOH peKiaMucTa. [locTaBp B pekiiaMy JIMIIO YeIOBEKa, U OHO OyIeT
IIpUBJIEKaTh BHUMaHue. 1 B 3TOM ciryuae Tax xe.

Yro BaMm He NOHPaBWIOCH B TaHHOM POJIMKE?

Hagepnoe, cama peanusauys naeu He yaanack. Cam BUAEO Pl HE MOALEPKAT 3Ty HIEIO.
CroxeTsl He ObUIM TaKMMHU ApKUMU. [lepexon oT XyameMy K Jiydiiemy Bpoje Obui. LBer
MOSIBUJICS, IBOPHHUK METET, a XOpolllee He MocieoBaio. B obmem, 1o6po He modenuio 3i0. S
HE yCIeJia 0CO3HaTh MIyOMHY 3TOH UCH, BUANMO OHA OblJIa OUYEHb IIyOOKO 3aphiTa

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITATIN PU IPOCMOTPE TAHHOTO poJIuKa?

Nutepec. OmynieHre He3aBeplIeHHOCTH. MHe HE XBaTUIIO ATOTO «JIBOPHUKOBCKOI'0» MO3UTHBA.
Kak BbI OlleHMBaeTE My3bIKAJIBHOE COJAEPIKAHUE TAHHOT'O POJINKA?

My?3blKa CIMIIKOM I'POMOTIJIacHas!, MHE Ka)keTcsl, ObroInas o Hepam. Korza ciaslmmie Takyro
MY3bIKY, Cpa3y XOUYeTcs MEPEKIIOYUTh Ha JPYTroi KaHal.

Kak BbI OlIEHMBa€ETE CIOBECHOE COAECPKAHUE JAHHOIO POJIMKA?

Texct xopommuii. nes xopomas u moceul. B npuHiune, 4eTKOCTh ObLIA.

Kax BbI o11eHHBaETE CIOKET U U300paKEHHUE TAHHOTO POJIUKa?

CroxeT OBbUT MHTEPECHBIH, HO HEIOPaOOTaHHBIH. A Ka4eCTBO 3aMevaTeIbHOE.

Bei3biBaeT i y Bac nosepue nannas naptus?

Ha.

Otnanu u OBl BBI T0OJIOC JJAHHOM NMAapTHUH, OCHOBBIBAACH TOJIBKO Ha MPOCMOTpPE POIUKA?

Hert, mmuH0 MEHS OH HE 3aIlCITHII

IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?
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WHTEPECHBIN
HE3aBEPILICHHBIN
IPOMKHI
Uto ObI BB TOCOBETOBAIH MTPOU3BOIUTENSIM JAHHOTO POJTUKa?
JlopaboTath BUACOPSI, A1 TOTO YTOOBI UJIes cTaja 00jee MOHITHOM.
Cmonuua
UYro Bam noHpaBuioCk B JAHHOM POJIMKE?
Ku3HEpamoCTHOCTH TJIaBHBIX I€POEB.
Uto Bam He MOHPaBUIIOCH B TAHHOM POJIUKE?
Hepa360puuBblil TEKCT. S, 4ECTHO TOBOPS, HE MOHsIA, YTO OHU TaM nenu. [loHsana TonbKo yTo-
TO TIpo 3esieHb. KauecTBO cheMKH He nmoHpaBuiiochk. Hecepbe3HOCTb.
Kakune ocHOBHBIE OLIYIIEHHS BBl UCIIBITAIM IIPU IPOCMOTPE JAHHOTO POJIMKA?
bBb110 Beceno HO, HM Yero He MOHSTHO.
Kak BbI o11eHMBaeTe My3bIKaIbHOE COJEPKAHUE TaHHOTO POJINKA?
Yactymiku 310 HE MO popmar.
Kak BbI OlIeHUBaETE CIOBECHOE COAEP)KaHUE TAHHOTO pOjrKa?
CrnoBa 51 BOOOIIIE HE TIOHSUTA, HE pacio3Hala.
Kak BbI Ol1cHMBaeTe KAPTUHKY 1aHHOT'O pOJINKA?
[TonHOE OTCYTCTBHE M KAYECTBO U CrOkKeETa. ECIN y’K XOTeNu CHATh PYMSIHBIX TETOK, TO CAEIaIN
Obl 3T0 PO eCCUOHATBLHO. A TO IOCTABUJIN UX OEIHBIX MOJ COJTHIIEM, XKApPUTHCS Ha TUIOIIATH.
BrwiBaeT nu y Bac noBepue nannas nmaptusi?
Her.
Otnanu 1 OBl BB TOJIOC JAHHOW MApTHUH, OCHOBBIBASICH TOJIBKO HA TPOCMOTPE POJIUK?
Her.
[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?
Henpo(hecCHOHATBHBIH
HEJICTIbIN
Mapa3MaTHYECKUM
UYto ObI BBl TOCOBETOBAIM [TPOU3BOIUTENSM JAHHOTO POJIMKa?
He npou3BoauTk moJ00HYI0 IPOIYKIHIO.
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Ax-Illymkap
UYro Bam noHpaBuiock B JAHHOM POJIUKE?
Hu gero ve moHpaBHIIOCH.
Uro Bam He NOHpaBUIIOCH B JAHHOM pPOJIMKE?
Bce. Cnumkom Haurpanno. [IpumutusHo. PactsHyTo. VikacHas oneparopckas padora. Cembst
pycckas, a el akTUBHO YMTAJI Ta3eTy Ha KbIprei3ckoM?!! He 3Har0 maxke, 4To cka3aTh M0 3TOMY
IIOBOJY.
Kakune ocHOBHBIE OLIYIIEHHS BBl UCIIBITAIM IPU IPOCMOTPE JAHHOTO POJIMKA?
Hemnpusrtue. Pazapaxenue. Bo3amyiienne HenmpopecCuoHAIM3MOM U IPUMHTHBHOCTHIO.
Kak BbI o11eHMBaeTe My3bIKaIbHOE COJEPKAHUE TaHHOTO POJINKA?
VikacHas My3bika. OHa HanmoMuHaeT pexsiamy u3 MMM 90-x ronos ¢ Jleneit ['omyOkoBbIM. Y
CTaplIero MOKOJIEHUS 3Ta My3blka HAaTOMHHAET 00 oOMaHe U HaayBaTenscTBe. O ueM aymanu
3TU «POJIMKOCHUMATEIN»?
Kak BbI o11eHMBa€eTe CI0BECHOE COAECPKAHUE JAHHOTO POJIMKa?
He 3nat0, npyMUTHB TaKOU.
Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?
MBI Takol pOJIMK JIoMa MOXKEM CHATH U TO jydine. CrokeT U30UTHIH.
Be13biBaeT nu y Bac nosepue nannas naptus?
Her.
OTtnanu 1 Ob1 BB FOJIOC JAHHOW MApTHUH, OCHOBBIBASICH TOJIBKO HA IPOCMOTpPE posinKa?
Her.
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOW?» 3TOT posuk it Bac?
IIPUMUTUBHBIN
MPUMHUTUBHBIN

U enle pa3 NpUMHUTHBHBIN

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

He MMPONU3BOAUTH 0OJIbIIIE HUKAKUX POJIUKOB. CMEHUTH poa ACATCIbHOCTH.

3a srcuznp 0e3 dapvepoes

UYro Bam noHpaBuiock B JAHHOM POJIUKE?
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He 3Haro gaxe, kak 3To onucaTth. YTo ckazaTh-T0? BHuaeopsan KoHEUHO HHTEpECHBIN. XKn3Hb
coBpeMeHHoro buiikeka cHsTa TakoH, kakas oHa ecTb. ['opoa. Ciyuaiinsle moau. Ho
HETOHSATHO KaK 3TO BOOOIIE CBA3aHO C TEM, YTO OH TOBOPHIL

Uro Bam He mOHpaBUIIOCH B JAHHOM pPOJIMKE?

S cMOTpIO MPOCTO MEHSIOMIMECS KAPTUHKH, HO 5 €r0 He ciymiato. bonbiioii He
copmymupoBaHHBIN TeKCT. OH TOBOPUT O KAaKUX-TO MPOOJIeMax B yIPABICHUH, HO HE TOBOPHUT
0 TOM, KakK €ro napTusi COOMpaeTcs pemarb 3Tu npodaemsl. To, 9TO OH TOBOPUT C KEM-TO, HO
TOYHO HE cO MHOU. OH HE CMOTPUT B KaMepy. To €CTh MHE YK€ HEUHTEPECHO, YTO OH TaM
TOBOPHUT. Sl CMOTpIO Ha poJuiepa U Ha IeAylKy ¢ OasHoM. OO6Ias pa3MbITOCTh, HET YETKOCTH.
OH K 4eMy-TO BEJIET, BEJIET, HO HA K YEMY TaK U HE MPUBOJMUT.

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITAIN PU IPOCMOTPE TAaHHOTO poJnKa?

He nmouyBcTBOBana ero npogeccruoHanu3ma, 4To OH aHaauTHK. [Toka3piBamu ero pabo4mii 1eHb,
WM YTO TaM. 5] He Mo4YyBCTBOBAIA €r0 CHUITY aHAJIM3UPOBATh U yIpaBiATh. [IpocTo GaHanmpHBIM
YCTaBIIMKA MEHEIKEP, KOTOPBIM pacCy’KIaeT O CBOMX MJIEAX HAa CKAMEWKE U TyJIsieT Moce
paboTHI.

Kax BbI o11eHMBaeTe My3bIKAJIBHOE COJIEpKAaHUE JAHHOTO POJIMKA?

Mys3bIky s He 3ameTmiia. OHa TaM poHoM 1uta. OHa HopMmanbHas. He pazapakanu u He
OTBJIEKAJIA.

Kax BbI ol1eHMBaeTE CIOBECHOE COACPKAHNUE JAHHOTO pOoIrKa?

CrnoBa HeBHATHBIE. becliennbHas peub, HE BRI3bIBAIOILAsA HA HHTEpECa, HU 10Bepus. MaHepa
TOBOPUTH MPOCTOHApoaHas1. J{axke ecnu uyest Oblta Kak oOpalieHue K Ipyry, Kak K paBHOMY, BCe
PaBHO JOJIKEH IIPUCYTCTBOBATH 3aPAHEE HAIIMCAHHBIN, OTPEIIETUPOBAHHBIN TEKCT C HYKHOU
WHTOHaLKEeH. A He mpoOyOHEHHOE HA OJJHOM HOTE. BONbIION IIHMHHBIN HEOHSATHBINA TEKCT,
OJIHUM CIJIOBOM.

Kak BbI o11eHMBaeTe KApTUHKY JIaHHOTO POJIMKA?

Croxet otcyTcTBOBaJ. M300pakeHne MPUMHUTHUBHOE.

Be3biBaeT iu y Bac noBepue nannas naptus?

Her.

Otnanu i OB BBI TOJIOC JJAHHOM MApTHUH, OCHOBBIBASCH TOJIBKO HAa MMPOCMOTPE POIHKA?

Her.
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[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
3aHy AHBII
HenpohecCHOHABHBIH

CKYYHBIU

. Uto OBI BB TOCOBETOBAJIA MMPOU3BOIUTEISIM JAHHOTO POJIHKA?

Hy>xHo ObU10 TOpaboTaTh HAJ TEKCTOM, HAJl IOHECEHHEM HJIeH, €Il OHa TaM Obia. [lokazancs
JUTUHHBIM.
Ap-Hampic
Uto Bam noHpaBUIOCH B TAHHOM POJIUKE?
Yertkwuit xopommii TeKcT. My3bika. CroxkeT. B ponuke Obiia menbHOCTh. OH OBUT ONITHMATBEHBIM
10 BPEMEHHU, 110 COACPIKAHUIO, 110 IIOAYE.
Uro Bam He nOHpaBUIIOCH B JAHHOM pPOJIMKE?
JImunocte kanauaaTa. He 4yBCTBOBAIOCH MCKPEHHOCTH B €r0 CI0BaX. bbII0 MOHATHO, 4TO OH
BBI3yOpMII TEKCT U pacckaszasl Ha Kamepy. [Iumkak, KOTOpbIi TOMOPIIMIICS BO BCEX MECTaX, /i€
TOJIBKO MOKHO.
Kakne ocHOBHBIE OLYIIEHHS BBl UCIIBITAIN IIPU IPOCMOTPE JAHHOTO POJIMKA?
Tsixeno orBeTuTh. Hukakux 0coOBIX IMOIIHI 51 HE HcTbITaNa. JlyMmana o ToM, 4TO TJIaBHOMY
reporo HY>KHO CPOYHO MOXYAETh. Y MEHS HEOJIHO3HAYHOE OTHOIICHUE K adraHiieM. J1a rirynas
BOIfHa, KOTOpas 3ary0Ouia ThICSIYM MOJIOJIBIX MAPHEH, KOTOpPhIe HU Yero He moHuMaiu. [Toaromy
y MEHS HET MO3UTUBHOTO OTHOIICHHS K a)raHCKOW BOWHE.
Kak BbI o11eHHBaeTe My3bIKaIbHOE COJEPKAHUE TaHHOTO POJINKA?
My3bika Obli1a XOpoIasi ¥ COOTBETCTBOBAJIA KAPTUHKE U CMBICITY.
Kax BbI ol1eHMBaeTE CIOBECHOE COAECPKAHNE JAHHOTO pOoIrKa?
CrnoBa 4eTKre 1 MOHSATHBIE.
Kak BbI o11eHMBaeTe KApTUHKY JIaHHOTO POJIMKA?
CroeT COOTBETCTBYET cojiepkaHnto. OH rOBOPUT O BOIHE, U NTOKAa3bIBAIOT BOMHY. Bee
noruyHo. KapTuHKa COOTBETCTBYET TOMY, O YEM TOBOPUT IJIaBHBIN repoil. My3bIka K ci0BaMm.
Ho Bo MHe He HaxoauT OTKIuKa. Bo MHE, KpoMme coxkaieHusl, 00JIbIIe HU YeTO HE BHI3bIBACT.
BreiBaeT nu y Bac noBepue nannas naptusi?
Ha
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Otnanu nu OBl BBI T0OJIOC JJAHHOM NMAapTHUH, OCHOBBIBAACH TOJIBKO Ha MPOCMOTpPE POIHUKA?
[a
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posnuk it Bac?

v OnTuMabHbIH

v’ 4eTkMi

v' NOHATHBIHA
Yro ObI BBl TOCOBETOBAIN POU3BOJUTEISIM JAHHOTO POJTUKA?
OOpatuTh BHMMaHuE Ha OA00PKY repoes Bujeo. HyxHo 4ToObI 66110 O0JIbIIE
HMOLMOHANBHOCTU. UTO OBI JIH0AM BEPUIIH B TO, YTO FOBOPAT I'€POU, @ HE CIIBIIIAIH IIPOCTO
3ay4YE€HHBIN TEKCT.
Pecnyonuka
Yro Bam noHpaBuIOCh B JAHHOM POJIMKE?
[TosutuBHOCTH. CBETIBIC NEeTCKUE uia. O0IIee HaCTpOeHNE PACcCIabICHHOCTH U MPa3IHUKA.
Bce.
UYro BaM He NOHpaBWIIOCH B IaHHOM POJIUKE?
MHe He MOHpaBUIIACh AaHIVION3bIUHAS MTECeHKa Ha (JOHE HAaIllMX a3uaTckux Jul. HecooTBercTBHE
MY3BIKH U KapTHHKH. [IpsiMo «Omia mo HepBam». He MOHPaBHUIIOCH TO, YTO MCTIONB3YIOT JIETEH.
OOBIUHO KOTJ]a HE Yer0o NOKa3bIBaTh, MOKA3bIBAIOT JE€TEH UM KUBOTHBIX. JTO BHI3BIBAET
ymuieHue uta. Hukakoit unen s BooOiue He yBuena. beckoHeuHblil cyOOOTHHUK C HIapuKaMHU.
Dddexr 25 kaapa, Benb Kaxapie 3 ceKyHay TeOe moka3biBatoT Pecniybmuka, Ne 15 u ranmouky.
Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIBITATIU IPU IPOCMOTPE TAHHOTO poJIuKa?
ITpusitHO nocMoTpeTh. CBETIIBIE U SIPKUE LIBETA.
Kak BbI OllcHMBaeTE My3bIKAJIBHOE COAEPIKAHUE JTAHHOTO POJINKA?
Kaxk s yxe cka3ana, oJIHOE HECOOTBETCTBUE.
Kak BbI o11eHMBa€eTe CI0BECHOE COAECpKAHUE JAHHOTO POJIMKa?
Jlo3yHr cam 1o cebe XOpOoIInii, HO KOT/1a OH UJIET MO/ «JIa-Jla-Jla-Ja-Ja» 3T0 BOOOIIe HUKAK He
BSKETCSI.
Kax BbI o11eHHBaETE CIOKET U M300paKEHHUE TAHHOTO POJIUKa?
Croxet HenoHATHBIN. V300paskeHue pKoe, TO3UTUBHOE, HO HE HECYIIee HUKAKOW CMBICIIOBON
Harpy3ku. [ToMmumo nereit ¥ mapukoB TaM OOJIbIIE HU YEro HeT.
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7. Bwi3piBaet 1u y Bac noBepue nqannast naptusi?
Her.
8. Otnanu u OB BBI TOJIOC JAHHOM MapTHUH, OCHOBBIBASCH TOJIBKO Ha MPOCMOTPE POIHUKaA?
Her.
[IpuBeguTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
CBETJIBIN

0eCCMBICIICHHBII

D N N N

JOJITUH
10. Yto ObI BBI IOCOBETOBAJIM MTPOU3BOAUTEIISIM JIAHHOTO POJIUKA?

Pa3znenuts ero Ha aBa posinka. YeTko copMyInpoBaTh UACIO U IOMEHSATH MY3BIKY.
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HNHuTepBBIO

®UO: Cypanuues 3amupoek TokTopOeKoBUY
Bo3spacrt: 50 ner

[Ton: my»kckoit

Cdepa nesrensnoctu: Cinyx6a bezonacHoctn
HanmoHansHOCTB: KBIPTHI3

Aounemioro Kvipevizcman

Uro Bam noHpaBmiioch B JaHHOM pojuKe?
MHe NoHpaBUIIOCH TO, KaK TOBOPUJI TJIaBHBIN repoil. OH TOBOPUIT KPACHUBO.
UYro BaMm He MOHpaBWIIOCH B IaHHOM POJIUKE?
MHe HM Yero He OHPaBUIIOCh, ECIIM YECTHO.
Kakune ocHOBHBIE OLIYIIEHUS BBl UCIIBITAIN IIPU IPOCMOTPE JAHHOTO POJIMKA?
Hukakux ocoObIX OUTYIIEHUI HE UCIIBITAN, €CIH OBITh YECTHBIM /10 KOHIIA.
Kak BbI o11eHMBaeTe My3bIKaIbHOE COJEPKAHUE TaHHOTO POJINKA?
My3blka noHpaBuiaacs. Xopouas.
Kak BbI OlIeHUBa€eTE CIOBECHOE COAEP)KaHUE TAHHOTO pOjuKa?
Kaxk s yxe cka3an, MHE IOHPaBUIJIOCH TO KaK OH TOBOpWUJI, €ro cioBa. Kpacuso 3ByuurT.
Kak BbI OllcHMBaeTe KAPTUHKY 1aHHOT'O POJIMKA?
Bnonne cHocHo. He paznpaxaeT, HHTEpECHO CMOTPETb.
BrizeiBaer iu y Bac qoBepue nannast naptusi?
51 He 3HaKOM ¢ JaHHOM MapTHUEil, TO3TOMY JJaHHAs MAapTUsl Y MEHs JOBEPHS HE BbI3HIBACT.
Otnmanu v OBl BBI TOJIOC JAHHOW MAPTHUH, OCHOBBIBASICh TOJIBKO HA TIPOCMOTpPE pOIuKa?
Her.
[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK At Bac?
COMHHUTEIIbHBIN
CHOCHBIN
TporaTeabHbIN
. Uto OBl BB IOCOBETOBAJIM IPOU3BOAUTEINSAM JAHHOTO POJIHKA?

MosxHo ObL10 ObI O0JIee IPKO CHAThH. A TO CIMIIKOM TEMHOE BHUJIEO.
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Acman Ana-Too

UYro Bam noHpaBuiock B JAHHOM POJIMKE?

MHe abCcoII0THO B TaHHOM POJIMKE HU Y€TO HEe TOHPABUIIOCH.

Uro Bam He mOHpaBUIIOCH B JAHHOM pPOJIMKE?

S He noHs1 cMbIciia Atoro ponuka. Uto? 3auem? [louemy? K uemy, B KOHIIE KOHITOB?
Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIH MPU TPOCMOTPE TAHHOTO POJIUKA?

Ecau onu xotenu nmokasaTh TO, YTO HAJI0 CHUMATh MAaCKH Y PYKOBOJICTBA, TO S OLLY THII
YAOBJIETBOPEHUE.

Kax BbI ol1eHMBaeTe My3bIKaJIBHOE COJIEpKaHUE JAHHOTO POJIMKA?

My3bIka TaHHOTO POJIMKA XOpOIlasi, MHE TTIOHPABHIIACh.

Kax BbI o11eHHBaeTE CIOBECHOE COACpKAHUE JAHHOTO pOoiIrKa?

CrnoBa BrosiHe cHocHble. HaTankuBaroT Ha MbIciib. M Bposie Kak COOTBETCTBYIOT POJIUKY.
Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

CHsATO XOpOIII0, OOJIBIIIE HA YeTO HE MOTY CKa3aTh, TAK KaK OTIATH )K€ UIes POJIMKA BhI3Bajia BO
MHE COMHEHUSI, HETIOHUMAHUS.

BrizeiBaer iu y Bac gqoBepue nannasi naptusi?

Her.

Otpmanu v OBl BBI TOJIOC JAHHOW MAPTHUH, OCHOBBIBASICH TOJIBKO HA TIPOCMOTPE pouKa?
Her.

[IpuBeguTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK a1t Bac?

CHocHBII

HenousiTHbIH

CymOypHbIi

. Uto OBI BB TOCOBETOBAJIA MMPOU3BOIUTEISIM JAHHOTO POJIHKA?

Hano 6b110 1ath Gosbiiie mHGOpMAIHH, 0 KOM HUICT Pedb, YTO OHU KOHKPETHO XOTST CKa3aTh,
JUISL TOTO YTOOBI IPUBJICYb U30UpPATEICH.
3amanoau

Uto Bam noHpaBUiIoCh B TAHHOM POJIUKE?
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[Tonpasunock Bce. CHATO OTIMYHO. Takue Obl pOJMKHY MTOKA3bIBATh KX I JIEHb 110
TEJIEBU30pPY BMECTO PEKJIAMBbI, IISIIUIIL TOPOJL cTal Obl yuile. MOXKET MOJIOAEKD MO-IPYroMy
OTHOCHJIACh ObI K MyCOPHBIM IPOOJIeMaM.

Uro Bam He mOHpaBUIIOCH B JAHHOM pPOJIMKE?

[TonpaBuiiocs Bce.

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITATIN PU IPOCMOTPE TAHHOTO poJIuKa?
Koneuno, nBopHuka xainko.Takoe ouryneHue, 4To Tak 1 JobKHO ObITh. Ho Bee ke, Hazto
BOCIIUTBHIBATh MOJIOJIEXKb, CO IIKOJBL. Jlaxke HET, ¢ JETCKOro caja.

Kax BbI o11eHMBaeTe My3bIKaJIBHOE COJIEpKaHUE JTAHHOTO POJIMKA?

OneHuBaro OTIMYHO, KJIACCHAs My3bIKa.

Kak BbI OlIeHMBa€ETE CIOBECHOE COAECPKAHUE JAHHOIO POJIMKa?

[IpusitHas peus. Kpacusble 1, camoe Ii1aBHOE NpaBIMBbIE, CIOBA. JIekcHka oTInYHasl.
Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

OnsTh ke Ha OTIAMYHO. OUeHb MOHPABWINCH U UCTOPUH, U KOHELl. CIOKET XOPOLIHil.
Be13biBaeT i y Bac nosepue nannas naptus?

Ha.

Otnanu i OB BBI TOJIOC JJAHHOM MApTHUH, OCHOBBIBASCH TOJIBKO Ha MMPOCMOTPE POTHKA?
Ha.

[IpuBenuTe 3 0TBETA HA BOIIPOC «KAKOM?» 3TOT posuk A Bac?

BJIyMYMBBII

ITOKa3aTeNbHBIN

BOCHUTATEIHLHBINA

. Uto OBl BBI IOCOBETOBAIU MMPOU3BOAUTCIIAM JAHHOT'O pOJ'II/IKa?

[To6onpmie! [ToGobie TakKMX POJMKOB CHUMATh Ha0!

Cmonuua

UYro Bam noHpaBuiIoCh B JAHHOM POJIMKE?

Koneuno, monpaBuiacek 3Ta yacTyuika. Jla u apTucThl 3TH.

Uto Bam He mOHPaBUIIOCH B TAHHOM POJIUKE?

B 001em, aOCoIFOTHO HY Y€T0 HE MIOHPABHIIOCH.

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIM MPU TPOCMOTPE JAHHOTO POJIUKA?

101



D N N N

USAGE OF PROPAGANDA IN POLITICAL VIDEOS

Omymienue kak OyATO Ha KOHLIEPTE MOOBIBAJ, HA TJIABHOM IJIOIIAIH.
Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE TAHHOTO POJIMKA?
A My3bIKa U CTapaHus aKTEPOB XOPOIIHE.
Kax BbI oL1eHMBaeTE CIOBECHOE COACPKAHNE JAaHHOTO pOoIrKa?
He ouenb, Ha MOl B3TJIA1, BBILLIET POJIUK.
Kax BbI o11eHMBaeTe KapTUHKY JaHHOTO POJIUKa?
OLEHUTD 3TOT POJIMK 51 HE MOTY, TaK KaK POJIMK CIUIIKOM KOpOoTKuil. bosee Toro, oH He
COJIepKaTEIbHBIN.
BrizeiBaer iu y Bac goBepue nannasi naptusi?
Her.
Otnmanu v OBl BBI TOJIOC JAHHOW MAPTHUH, OCHOBBIBASICh TOJIBKO HA TIPOCMOTpPE poIuKa?
Her.
[IpuBeguTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
Kopotkuit
JroOurenbckuit

[Tycroi

. UTo OBl BB IOCOBETOBAJIN IPOU3BOAUTEINSAM JAHHOTO POJIMKA?

OnsATh %Ke CKaxy, MyCTh Hay4aTcsl y IPYTUX MPOU3BOJUTEIEH POITUKOB.

Ax-1llymkap

Uto Bam noHpaBUiIOCh B TAHHOM POJIUKE?

Ha moii B3rmsia, ponuk cHAT oTiinyHO. CaM CIoKeT MHE MoHpaBuJcs. [loHpaBrinCh clioBa o
«Oynmymem». Benb 3T0 04€Hb BaXKHO.

Uro BaMm He MOHPaBUIIOCH B TaHHOM POJIUKE?

Bpone kacaeMo 3TOro posivka «He MOHPABHIIOCH) 51 HE CKaXYy.

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIM MPU TPOCMOTPE TAHHOTO POJIUKA?

S ucneitan HocTanbruto Mo COBETCKUM BpeMEHaM. AJK 3aIliIakaTh 3aXOTeJIOCh.

Kax BEI OLCHUBACTC MY3bIKAJIbHOC COACPKAHNUEC JaHHOT'O pOJ'II/IKa?

Otnuanast My3bika. HamoMuHaeT 0 MOJIOIOCTH, O POIUTENSIX. Xopoiee 010 Bpems. He mory

HE IIPUTONTHIBATH I1OJ] 3TY MY3bIKY.
Kak BbI OlIeHMBa€eTE CIOBECHOE COAECPKAHUE JAHHOTO POJIMKA?
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Kacaemo ciioBecHOro cozepskaHusi, HI 4ero 0co0oro He Mory cka3artb. OIsTh K€ OHPaBUINCh
cioBa 0 «Oyaymem». OcTaabHOe He TOMHIO. Bpoie Obu10 cka3aHo Xopo1io.

Kak BbI OllcHMBaeTe KAPTUHKY 1aHHOT'O POJINKA?

Buneo cusro xopoo. SApko. [IpustHo cMoTpeTs. bbito 661 Xopo1io, eciiu Obl Bce poJIMKU ObLTH
CHSATBI TaK XKe€.

BewiBaeT nu y Bac noBepue nannas naptusi?

51 3aTpyIHAIOCH OTBETUT.

Otnanu nu 651 BBI T0OJIOC JJAHHOM MAapTUH, OCHOBBIBASACH TOJIBKO Ha MPOCMOTpPE pOIUKa?

Her.

[IpuBenure 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT ponuk it Bac?

OTJIMYHBIN

. UTo OBl BB IOCOBETOBAJIN IPOU3BOAUTEISAM JAHHOTO POJIMKA?

[Iponoikars B TOM ke ayXe.

3a srcuznp 0e3 bapvepoes

UYro Bam noHpaBuiock B JAHHOM POJIUKE?

ITonpasuics repoii ponuka. IlonpaBmiiocs, kak OH roBOpUT. CHOKET CHAT OTJIMYHO.
Yro BaMm He NOHPAaBWIIOCH B TaHHOM POJIUKE?

MHe NoHpaBUIIOCH BCE.

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITATIN PU IPOCMOTPE TAHHOTO poJIuKa?
Omymenue Takoe, Kak OyATo s caM CHUMaJICs. MoJtoiel] 3TOT TIaBHbIN repoil posuka.
Mouoznexp Halo IPUBJIEKATh B IIOJUTHKY.

Kak BbI OLIcHHBaeTE My3bIKaJIBHOE COJAEPKAHUE TAHHOTO POJINKA?

My3bika noHpasuiacs. Xopomas. M mogxoauT nox caMo BUIEO.

Kak BbI OlIeHMBa€ETE CIOBECHOE COAECPKAHUE JAHHOIO POJIMKa?

CnoB Het, ogHM 3MoLuu. Bee Ob1 Tak TOBOPUIIM: KPacUBO, YETKO, 0€3 3aMUHOK.

Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

Cusaro otimnuHo. Cynepcku! S Obl Tak cka3zan. Kak s y’e roBopuii, Haio MOJIOJI€Kb PUBJIEKATh.
A y Hac Bce noauTHKH JieT 30 HaBEpHOE HE MEHSIIUCH.
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BrizeiBaer u y Bac gqoBepue nannasi mnaptusi?

OmnsATh ke, 51 He ObLT paHee 3HaKOM ¢ 3ToU napTueil. Ho oCHOBBIBasICH Ha POJIHKE, S 32 «3a» UX
U7eHo.

OTtnanu v OBl BB TOJIOC JAaHHOW MApTHUH, OCHOBBIBASICh TOJILKO HA IPOCMOTpPE ponuKa?

Ha.

[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?

MIPOTPECCUBHBIN

YETKAU

COBPEMEHHBII

. Uto OBI BB TOCOBETOBAJIA MTPOU3BOIUTENSIM JAHHOTO POJIMKA?

Cusaro oTiimuHo. COBETOBaTh HH Yero He Oy.1y, 1a ¥ HET B ’TOM HaJI0OHOCTH.

Ap-Hampic

Uto Bam noHpaBUIOCk B TAHHOM POJIUKE?

[ToHpaBuMiICS U CIOKET, U Tepol posivka. Tporaet ayury. S um Bepro.

UYro BaMm He NOHPaBWIIOCH B IaHHOM POJIUKE?

Bce nonpaBuniocs. HeT Toro, 4T00b1 MHE HE TOHPABUIIOCH.

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIM MPU TPOCMOTPE TAHHOTO POJIUKA?

Tak xak, 51 cam adranel, Kak OyJITo CHOBa MMOOBIBAJ TaM, TIOCMOTPEB CIOKET 3a TE€POEM POJIUKA.
Bemubum crapeie BOCHOMUHAHUS, B TOJIOBE 3aMeEIbKAJIM KapTUHBI BOMHBI.

Kax BbI olleHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

Xoporimas MoAXOAIIas My3bIKa.

Kax BbI ol1eHMBaeTE CIOBECHOE COACpKAHUE JAHHOTO poiarKa?

['maBHBIN repoi roBOpUI rpaMOTHO, Mosoell. CioBa TOKe BOOAYILIEBIISAIOT. B HUX €cTh cMbICH
U ujes.

Kax BbI ol1eHMBaeTe KapTUHKY JAHHOTO POJUKa?

Xopouee Buzaeo. Bee k mecty u no nenry. Hu yero yimiisero.

Bre3biBaeT iu y Bac noBepue nannas naptus?

Koneuno, oHa BbI3BIBaeT qoBEpHE. S Bceraa royiocyto 3a adrasies.

Otmanu 1 OBI BBI TOJIOC JAHHOW MTAPTHUH, OCHOBBIBASICH TOJIBKO HA TIPOCMOTPE pOJIUKA?

Ha.
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[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
JINYHBIN
BbIJICPKAHHBIN

OTJINYHBIA

. Uto OBI BB TOCOBETOBAJIA MMPOU3BOIUTEISIM JAHHOTO POJIHKA?

CoBeToBaTh sl HM Y€ro HE MOTY, U HE XOUYy.

Pecnyonuka

Uro Bam noHpaBuiioch B JaHHOM pojuKe?

[TonpaBunuck pazse yTo Urpbl. Takue MEPONIPHUATHS HYKHO IPOBOJAUTD XOTS ObI Kaxable
BBIXOAHBIE. A €elle JIydle KaXIblid ICHb.

UYro BaMm He NOHpaBWIIOCH B IaHHOM POJIUKE?

Kak-1o cHsTO 3T0 BCe HenpodeccruonanbHo. M Hanmucu 3t MenbKaioT Besne «Pecmybnukay,
y6opku 3tu. CrijiomrHas nokasyxa.

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIH MPU TPOCMOTPE TAHHOTO POJIUKA?
OtBparurenbHble onrymeHus. Eciau Ob1 Tosbko PecrybnukaHiia mpoBOIMIN 3TH MEPOTIPUSITHUS
MTOCTOSIHHO, & HE TOJILKO Ha MEePHOJI BHIOOPOB, BCE OBLIO OBI MIO-PYTOMY.

Kak BbI o11eHHBaeTe My3bIKaIbHOE COJEPKAHUE TaHHOTO POJINKA?

Hacuer My3bIKY 51 HUKaKUX BO3paX€HUU HE UMer0. X0pollasl U Becellas My3bIKa.

Kax BbI o11eHMBaETE CIOBECHOE COACPKAHNE JAHHOTO poIrKa?

Hy, roBoputs mim nucate MOXKHO BE3/I€ XOPOILIO, a BOT CAENATh JI€JI0, COBCEM JIpyroe!
Kax BbI o11eHMBaeTe KapTUHKY JaHHOTO POJIUKa?

Ouens cnabo.

Be3biBaeT nu y Bac noBepue nannas naptus?

Her.

Otnanu i OB BBI TOJIOC JTAHHOM MApTHUH, OCHOBBIBASCH TOJIBKO HAa MMPOCMOTPE POIHKA?
Her.

[IpuBenuTe 3 0TBETA HA BOIIPOC «KAKOM?» 3TOT ponuk Ay Bac?

HenpogeCcCHOHATHHBIN

JUTUHHBIN

I103€PCTBO
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10. Yto ObI BB TOCOBETOBAJIM MTPOU3BOAUTEIISIM JIAHHOTO POJIUKA?

[TocoBeTryto moyuuThes y «3aMaHIalIOBLIEB)
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HNHuTepBBIO

®UO: 3aBpaxnsiii Haydans UropeBnu
Bo3spact:22

[Ton: my»kckoit

Ccdepa nesarenbHOCTU: CTYACHT
HannonansHOCTh: y30€K

Aounemioro Kvipevizcman

Uro Bam noHpaBmiioch B JaHHOM pojuKe?

[TonpaBuioCh TO, UTO OH, KAK HACTOSIIINI NAaTPUOT BEPHYJICA HA POJIMHY, BO BPEMsI BOMHBI, €CITU
3TO ACHUCTBUTENBHO, MPABIA, KOHEYHO. ..

UYro BaM He NOHPaBWIIOCH B IaHHOM POJIUKE?

CaMm ponMK He BbI3bIBA€T BOCTOpra. I JJ1aBHbIN repoil He MOHPABUIICS TOXKE.

Kakne ocHOBHBIE OLYIIEHHS BBl UCIIBITAIN ITPU IPOCMOTPE JAHHOTO POJIMKA?

Cxop0s k coosiTusim 2010 rona. XKanocTs 1 coxkalieHne K TOMY, UTO B HaIlleil cTpaHe Oblia
BOIHA, K 3TOMY I'PyCTHOMY HECIIPaBeAJIMBOMY BpeMeHU. BHyTpeHHee nepexuBanue. Tspkenbie
BOCITOMUHAHHSI.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE TAHHOTO POJIMKA?

[Moaxonsmias My3bIKa, K pOJIMKY, K CIIOBaM.

Kax BbI ol1eHMBaeTE CIOBECHOE COACPKAHNE JAHHOTO pOoIrKa?

[TonpaBunuce cnoBa « KoMy BoitHa, a KOMy pojHasi cTpaHa». Xopoiue cioBa. HyBCTByeTcCs,
YTO peyb MoJAroToBNIeHHas. Ho KoHIIOBKA HE BIOXHOBIWIA. He mOHpaBMIMCH 3TH 00IIIHE CII0BA
«HAC MHOT0», «MbI TOTOBBI».

Kax BbI ol1eHMBaeTe KAPTUHKY JAHHOTO pOJIuKa?

Huskoe kauectBO Buzmeo. CiraObli H3BE3KEHHBINA CIOKET.

BewiBaeT nu y Bac noBepue nannas nmaptusi?

He oco6o.

Otnanu v OB BB TOJIOC JAaHHOW MApTHUH, OCHOBBIBASICh TOJIBKO HA TIPOCMOTpPE ponuKa?

Her.

[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?

v'  TOATrOTOBJICHHBIN
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v cpenumii
v 00OBIYHBIH
10. Yto OBl BB TOCOBETOBAIM MTPOU3BOAUTEISM JTAHHOTO POJIMKA?
Pa3 oHuM B347M 3Ty TeMy, TOJDKHBI ObUIM PaccKas3aTh MPO CBOIO IEATEILHOCTh, BO BpeMs
MEXHAIIMOHAILHON BOMHEI.

Acman Ana-Too

1. Yto Bam noHpaBuiaoch B JaHHOM POJIHKE?
[ToHpaBUIUCH KOHEUHBIE CIIOBA, PO, TO YTO HAC 0OMaHbIBatOT. M TO, YTO OHU SIKOOBI TOTOBBI
IIOJIOKUTH STOMY KOHEII.

2. Yto Bam He noHpaBUIIOCH B JAHHOM POJIMKE?
Mse He nmoHpaBuiics cam ctoxet. [laptust caenana uro-to Bpoge KBH. Bribopsl 310 cepresnas
BElllb, 3TO HE HIyTKa. Maes xopomas, Ho caMa nojada He NoHpaBuiIach. CIOKET TITyTIbIN.
HenonsTHe apeHb B Maiike. [[0JUTHK B HEMMOHSITHOM MaKETE.

3. Kakue ocHOBHBIE OIIYIIEHHS BBl UCTIBITAIN IPU IPOCMOTPE AAHHOTO pOJIUKa?
becnionToBbll ponuk. Ber3san Heratus. He BbI3Bano HHTEpeca K apTUH.

4. Kak BbI OIIECHUBAETE MY3bIKaJILHOE COAEPKaHUE TAHHOTO pOJrKa?
Xopomiast My3bIKa, HO 00bIdHast. Hu yem He mpumeuaTenbHast.

5. Kak BbI OlLIEHUBAETE CIIOBECHOE COJIEP’)KaHNE JAHHOTO pOJIMKa?
Tam He ObIJI0 0COOBIX CIIOB, 33 UCKJIIOUEHHEM Nocie HuX. [Ipo To, uTo Hac 0OMaHbIBalOT. DTO
3anenuao BHUMaHue. CUIIbHBIE CIIOBA, KOTOPBIE IEHCTBUTENBHO IIPABIUBEI.

6. Kax BbI olleHUBaeTe KapTUHKY JAHHOTO pOJIMKa?
KauectBo xoporee.

7. Beo3biBaet nu 'y Bac noBepue naHHas napTusi?
Her.

8. Otnanu 1 OBI BBI TOJIOC JAHHOM MAapTHUH, OCHOBBIBASCH TOJIBKO HA MPOCMOTPE POIHKA?
Her.

9. Ilpuegute 3 0TBETa HA BOIPOC «KAKOWU?» 3TOT pouk ajs Bac?

v Hekpacusblii

v Hecepbe3HbIi

v’ BeCcCMBbICIICHHBIH
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10. Yto ObI BB TOCOBETOBAJIM MTPOU3BOAUTEIISIM JIAHHOTO POJIUKA?
[Iponomxats B ToM ke ayxe. [IpuaepkuBaThCs UJ1eU 10 MOBOLY CPBIBAaHUSI MaCOK, OTKPBIBATh
npasay. [lokasbiBaiiTe AemyTaToB TAKUMHU, KaKUEe OHH €CTh. bb110 OB XOPOIIIO ecitu OBl B caMOM
BHUJIC0, MACKY COPBAJI HE CIIy4alHbIN IPOXOXKHUH IalaH, a IPEACTABUTENb JaHHOM naptun. U
YTOOBI 3TO OBLJIO MOHATHO 3PUTEIIO.
3amandaw

1. Yto Bam noHpaBuiaoch B JaHHOM POJIHKE?
MHe nonpasuiics ponuk. Ilokazanu npasay *KU3HU U TO, YTO HECMOTPS HU HA YTO 3TA NApTHsl HE
OyzeT omyckaTh pyku. X0Tea0Ch Obl, 4T00 ObUIO Tak JeHCTBUTEIHbHO. YTOOBI JIFOAM OTHOCHIIUCH
KO BCEMY C TOHMMAHUEM U YCEpAHUEM, KaK 3TO CIeNall IBOPHHUK.

2. Yro Bam He noHpaBUIOCH B JAHHOM POJIMKE?
I"osoc 3a kagpoM roBOPUT Kak 0ObIYHAS peKJIaMa, CIMIIKOM MHOTO OOIIMX CJIOB U OOEIaHHH.
He ycnpiman au yero HoBoro. O6mmue gpassbl, MyCcThie CIOBA.

3. Kakue ocHOBHBIE OIIYIIEHUS BBl UCTIBITAIN IPU IPOCMOTPE JAHHOTO pOJIUKa?
Bb1110 7)Kanko ABOpHHUKA, TPYA KOTOPOrO HE YBAKAKOT. XOUYETCS HAKa3bIBaTh TAKUX JIFOJCH.
YyBCTBYETCSI, YTO MOJIOABIM JAIOT MAJIO NEPCIIEKTUBBI, BO3SMOKHOCTH Pa3BUBATHCA.

4. Kak BbI OLIEHUBaeTE MY3bIKAJIbHOE COIEpKAHUE JaHHOTO POJIMKa?
My3bika nogxonut. [IpustHas my3bsika. HaunHaems BHUKaTh, IpuBiIekaeT BHUMaHue. Eciu 661
POJMK OBLI ITTMHHEE, CMOTPETh ObLIO OBl e111e HHTEPECHEH.

5. Kak BbI OlICHUBAETE CIOBECHOE COAEPKaHUE JTAHHOTO pOjuKa?
He nonpasunucs ciosa. ['010¢ IUKTOpa IPUATHBIN, HO BCE K€ HE BAOXHOBIISET. Y CTAIOCTh OT
U30UTHIX ppa3.

6. Kak BbI OLIeHHBaeTe KAPTUHKY JAHHOTO POJIMKA?
KauectBO ponnka xopomee. ' paMOTHO CHSITO.

7. Be3biBaeT 11 y Bac noBepue nanHas naptusi?
Ckopee na.

8. Otnanu 1u 66l BBI TOJIOC JAHHOM NMAapTUH, OCHOBBIBASCH TOJIBKO Ha MPOCMOTpPE POIUKa?
Her.

9. IlpuBenute 3 oTBETa Ha BONPOC «KAKOM?» 3TOT poiMK ais Bac?

v XKusHeHHBII
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[IpaBauBkIi

CnoBa nmycTbie

Uto OBl BB TOCOBETOBAIH MTPOU3BOIUTENSIM JAHHOTO POJTUKA?

[ToctrapaThcs n36eraTh U3OUTHIX CIOB, 00LTUX (hpa3, MPOAYMaTh JIO3YHT NapTuu. YToOkI 1011
IMOHUMAJIH, YTO UMEHHO FOTOBA 1aTh 3Ta MAPTHUs TOPOLY.

Cmonuua

UYro Bam noHpaBuioCk B JAHHOM POJIMKE?

Uro cnenanu uHTEpHAIMOHANBHBINA. He 3a0bIBaloT 0 TOM, YTO B HAIIEH CTpaHE KUBYT JOIU
pa3HbIX HAIlUM Y MOKAa3aJId 3TO B posiKe. UTO OH BeCeblil, MOJ0KUTENbHbIN. [loqHuMaeT
HACTPOCHHE.

UYro BaMm He NOHpaBWIIOCH B IaHHOM POJIUKE?

CaumkoM KOpOTKUN POIHK. Mano ogHON YacTyIIKK JUIsl MapTHH, KOTopas OyJeT yIpaBIisiTh
TOPOJOM.

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIH MPU TPOCMOTPE TAHHOTO POJIUKA?

Becenbe.

Kax BbI o11eHMBaeTe My3bIKAJIBHOE COJIEpKaHUE JAHHOTO POJIMKA?

C romopoM. [ToHpaBHIIOCH HCTIOITB30BAHKE PYCCKOTO (POTBKIOPA.

Kax BbI o11eHHBaeTE CIOBECHOE COACpKAHUE JAHHOTO poiarKa?

[TonoBuHa Ha monoBuHy. O6mue cinoBa u ¢passl. [lycteie obemanus. Het nHAMBUAYyaNbHOCTH B
camoM conepkaHuu. OHO HE MOAKPEIUICHO NeHCTBUAMH U (pakTamu. Hu yero KOHKpETHOTO.
Kax BbI o11eHMBaeTe KapTUHKY JAHHOTO POJIUKa?

[Tnoxoe KauecTBO N300paKEHUSI.

Bre3biBaeT iu y Bac noBepue nannas naptus?

a

Otmanu 1 OBI BBI TOJIOC JAaHHOW MApTHUH, OCHOBBIBASICH TOJIBKO HA TIPOCMOTPE pOJTUKA?

Her

[IpuBenuTe 3 0TBETA HA BOIIPOC «KAKOM?» 3TOT posuk A Bac?

KU3HEPATOCTHBIN

WHTEPHAIMOHAJIbHbBIN

BECEJIBIN
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10. Yto ObI BB TOCOBETOBAJIM MTPOU3BOAUTEIISIM JIAHHOTO POJIUKA?

D N N N

Jlo6aBuTh eme Hanuu. Crenars akIeHT Ha pa3HbIX HApoaax, pa3 yKe UCTIONB3YIOT JaHHYIO
TEMY.

Ax-1llymkap

Uto Bam noHpaBUiIoCh B TAHHOM POJIUKE?

Pebenok. CmenrHo#. [Toxkubie JTI0H, KOTOPBIE IEPEKUBAIOT 3a OyIyIee CBOECTO BHYKA.
[IpucyTcTBUE NOKUIIBIX JTIOACH.

Uro BaMm He mOHPaBUIIOCH B TaHHOM POJIUKE?

[Inoxas urpa repoeB. HaurpanHocTh, HEECTECTBEHHOCT.

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITATIN PU IPOCMOTPE TAHHOTO poJIuKa?

Osxumanue 6osplIero ot ponuka. JKemb, )K/elib, HO B KOHIIE HU Yero He MPOUCXOIUT.

Kak BbI o11eHHBaeTe My3bIKATbHOE COJEPKAaHUE TaHHOTO POJIUKA?

My3bika He noHpaBuiack. [lecHs HamoMuHaeT rpo BpeMeHa Benrkoit OTeuecTBEeHHON BOMHBI.
CtpaHHO, 9TO ecii 0053aTEIbHO PYCCKUE U OKHUIIBIE, TO 0053aTENIFHO CTaphle BOCHHBIE TIECHU.
Kak BbI OlIeHMBa€ETE CIOBECHOE COAECPKAHUE JAHHOIO POJIMKa?

[Tycto. Mano. Cna6o. Hu gero Takoro, 4To MOrjio Obl 3aMHTEPECOBATh M 3aCTABUTh MIOBEPHUTH.
Kak BbI o11eHMBaeTe KApTUHKY J1TaHHOTO POJIMKA?

KagectBo n300paxenus xopouiero. [IpusaTHO cMOTpETh Ha JOMAIIHUH YIOT.

BrisbiBaeT nmu y Bac nosepue nannas naptus?

Her.

Otnanu i OB BBI TOJIOC JTAHHOM MApTHUH, OCHOBBIBASACH TOJIBKO Ha MMPOCMOTPE POIHKA?

Her.

[TpuBeaute 3 oTBETa Ha BOIPOC «KAKOWU?» 3TOT ponuk 11t Bac?

HEUHTEPECHBIN

JIOMAITHAI

OOBIYHBII

. Uto GBI BBI IOCOBETOBAIU MMPOU3BOAUTCIIAM JAHHOT'O pOJ'II/IKa?

[lepecusts ponuk. OOpaTUTh BHUMAaHHUE HA aKTEPCKYIO UTPY T€POEB.

3a ycuznv 6e3 oapvepoe

UYro Bam noHpaBuiock B JAHHOM POJIMKE?
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Yro Mononas KOMaHAa CIEIUT 3a TEM, YTO UAET B TOPOJE, U MBITAIOTCSA U XOTAT YTO-TO CHEIaTh
B Topojie. MeTo1 aHaTUTUKHA. MHE Ka)XeTcsl, YTO aHAJTUTHKA 3TO Hy X Has cdepa. Eciam gyemoBex
yYMEET YIPaBIsATh ON3HECOM M aHAIM3UPOBATH, TO 3TO XOPOILO U HYKHO HAIIeMy TOPOLY.
Morozple nepcriekTuBHbIEe pedsTa. [loHpaBuIack mporyika no Bcemy ropoay, kak OyATro oHu
camMM OOBIYHBIE JIFOJM, U OTMEUAIOT U 3aMEYal0T HEJOCTATKU AJISl TOTO, YTOOBI UX YJIy4IIUTh
Uro BaMm He MOHpaBWIIOCH B TaHHOM POJIUKE?
Peus akrepa. MHoro cioB napa3zutoB. Kak 0yaro emy Tsokeno rooputh. Kak He OIUTHK, HE
aHAJIMTHK, & OOBIYHBIN FOPOKAHUH.
Kaxue 0CHOBHBIE OLIYIIEHUS Bbl HCIBITAIN IPU IPOCMOTPE TaHHOTO POJIUKaA?
BBI10 04EHP UHTEPECHO CMOTPETH POJIMK, CIEINUTH 3a CrOKETOM. [losABIsIeTCs )KelaHne 4To-To
CeNaTh 7Sl CTPAHBI.
Kak BbI OLlcHMBaeTE My3bIKaJIBHOE COJAEPKAHUE TAHHOTO POJINKA?
He oOpatun BHUMaHMs. YBIIEKCS CIOKETOM.
Kak BbI o11eHHBa€eTe CIO0BECHOE COAECPKAHUE JAHHOTO POJIMKa?
J1oCTaTOYHO NMOATOTOBICHHBIM YEI0BEK. XOTh U MHOI'O HENPABWIBHBIX CJIOB. MBIpK-BapHaHT.
Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?
Bce cnenano kpacuBo, HHTEPECHO.
Bei3biBaeT i y Bac nosepue nannas naptus?
Ha.
Otnanu u ObI BBI T0OJIOC JJAHHOM MAapTHUH, OCHOBBIBASACH TOJIBKO Ha MPOCMOTpPE POJIUKA?
Ha.
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posuk it Bac?

MHTEPECHBIN
YBIIEKATEIbHBIN

IIPOJIBUHY THII

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

OI[GTB Mo-ApyromMy rijiaBHBIX I'€pOCB. HenonsaTHbIM CBUTCP, AOJIKHBI BBITJISIICTD bonee

ACJIOBBIMHU, @ HC KaK YYCHUKMU. IToxazanu BCcrO KOMaHOy.
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Ap-Hampic

UYro Bam noHpaBuiock B JAHHOM POJIUKE?

Hu gero ne nonpasunock. HE nonpasuiics rinaBHeli repoil. OH TOJICTBIM.

Uro Bam He mOHpaBUIIOCH B JAHHOM pPOJIMKE?

He Bmxy cBs3u Mexay ciyk00# ¥ MOJUTHUKON. 3aueM OH BOOOIIIE JIE3eT B IOJUTUKY. BoeHHBIE
JIOJKHBI CIIEUTH 3a 0€30MaCHOCTHIO, @ HE KaK KOMaH/10BaTh CTPAHOM.

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITAIN IPU IPOCMOTPE TAHHOTO poJIuKa?
[IporuBopeuusslie omynieHus. Herarus. He BrI3Ban unTepeca.

Kax BbI o11eHMBaeTe My3bIKaJIBHOE COJIEpKaHUE JAHHOTO POJIMKA?

Hopwmanbnas, noaxoasmas.

Kak BbI OlIeHMBa€ETE CIOBECHOE COAECPKAHUE JAHHOTO POJIMKa?

He Buxy cBs3u B ero cioBax. Mexay ciayx0oii B Adrane u gepaHHeM CIIOBa.

Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

HewunTepecHo.

Bei3biBaeT nmu y Bac nosepue nannas naptus?

Her.

Otnanu 1 OB BBI TOJIOC JJAHHOM MApTHUH, OCHOBBIBASCH TOJIBKO HAa MMPOCMOTPE POIHKA?
Her.

[IpuBenuTe 3 0TBETA HA BOIIPOC «KAKOM?» 3TOT posuk A Bac?

CyXxou

TOJICTBIN

HEHUHTEPECHBIN

. Uto GBI BBI IOCOBETOBAIN MMPOU3BOAUTCIIAM JAHHOT'O pOJ'II/IKa?

Bonwme nadopmaruu. bonbmie paktor. bonbiie kpeatua. BooO1ie He moHUMar0, Kak MOKHO
OBLIO CHATH TaKOH poNHK. 51 MOTY CHATH Takoii ke moma. Cen 4emoBek 1 ckasai nmapy cios. He
IIPUJIOKEHO HUKAKUX YCUIIUH.

Pecnyonuxa

Uto Bam noHpaBUiIoCh B TAHHOM POJIUKE?
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[Tomomurs moaM, AapAT pagocTh AeTsIM( HaBEpHOE TO ObLT JIeT.1oM). UTo clenanu nporpamMmmy
MOMOIIH, YOOpKHU. Y JeTeil OCTaHyTCsl BOCTIOMUHAHUS.

UYro BaMm He NOHPaBWIIOCH B IaHHOM POJIUKE?

Odenpb JUIMHHBIN ponuk. Mano uadopmaru. OJHO U TOXKE.

Kakne ocHOBHBIE OLYIIEHHS BBl UCIIBITAIN IPY IPOCMOTPE JAHHOTO POJIMKA?

Bb110 IpUATHO CMOTPETH 32 TEM, KaK pPalylOTCs JIE€TH.

Kak BbI o11eHMBaeTe My3bIKaIBHOE COJAEPKAHUE TAHHOTO POJINKA?

My3bika xopomiasi, HO He TOHPABUJIOCh, YTO OHU TUIOXO CMOHTHUpOBaNH nepexo. [lecHs
3aKOHYMJIACh U Cpa3y Ha4yaylach.

Kak BbI O11eHMBa€eTE CIOBECHOE COAECPKAHUE JAHHOTO POJIMKa?

CnoB He ObLI0.

Kax BbI ol1eHMBaeTe KapTUHKY JAHHOTO pOJIuKa?

Kpacuso. Jlo6poe.

BrewiBaeT nu y Bac noBepue nannas naptusi?

Jla, BUIHO, YTO CTapaMCh, YTO-TO ACIAIH, E3TUIH. ..

OTtnanu 1 Ob1 BB FOJIOC JAaHHOW NMApTHUH, OCHOBBIBASICH TOJIBKO HA IPOCMOTpPE posinKa?
Ha.

IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOW?» 3TOT posnk it Bac?

ITO3UTUBHBIN

JIErKUn

KU3HEPATOCTHBIN

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

IToka3zath APYTYIO ACATCIIBHOCTE B 9TOM 7K€ POJIUKC.
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HNHuTepBBIO

®UO: Ilerpuuenko Onbra Hukomnaesna
Bospact: 52

[Ton: xeHckui

Codepa nesTenbHOCTH: KOCMETOJIOT
HannonaneHOCTB: pycckas

Aounemioro Kvipevizcman

Uro Bam noHpaBmiioch B JaHHOM pojuKe?
[To3unms MoI0A0r0 YenoBeKa MOHPABUIIACS.
UYro BaMm He MOHpaBWIIOCH B TaHHOM POJIUKE?
My3bIKaNbHBIN IIyM. 3ariayiai rojoc, U MPUXO0UuI0Ch MPUCTYIIUBATHCS.
Kakune ocHOBHBIE OLIYIIEHHS BBl UCIIBITAIM NIPU IPOCMOTPE JAHHOTO POJIMKA?
[emsire yyBcTBa. BCIOMHMIIMCH COOBITHS TOTO BpeMeHH. Sl ToXe TpakaaHKa dTOM CTpaHbl U
TOXKEe 0OJICIO AYIION 32 ee OymyIee.
Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?
My3bIKa cinerka HaBs34uBasl.
Kak BbI o11eHMBa€eTe CI0BECHOE COAEPKAHUE JAHHOTO POJIMKa?
Ha 5 6annoB, no natubaaibHOM IIKaIe.
Kax BbI olleHMBaeTe KAPTUHKY JAHHOTO pOJIuKa?
Conepxanne NoHATHO. Bece Ha XopoIieM ypoBHE.
BrewiBaeT nu y Bac noBepue nannas naptusi?
Ecnu onmpatbces TOJIBKO HA JaHHBIA POJIMK, TO Ja.
OTtnanu 1 Ob1 BB TOJIOC JAaHHOW MApTHUH, OCHOBBIBASICh TOJIBKO HA IPOCMOTpPE ponuKa?
Ha.
[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOM?» 3TOT posuk it Bac?
MaTPUOTUYHBII
eIbHBIN

YMHBII

. UTo OBl BB IOCOBETOBAJIN IPOU3BOAUTEINSAM JAHHOTO POJIHKA?

CraenaTh €ro 4yThb-4yTh JUTMHHEE M YTOOBI My3bIKa JEHCTBUTEIBHO HIJIA (JOHOM.
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Acman Ana-Too

UYro Bam noHpaBuiock B JAHHOM POJIMKE?
Hu ygero.
Uro Bam He NOHpaBUIIOCH B JAHHOM pPOJIMKE?
bouto cMmenHo, a BUJHO, YTO OH JOJKEH ObLI BBI3BIBATH APYTHE SMOIINH.
Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITATIN PU IPOCMOTPE TAHHOTO poJInKa?
Henoymenue.
Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?
My3bika HOpMajbHasl.
Kak BbI 0O11eHHBa€eTE CIOBECHOE COAECPKAHUE JAHHOTO POIMKa?
CrnoBa ObUTH TOJIBKO HANKCAHBI, CO CJIOBAMU KakK pa3 BCE JIOTUYHO.
Kax BbI oLIeHMBaeTe KAPTUHKY JAHHOTO pOJIuKa?
CrokeT Ha cra0yro TpOeUKy, 1o MATHOATUTHHOM IIKaIe.
BrewiBaeT nu y Bac noBepue nannas naptusi?
Her.
OTtnanu 1 Ob1 BB FOJIOC JAHHOW MApTHUH, OCHOBBIBASICH TOJIBKO HA IPOCMOTpPE posinKa?
Her.
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posnk it Bac?
CmemHoi
Henenwrii

AOGcypaHbIit

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

CMeHHTD pexuccepa, MOXKET ObITh, WM CLIEHAPHCTA, MOXKET ObITh U ONEPaTOp MOAKaYal.
3amanoawm

UYro Bam noHpaBuiock B JAHHOM POJIUKE?

Xopomwii poauk. KpaTkocTh U BHATHOCTH TOHPABUIIUCH.

Yro BaMm He NOHPaBWIIOCH B TaHHOM POJIUKE?

YyTs rpoMue, 4eM HaJ0 3By4alla My3bIKa.

Kakue ocHOBHBIE OIIYIIEHUS BBl UCIIBITAIH MPU TPOCMOTPE TAHHOTO POJIUKA?
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CoskanieHue 4To B HaIllel CTpaHe BCE HE TaK, KaK XO0ueTcsl. AKTEpbl HaIllero TeaTpa MoKa3aiu,
BCIIOMHMJIA y>KaCHBIN MMOCJIETHUI CTIEKTAaKIIb B T€ATPe, @ 3HAUUT POJIMK XOPOIIMA, JOCTy4ascs
70 AyIIH.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIEpKaHUE JAHHOTO POJIMKA?

HopMmanbnas My3bIka.

Kak BbI O11eHMBa€eTe CIOBECHOE COAECpKAHUE JAHHOTO POJIMKa?

Bce 0b110 Ha XOpoIIIEM YpOBHE.

Kax BbI olleHMBaeTe KApTUHKY JAHHOTO pOJIuKa?

BcenonHe ckiagHo# CIOKET ¥ MPUATHOE H300paKEeHHE.

BrewiBaeT nu y Bac nqosepue nannas naptusi?

Jla, BBI3BIBAET.

Otnanu nu OB BB TOJIOC JAaHHOW MApTHUH, OCHOBBIBASICh TOJILKO HA IPOCMOTpPE ponuKa?

Ha.

[IpuBenute 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posuk it Bac?

[TpodeccronanbHbIit

YMHBII

MPUATHBIN

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

[Iponomxarb B TOM ke AyXe.

Croauna

UYro Bam noHpaBuiock B JAHHOM POJIMKE?

Xouertcs cnpocuts « 1 3TO BCE?»

Uro Bam He mOHpaBUIIOCH B JAHHOM pPOJIMKE?

K coxanenuto, He y1aoCch NOHSTH AK€ YTO MOHPABUIIOCH.
Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITATIN PU IPOCMOTPE TAHHOTO pOJIuKa?
Henoymenue.

Kax BbI o11eHMBaeTe My3bIKaJIbHOE COJIepKaHUE JAHHOTO POJIMKA?
Xoporiee.

Kak BbI O11eHMBa€eTe CIOBECHOE COAECPKAHUE JAHHOTO POJIMKa?
Cr0B He yaanock pa3o0parh, K COXKAICHHIO.
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Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

Huxkaxk, caMo1eITeIbHOCTh KaKas-To!

Bei3biBaeT nu y Bac nosepue nannas naptus?

Her, noxanyi.

Otnanu nu OBl BBI T0OJIOC JJAHHOM NMAapTHUH, OCHOBBIBASACH TOJIBKO Ha MPOCMOTpPE POIUKA?
Her.

IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOW?» 3TOT posnk it Bac?

Jla HUKaKo#

HenounsatHsi

Boasuaucterit

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

[Torpo6oBaTh 4TO-TO APYroOE.

Ax-Illymkap

UYro Bam noHpaBuiock B JAHHOM POJIMKE?

My?3blka 0O4eHb OHPABHIIOCH, U3 «MecTo BeTpeun». BapuaHT 6e3mposieTHbIIH.

Uto Bam He mOHPaBUIIOCH B TAHHOM POJIUKE?

Kopotkogar.

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITAIN IPU IPOCMOTPE TAHHOTO pOJInuKa?
Temuble omymenns. BenomuHaroTcs cpasy ceMbsi, BHYKH.

Kak BbI OLIcHHBaeTE My3bIKaJIBHOE COJAEPKAHUE TAHHOTO POJINKA?

Ha otnmnuno. S cama odeHb 11001110 3TO TaHTO.

Kak BbI OlIeHMBa€ETE CIOBECHOE COAECPKAHUE JAHHOTO POJIMKa?

Bce nornuno.

Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

Bnonne HopmanbHo. [IpusitHas cemeiinas oOCcTaHOBKa, KOTOpas pacrosiaraeT K ceoe.
Bei3biBaeT 'y Bac nosepue nannas naprus?

Ha.

Otnanu u OBl BBI TOJIOC JJAHHOM NMAapTHUH, OCHOBBIBASACH TOJIBKO Ha MPOCMOTPE POIUKA?
Ha.

IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posuk it Bac?
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v YIOTHBIH

v\ JIoMamHui

v Terublil

10. Yto GBI BbI IIOCOBETOBAIU POU3BOIUTEIAM JAHHOTO POJIUKa?
[TponokaTh CHUMAThL B TOM XK€ JIyXe.

3a JKN3Hb 0€e3 0apbepoB

1. Yto Bam noHpaBuiaoch B JaHHOM POJIHKE?
I'oBopun repoit xopomo, ymHoO, jorudHo. Ho ects kakoe-to «HO». JInyHO y MeHS K Hemy
KaKO€e-TO HEJJOBEpHE.
2. Yro Bam He noHpaBUIOCH B JAHHOM POJIMKE?
CHsAT Kak-To HempogdeccHoHaTbHO. MHE KaXeTcs, KaMepa MeYeTcs MECTaMHu.
3. Kakue oCHOBHBIE OIYIIEHHS BBl UCIIBITAINA IIPU IPOCMOTPE AAHHOTO POJIMKA?
Xoyercst eMy BEpUTh.
4. Kak Bbl OLIEHUBaeTE MY3bIKAJIbHOE COIEpKAHUE JAaHHOTO POJIMKa?
My3blika He Melaia abCoNII0THO, @ 3TO OYEHb BaYKHO!
5. Kak BbI OlICHUBAETE CIOBECHOE COAEP)KaHUE TAHHOTO pOjuKa?
Pebsita 60mbmrie Moo ! XopoImuii TEKCT C MPaBHIBHBIMU CJIOBAMHU.
6. Kak BbI o11eHUBaeTE KapTUHKY JAHHOTO POJIMKaA?
CroxeT MHE OHPABUIICS.
7. Bwi3piBaeT 1u y Bac qoBepue nqannast naptusi?
CoMHeBaroch, 3aTpyAHIIOCH OTBETUTb.
8. Otnanu m OB BBI TOJIOC JAHHOM NMAapTUH, OCHOBBIBAACH TOJIBKO Ha MPOCMOTPE POIUKA?
He 3Haro.
[IpuBeauTe 3 oTBETa Ha BOMPOC «KAKOW?» 3TOT poJuK aJist Bac?
OTKpBITHIN

BusartHeblit

D N NI N

COBPEMEHHBIN
10. Yto ObI BB TOCOBETOBAJIM MTPOU3BOAUTEIISIM IAHHOTO POJIUKA?

UtoO0k! onepaTop cHuMan msirde uto Ju? Kamepa nmoctostHHO MedeTcst. DTO pa3apakaert.
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Ap-Hampic

UYro Bam noHpaBuiock B JAHHOM POJIUKE?
He nonpasunocs HU yero.
Yro BaMm He MOHPaBWIIOCH B TaHHOM POJIMKE?
ITouemy-T0 51 eMy, IITaBHOMY T'€pOIO POJIMKA, HE BEPIO.
Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITAIN PU IPOCMOTPE TAHHOTO pOJIuKa?
PaBHOxymIMEe unu TpeBory Kakyro-To. Eciin uecTHo, 1 cama He MOHsUIA.
Kak BbI OlleHMBaeTe My3bIKJIBHOE COAEPKAHUE JTAHHOTO POJINKA?
51 My3BIKH HE yCIblIIana.
Kak BbI O11eHMBa€eTe CI0BECHOE COAECPKAHUE JAHHOTO POJIMKa?
["'oOBOpUT TO OH MPABUIIBHO, HO B ALy HE MPOHUKAET, HAOOOPOT HACTOPAKUBAET.
Kak BbI OLIcHMBaeTE KAPTUHKY JNaHHOT'O POJIMKA?
Jla crockeTa TO M He OBLIIO BOBCE.
BrewiBaeT nmu y Bac nosepue nannas naptusi?
Ckopee Her.
Otnanu nu OBl BBI T0OJIOC JJAHHOM NMAapTUH, OCHOBBIBAACH TOJIBKO Ha MPOCMOTPE POIUKA?
Her.
IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOU?» 3TOT posuk it Bac?
TpeBoxHBIN
HewunTepecHbrit

Hezanomunaroruiics

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

He ny>HO sKkcmmyatupoBath TeMy AQraHckoii BoiHb!!

Pecnyonuka

UYro Bam noHpaBuiock B JAHHOM POJIUKE?

Ouenp nmo3uTuBHEINM! Momnoiiel pedsita! S Toxke 3a YHCTHIH, YIOTHBINA, POAHON TOPO/!
Yro BaMm He NOHPaBWIIOCH B TaHHOM POJIUKE?

Jla Bce MOHpaBUIIOCH!

Kaxue ocHOBHBIE OLIYIIEHUS Bbl UCIIBITATIN PU IPOCMOTPE TAHHOTO poJIuKa?
Pagocts! letu, Mononiexs! YOuparot yauipsl. O4eHb XOpOIIKe YyBCTBA UCTIBITANIA.
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Kak BbI OLIeHHBaeTE My3bIKAJIBHOE COJAEPKAHUE TaHHOTO POJINKA?
My3blKa HE TOJIBKO MPUCYTCTBOBAJIA, HO U JOMOJHSAJA POJIHK.

Kak BbI OlIeHMBa€ETE CIOBECHOE COACPKAHUE JAHHOTO POJIMKA?

CnoB He 0b1110, a Bce moHATHO! HaBepHOE MOTOMY, UTO TaJJAHTIIUBO CHSTO.
Kak BbI OlIeHMBaeTE KAPTUHKY JAHHOTO POJIMKA?

Ouenb xopoiuii croxker. IMEHHO ¢ OuunIeHHs ropo/ia U HaJl HAUUHATb.
Bei3biBaeT i y Bac noBepue nannas naptus?

Ha.

Otnanu nu OBl BBI TOJIOC JJAHHOM NMAapTHUH, OCHOBBIBAACH TOJIBKO Ha MPOCMOTpPE POIUKA?
Ha.

IIpuBenure 3 oTBETa Ha BOIIPOC «KAKOW?» 3TOT posnk it Bac?
PanocTHbIH

Spxuit

Tlo3uTuBHEBII

. UTo OBI BBI ITOCOBETOBAIN MPOU3BOAUTCIIAM JAHHOT'O pOJII/IKa?

[Iponoikath B TOM ke JyXe, XOPOILIO MOJTYYHUIIOCH!
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	According to Bovee and Arens, (1992) “advertising is the non personal communication of information usually paid and usually persuasive in nature about products, services or ideas by identified sponsors through the various media”. (Bovee and Arens, 1992). This is a very capacious and strong definition, but we should take into account that advertising touches upon not only “products, services or ideas”, but also people. Oftentimes advertising is used in order to advertise people, and to stimulate audience to prefer concrete individuals. In other words not only products, but also people can be the object of advertising.
	Shepilova(2010) in her article “Advertising in Mass Media: Principles of Classification” brings three type of advertising that differ from each other with concept. There are commercial, political and social types.  Political advertising has its specific features: it aims to create popularity of some political leaders, parties and their ideas (Shepilova, 2010). Political activity is a reflection of goals and interests of the whole society. But without media tools neither politicians, nor society could communicate with each other. 
	Media plays a significant role in society. Media is important due to its informational functions. Our generation lives in a time of information domination. Information itself is not the same as information transference. Media controls not only information, but also the way information is delivered to society and how society perceives certain events. The truth is that media rarely gives absolutely truthful messages, this especially applies to advertisers. According to Filimonov’s article (2004) “Comparative analysis of political and commercial advertising” advertising never gives comprehensive information about a particular product, service or candidate, because it contradicts with the information presentment’s principle in advertising- a law of informational selection. Any advertising consists of only definite information, which, as a rule, is about in why certain products, services, or candidates are better than others. 
	In this way both politics and media form public opinion. During pre-election campaigns their activity increases. The main function of activity is pre-election agitation and political advertising. 
	Political advertising is not a new phenomenon, as many people can think. It also has a very long and deep history that starts from ancient times. Back then people also needed to share information with each other, to be informed about news,and, to keep up the changes. At first information spread only verbally. People did not have any communication technologies, except writing, which also was a prerogative of high society. Majority of society was illiterate.
	Vinnichuk (1988) in his People, Morals and Traditions of Ancient Greece and Rome  tells about special institute of town criers that ancient states organized. First state was Ancient Egypt. Then ancient Greeks, Rome, Jews adopted profession of town criers. The main function of town criers was informing people on a daily basis. Oftentimes it was political advertising. They cried out news about states’ rulers, foreign countries visitors etc. Town criers performed very important functions. That is why they were very valuable and enjoyed respect in society. In ancient times profession of town criers considered to be under special protection of Gods, and therefore sacrosanct. No one dared to attack them. Profession passed from father to son. (Vinnichuk, 1988).
	Since then many years have passed. But the institute of town criers brought great influence in formation of advertising and communication. Aside from crying out news, they developed a whole system of advertising tools: gestures, mimics, visual and verbal techniques, that attracted audience and provided a basis of modern political advertising.
	Political advertising is a structure with a complex mechanism. During pre-election campaigns it becomes the most active. According to the Kyrgyz Republic Law “On election of deputies of the local councils of 2011, pre-election campaign is an activity of Kyrgyz Republic’s citizens, authorized representatives and agents of political candidates, political parties and groups of voters in the preparation and distribution of information during the election campaign, with the aim to encourage or motivate voters to vote for certain candidates (lists of candidates) or against them.
	  Along with inducing people to vote for a certain candidate or party, political advertising is aimed at controlling audience’s political behavior and forming advantageous political views and opinions as well. 
	Filimonov Aleksandr (2004) in his article where he compares political and commercial advertising reminds advertising formula AIDA (Attention, Information, Definition, Action) and claims that this formula is absolutely applicable to political advertising. 
	Attention: is the first part in process. Advertisers and media workers do their best in order to attract the attention of audience. Interest is almost a half of success.
	Information: is distribution information about advertising object. It has to be structured in accordance with political advertising limitations that will be discussed further. Information step is very important. Information has to look believable, to be understandable and catchy. At last, information has to lead to next component of AIDA formula.
	Definition: advertising has to be definite. It has to be unforgettable. It has to be logic, touching, emotional. If advertising becomes a personal value for a person’s mind or soul it will motivate to an action.
	Action: buying a product, voting for a candidate etc
	If we apply this formula cited above to any pre-election campaign, a sequence of components should be as shown below:
	1- Creating first enthusiasm to political object
	2- Demonstrating one’s politician’s advantages over another 
	3- Making a memorable emotional image
	4- Persuading to vote
	Usually pre-election period makes all political performance activate and direct all efforts, money and time to advertising. In order to succeed and to win elections, politicians use all opportunities and technologies, which are many, that modern media provides. 
	Politicians rarely ignore any of these: press, television, radio, banners, brochures, posters, Internet. All these types of media are different from each other.
	The most common and early kind of media is press. It is also considered to be one of the cheapest from the financial side of pre-election agitation. Despite new opportunities that modern technologies provide press advertising is still popular due to its benefits. Information in press is always available, while television and radio are not. Written media messages are not irritating. Yet while reading, a person is not able to do other things. Placing an information in newspaper, journal, magazine etc, let make a message most informative and volume. A content of article may provide the complete information about politician, political party and their agitation campaign.
	Radio is another more or less cost-effective kind of media that enjoys popularity during election period. It may seem to be easy to make radio commercial. There is no need in filming and actors, but text, sounds and music should be mixed professionally in order to achieve the goals of advertisement. Plus, while listening to the radio, people can do other things.
	Outdoor advertising: banners, brochures, posters. A distinguishing feature of outdoor advertising is that it has the broadest coverage of audience. People cannot hide from outdoor media, as during pre-election period cities are full of images of politicians, parties and calls to vote. Simply, when people go outside to the street, they meet with advertising messages. But banners, brochures or posters convey very brief information. Their goal is not to inform, but to remind.
	Television or video advertising holds a special place in political advertising. It is a unique kind of advertising that does not have any specific function- video advertising attracts attention, informs about product, service or political object, and is excellent to remember. Television has wider audience than newspaper or magazine has. A frequent repetition of information can be compared with only billboards (Filimonov, 2004). 
	It should be taken into account that television advertising contains not only text, but also images, music and sounds that make TV commercials the most effective and persuasive. In other words it has radio’s, press’s and pictorial media’s advantages. That is why it has great opportunity to hold and control audience’s minds. Television performs different methods and psychological techniques that help political advertising to achieve wondered results. For example, images allure the minds of the audience.. They are easy to get and to understand. 
	Basic significant thing in political videos is the language of advertising. Political language is an important component in politics. Political language is regulated by many other social adjustments, for example juridical. It must not contain any hints connected with national, rational, ethnic or gender differences. It should not infringe any human’s rights. Political language has to be serious, laconic and thoughtful. Usually it has a form of official speech, therefore language should not contain any humor or sarcasm, or it is has to appear nicely and wisely. In other case, jokes will lead to disrespect or discredit of political leader’s or political party’s authority. 
	During pre-election period political videos usually acquire entertaining character, using interesting plots, colorful shots, and splashy phrases. But language is never becomes vernacular. Video’s heroes always speak correctly. 
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